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SAN  DIEGO,  CALIFORNIA 


Walt  McArthur  is  a  good  listener.  In  his 
new  job  he  needs  to  be.  As  Reader’s  Rep¬ 


resentative  for  The  San  Diego  Union,  he’s 


an  ombudsman,  community  relations  ex¬ 


pert  and  complaint  department  all  rolled 


into  one. 


Mistakes  in  the  news,  a  story  that’s  un¬ 
balanced  towards  one  point  of  view  or 
another,  minority  groups  who  feel  their 
activities  and  achievements  are  ignored 
-  he  copes  with  them  all  and  does  his 
best  to  satisfy  readers,  writers  and  story 
sources  that  they  have  been  treated 
even-handedly. 

And  it’s  working.  There’s  greater  respect 
in  the  community  today  towards  the  pa¬ 
per.  Greater  understanding  by  staffers  of 
what  the  reader  wants.  And  greater  in¬ 
sight  by  a  management  that’s  staying  in 
tune  with  the  times. 


Coplei|  Ncu;spa|zeF(S.  Managing  for  growth! 


What  will  Ibm  Thomas 
think  of  nect? 


HARTE'HANks  Newspapers,  Inc.  NAiiONwidE 
PO  Box  269  San  ANiONio,  Texas  78291 


He’s  the  editorial  page  editor  at  the  Yakima 
Herald-Republic  and  he  was  born  to  be  read. 

Tom  started  working  on  a  newspaper 
when  he  was  ten  as  a  “printer’s  devil”  and  it 
wasn’t  long  before  he  was  a  devil  of  a  good 
writer. 

Today  he  delights  his  readers  with  a 
thoughtful  and  day-brightening  Sunday 
column. 

The  things  he  thinks  of  to  share  with  his 
readers.  There  are  nostalgic  tales  of  Valley  life 
and  early  day  Yakima.  Amusing  accounts  of 


human  foibles.  Golf  yarns,  real  or  exaggerated. 
Sometimes  salty  stories  of  his  wartime  Navy 
days. 

What  makes  them  unique  is  Tom’s  per¬ 
ceptive  way  of  looking  at  life  so  that  it  freshly 
relates  to  today’s  news  ...  in  the  language 
Yakima  residents  understand  best 

Tom  Thomas  represents  the  kind  of 
community  journalism  that  makes  Harte-Hanks 
newspapers  successful  in  meeting  the  informa¬ 
tional  needs  of  their  subscribers.  We’re  glad  he 
keeps  on  thinking. 
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Media  General  Inc.  has  negotiated  a  $1  million  agreement 
with  the  Harris  Corporation  to  install  electronic  editing 
systems  at  the  Tampa  Tribune  Times. 

The  agreement  between  Harris  and  the  Richmond-based 
communications  company  designated  Tampa  as  a  pilot  site, 
with  installations  at  Media  General's  other  newspapers  to 
follow  under  separate  agreements  and  options. 

Two  Harris  2500-50  systems,  each  with  66  million  charac¬ 
ters  of  copy  storage,  will  be  installed  in  the  Tribune  and  The 
Times.  The  systems  will  include  more  than  40  visual  display 
terminals,  with  18  news  bureaus  on  line  to  the  Harris  system 
at  home  base. 

Media  General  will  work  with  Harris  in  the  latter's 
continuing  development  of  “full  page  make-up”  techniques. 

*  9|(  * 

A  study  of  the  effects  of  cross-media  ow  nership  on  state  and 
local  news  content  by  William  T.  Gormley.  University  of 
North  Carolina  Department  of  Political  Science  is  in  its  final 
phases. 

The  study,  underwritten  by  a  Markle  Foundation  grant  of 
S20,425,  seeks  to  determine  empirically  whether  cross-media 
ownership  has  a  homogenizing  effect  on  the  news  output  of 
jointly  owned  media. 

First  conclusions  drawn  from  the  study  of  10  cities  where 
cross-ownership  exists  shows  that  story  overlap  between 
jointly  owned  media  is  higher  than  story  overlap  between 
comparable  separately  owned  media,  the  foundation  reports 
in  its  annual  report  for  1974/75. 

“In  all  cities  the  jointly  owned  media  are  between  12-159? 
more  homogeneous  in  their  news  content  than  separately 
owned  media.”  the  foundation  said.  Gormley  attributes 
these  effects  to  4  causes:  (1)  flow  of  carbon  copies  of  exclu¬ 
sive  news  stories  between  jointly-owned  media;  (2)  exchange 
of  employees:  (3)  existence  of  linking  telephone  systems 
between  jointly-owned  media;  and  (4)  spatial  proximity  of 
the  television  station  and  newspaper. 

♦  ♦  * 

A  policy  of  the  Tampa  police  department  to  allow  members 
to  pose  as  reporters  and  or  photographers  has  been  protested 
by  the  Florida  Society  of  Newspaper  Editors. 

Robert  M.  Stiff,  president  of  FSNE  and  editor  of  the  St. 
Petersburg  Independent  lodged  a  protest  against  officers 
posing  as  newspapermen  while  conducting  investigations.  In 
a  letter  to  Tampa  Mayor  William  Poe  he  said  the  FSNE  is 
“shocked”  to  learn  that  Tampa  police  have  posed  as  repor¬ 
ters  or  photographers  in  order  to  obtain  evidence. 

“We  find  the  unenlightened  attitude  of  top  officers  of  your 
police  department  equally  shocking.  Department  policy 
permits  this  masquerade  and  the  leaders  of  your  police  de¬ 
partment  actually  encouraged  it. 

“The  statement  made  by  Lt.  Col.  Jim  Diamond,  your 
deputy  chief  of  police,  was  particularly  distasteful  when  he 
said  “an  officer  can  say  he's  a  reporter  or  an  electrician  or  an 
insurance  salesman.  He  can  be  anything  he  wants  to  be  that 
would  fit  the  circumstances  while  he's  trying  to  accomplish 
what  he  wants  to.  I  don't  see  anything  wrong  with  it.'  ” 

One  of  the  occasions  came  about  when,  according  to  Stiff, 
two  persons  had  been  convicted  on  misdemeanor  charges 
filed  during  a  food  stamp  demonstration.  A  Tampa  police 
photographer,  according  to  Stiff,  posed  as  a  photographer 
with  the  Washington  Post. 

*  *  * 

The  AFL-CIO  International  Printing  and  Graphic  Com¬ 
munications  Union  will  represent  600  of  the  Los  Angeles 
Herald-E.xaminer’s  740  employes  eligible  for  union  member¬ 
ship  in  negotiations  for  a  new  contract  with  the  Hearst  news¬ 
paper.  The  latest  to  vote  for  the  AFL-CIO  affiliate  were  the 
pressmen,  stereotypers  and  paperhandlers  on  May  5.  Many 
of  those  voting  were  hired  by  the  company  as  strikebreakers 
after  a  coalition  of  13  craft  unions  called  a  walkout  in  1%7. 


18-21 — Suburban  Newspapers  of  America  annual  convention,  Brown 
Palace  Hotel,  Denver. 

18-21 — International  Advertising  Association  World  Advertising  Con¬ 
gress.  Buenos  Aires  Sheraton,  Buenos  Aires.  Argentina. 

18-22 — Inter-American  Association  of  Music  Critics,  first  congress,  Pan 
American  Union,  Washington,  D.C. 

20-21 — Allied  Publishers'  Annual  Spring  Meeting,  The  Admiralty,  Port 
Ludlow,  Washington. 

20 —  Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  O'Hare  In¬ 
ternational  Airport.  Chicago. 

21- 22 — Illinois  Press  Photographers  Association,  Seminar  '76,  Jumer's 

Castle  Lodge,  Peoria.  III. 

26-29 — Canadian  Managing  Editors  Conference,  Regina.  Sask. 

28-29 — Ontario  News  Photographers  Association  seminar.  University  of 
Western  Ontario,  London,  Ont. 

30-31 — Northwest  Editorial  Writers  Conference,  Rosario  Resort,  Orcas 
Island,  Wash. 


JUNE 

2- 3 — Conference  of  the  First  Amendment,  Washington  Journalism  Cent¬ 

er,  Washington.  D.C. 

3- 5 — Arizona  Newspapers  Association  Summer  Workshop,  Little  America, 

Flagstaff. 

4 —  Canadian  Press  regional  meeting.  French-language  news  editors, 

Moncton,  N.B. 

5—  Canadian  Press,  regional  meeting  of  East  News  editors,  St.  John.  N.B. 

5- 10 — ANPA/RI  Production  Management  Conference,  Las  Vagas. 

6- 8 — American  Advertising  Federation,  annual  convention  and  public  af¬ 

fairs  conference,  Statler  Hilton  Hotel,  Washington,  D.C. 

7- 9 — Associated  Press  Sports  Editors  Association,  annual  meeting.  New 

Orleans. 

7- 10 — Newspapier  Division.  Special  Libraries  Association,  Brown  Palace 

Hotel,  Denver. 

10- 12 — Arkansas  Press  Association,  summer  convention,  Sheraton  Inn, 

Fort  Smith,  Ark. 

11 -  Canadian  Press  regional  meeting  of  Central  Circuit  news,  Hamilton, 
Ont. 

3-14 — Texas  UPl  Editors  Association  annual  convention.  Fort  Brown 
Hotel,  Brownsville. 

16- 20 — Joint  PNPA-National  Newspaper  Association  convention,  Marriott 

Motor  Hotel,  Philadelphia. 

17- 18 — Allied  Accounting  and  Finance  Officers'  section  meeting.  The 

Polynesian,  Ocean  Shores,  Wash. 

17- 19 — Mississippi  Press  Association,  100th  annual  convention,  Broad¬ 

water  Beach  Hotel,  Biloxi. 

18 —  Canadian  Press  meeting  of  Ontario  news  editors,  Owen  Sound,  Ont. 
18-20 — Investigative  Reporters  and  Editors,  first  national  meeting,  Atkin¬ 
son  Hotel,  Indianapolis. 

20-23 — Newspaper  Personnel  Relations  Association,  annual  conference. 
Holiday  lnn-lndep>endence  Mall,  Philadelphia. 

20- 24 — Association  of  Newspaper  Classified  Advertising  Managers  56th 

annual  business  conference,  Hyatt  Regency,  Houston. 

21- 22 — New  England  Newspaper  Advertising  Executives  Association, 

summer  meeting.  Bald  Peak  Colony  Club,  Melvin  Village,  N.H. 

25 — Canadian  Press  meeting  of  West  News  editors,  Calgary,  Alta. 

JULY 

1-5 — National  Press  Photographers  Association  30th  annual  convention 
and  seminar,  Stouffer's  Atlanta  Inn,  Atlanta. 

8- 10 — Virginia  Press  Association  annual  meeting.  Hospitality  House,  Wil¬ 

liamsburg. 

12- 15 — Democratic  National  Convention,  Madison  Square  Garden,  New 

York. 

15-17 — Alabama  Press  Association,  summer  convention.  Gulf  State 
Lodge,  Gulf  Shores. 

15-17 — Oregon  Newspaper  Publishers  Association,  summer  meeting, 
Rosario  Resort,  Orcas  Island,  Washington. 

15-17 — North  Carolina  Press  Association,  summer  meeting.  Shanty 
Creek,  Bellaire. 
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Journalists  in  jail 

A  list  of  67  journalists  who  have  been  jailed  for  political 
reasons  or  have  disappeared  in  17  countries  has  been  issued 
by  Amnesty  International.  It  is  admitted  the  list  may  not  be 
complete  and  may  be  longer. 

Almost  all  of  them  have  been  “detained  in  violation  of 
Article  19  of  the  United  Nations  Universal  Declaration  of 
Human  Rights,  which  asserts  the  right  of  everyone  to  ‘re¬ 
ceive  and  impart  information  through  any  media’  as  an  in¬ 
tegral  part  of  the  right  to  freedom  of  expression.” 

The  countries  named  are  Bangladesh,  Brazil,  Chile,  Cuba, 
India,  Indonesia,  South  Korea,  the  Philippines,  Singa¬ 
pore,  South  Africa,  Taiwan,  Tanzania,  Thailand,  Turkey, 
the  Soviet  Union,  Uruguay  and  Yugoslavia. 

Daniel  Patrick  Moynihan  said  to  members  of  the  Ameri¬ 
can  Newspaper  publishers  association  last  week:  “It  is  the 
mark  of  a  democracy  that  its  press  should  be  filled  with  bad 
news.  When  one  comes  to  a  country  where  the  press  is  filled 
with  good  news  one  can  be  pretty  sure  the  jails  are  filled 
with  good  men.” 

One  can  imagine  the  degree  of  authenticity  of  news  the 
people  in  those  countries  are  receiving  about  their  own  gov¬ 
ernments. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884  Newspaperdom  established 
March.  1692.  the  Fourth  Estate  March  1. 1894.  Editor  & 
Publisher.  June  29.  1901.  Advertising.  January  22. 
1925 


Managing  Editor:  Jerome  H  Walker  Jr 


Associate  Editors:  John  P  Consoli.  Jane  Levere. 
Carla  Marie  Rupp.  Lenora  Williamson.  Earl  W 
Wilken 

Midwest  Editor:  Gerald  B  Healey 


Washington  Correspondent:  I  William  Hill 

General  Manager  Ferdinand  C  Teubner 

Assistant  General  Manager  and  Promotion 
Manager  George  Wilt 

Advertising  Manager  Donald  L  Parvin 

Sales  Representatives:  Thomas  M  Bloodgood. 
Kelly  Caloia.  Coleman  Clark.  Richard  J  Flynn. 
Douglas  P  Stephenson 

Advertising  Production  Manager:  Bernadette 
bornes 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson 

Circulation  Fulfillment  Manager  Rae  Calvo 


Circulation  responsibility 

The  thrust  of  a  panel  discussion  on  circulation  problems 
before  the  American  Newspaper  Publishers  Association  last 
week  was  that  all  the  blame  for  declining  circulation  should 
not  be  placed  on  the  sales  or  circulation  departments. 
Editors  and  the  product  being  delivered  must  share  the 
blame. 

It  moves  us  to  reiterate  a  theme  we  have  repeated  here 
many  times:  A  newspaper  is  not  a  group  of  independent 
departments  each  with  a  specific  responsibility  unrelated  to 
the  others.  It  is,  and  must  be,  a  cohesive  unit  with  all  de¬ 
partments  interdependent,  coordinated  and  cooperating. 
Unless  all  departments  work  closely  together  for  decisions 
affecting  all — editorial,  advertising,  circulation,  production, 
etc. — readership  and  advertising  will  suffer. 

Blame  for  losses  must  be  shared,  as  will  credit  for  gains. 

Guidelines 

Newspaper  editors  have  made  a  mistake,  they  are  now 
told,  in  trying  to  be  “nice  guys”  by  working  with  the 
judiciary  in  their  districts  in  writing  guidelines  to  follow  in 
matters  involving  free  press/fair  trial. 

It  is  now  obvious — in  the  Nebraska  gag  case  and  in  the 
words  of  Judge  Harold  R.  Medina — that  the  courts  are  try¬ 
ing  to  imbed  the  voluntary  guidelines  in  immovable  concrete 
whereever  they  exist. 

Nice  guys  finish  last,  as  Leo  Durocher  said,  and  Judge 
Medina’s  words  to  “fight  like  tigers”  is  the  best  advice. 
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I  DON'T  KNOW.IWAN.  HS  NOT  MY  JOB  ! 


Letters 


3  CHEERS 

Three  cheers  for  the  Washington  Press 
Club’s  subcommittee  on  style  guidelines 
concerning  women  in  print  (E&P,  May 
1).  The  members  couldn’t  have  done  a 
better  job  on  behalf  of  women 
everywhere.  Let’s  hope  that  the  UPl  and 
the  AP  follow  suit. 

Doris  Pride 

(Pride  is  a  staff  writer  for  Purdue  Univer¬ 
sity’s  news  service.) 

*  *  * 

LENDERS 

I  was  a  bit  surprised  to  read  the  head¬ 
line,  “Free  Cameras  Given  To  Press  At 
Introduction,’’  concerning  the  Kodak 
press  conference  reported  in  E&P  for 
April  24. 

For  many  years  we  have  lent  cameras 
to  valid  press  representatives  so  that 
they  may  make  their  own  evaluation  of 
our  products  by  the  most  effective  means 
possible,  direct  use. 

If  a  question  of  ethics  is  involved,  1 
suggest  that  such  a  question  lies  directly 
with  the  attending  press  representatives. 
We  do  not  force  anyone  to  test  our 
cameras,  and  we  certainly  encourage  the 
return  of  loan  cameras  following  evaula- 
tion. 

Michael  D.  Sullivan 
(Sullivan  is  in  corporate  information  de¬ 
partment  of  Eastman  Kodak  Co.) 

CLARIFICATION 

Darwin  E.  Sharp,  director.  Office  of 
Mail  Classification,  USPS,  has  taken  ex¬ 
ception  to  some  of  the  comments  1  made 
in  a  talk  before  the  Midwest  Circulation 
Managers  Association  on  March  13  as 
reported  by  Gerald  B.  Healey  on  Page  14 
of  the  March  27,  1976  issue  of  E&P. 

We  would  like  to  clarify  the  matter  for 
the  benefit  of  your  readers.  In  my  talk  1 
stated  that  if  ABC  verified  USPS  Form 
#3542  and  a  publisher’s  annual  state¬ 
ment  of  ownership,  ABC  audits  could 
replace  postal  audits.  Sharp  points  out 
that  the  verification  of  Form  #3542  is 
done  by  personnel  of  the  local  Post  Of¬ 
fice  and  that  this  verification  should  not 
be  confused  with  audits  performed  by 
the  USPS  Inspection  Service. 

The  Inspection  Service  audits  are  con¬ 
ducted  for  a  variety  of  purposes  and  in 
much  greater  depth  by  personnel  whose 
primary  responsibility  is  for  inspections, 
investigations  and  audits. 

ABC  audits  involve  the  various  facets 
of  a  publisher’s  circulation  operation 
such  as  carrier  delivery,  dealer  sales, 
street  sales,  etc.,  whereas  generally  in 
the  verification  of  Form  #3542  postal 
personnel  need  only  concern  themselves 
with  that  portion  of  the  circulation  en¬ 
tered  into  the  mails. 

Discussions  are  continuing  between 
the  USPS  and  ABC  toward  completing 
EDITOR  &  PUBLISHER  for  May  15.  1976 


an  agreement  whereby  ABC  could  offer 
ABC  publisher  members  the  option  of 
asking  ABC  to  verify  information  needed 
by  USPS  in  lieu  of  verification  by  USPS 
personnel. 

Howard  W.  Kutz 
(Kutz  is  vicepresident  and  assistant  man¬ 
aging  director  of  Audit  Bureau  of  Circula¬ 
tions.) 

*  *  * 

FAIR  PLAY 

As  a  professor  of  journalism  and  direc¬ 
tor  of  public  information  at  a  small  col¬ 
lege,  1  found  that  John  S.  Perry’s  com¬ 
ments  on  the  Mountain  Eagle  opened  a 
tiny  window  upon  a  large,  dark,  and 
malodorous  room.  The  word  “fair’’  has 
been  so  distorted  in  today’s  journalism 
practices  that  it  is  no  longer  recogniza¬ 
ble. 

We  appear  to  be  at  war  against 
government  officials,  businessmen,  the 
FBI,  the  CIA,  the  military;  and  just 
about  any  student  will  tell  you  that 
everything  is  fair  in  love  and  war.  If  Mr. 
Perry  will  recognize  that,  of  course,  his 
problem  with  the  Mountain  Eagle  dis¬ 
solves. 

P.  H.  Davis,  Jr. 
(Davis  is  with  Concord  College,  Athens, 
W.  Virginia.) 

■ifi  ifi  i/i 

OFF  LIMITS 

1  was  very  surprised  at  the  recent  story 
concerning  a  photographer  and  news 
team  from  the  Providence  Journal  and 
their  unfortunate  episode  in  the  Bunker 
Hill  section  of  Boston. 

It  would  seem  that  common  sense,  in- 
bred  in  most  “big  city’’  newspaper  per¬ 
sons  should  have  prevailed  and  they 
would  have  avoided  entering  a  vacant 
building  in  a  metropolitan  housing  proj¬ 
ect  especially  in  view  of  the  recent 
coverage  given  them  in  most  New  Eng¬ 
land  papers. 

Had  they  been  from  a  rural  or  small 
suburban  newspaper,  thus  being  com¬ 


pletely  uninformed,  this  would  be  excus¬ 
able  but  they  were  not.  It  looks  as  if  they 
went  looking  for  trouble  and  found  it. 
They  should  consider  themselves  fortu¬ 
nate  that  their  story  was  not  filed  from 
the  nearest  emergency  ward. 

As  a  part-time  photographer  in  many 
of  these  same  areas  common  sense  (des- 
cretion)  is  the  better  part  of  valor. 

Charles  N.  Fuller 
(Fuller  is  business  manager,  Brockton 
(Mass.)  Enterprise.) 

*  *  * 

CHARITY  RATE 

1  would  like  to  bring  to  your  attention  a 
condition  that  I  think  may  not  have  been 
noticed  by  your  readers. 

No  paper  charges  a  standard  advertis¬ 
ing  rate  for  all  comers.  The  charge  varies 
somewhat,  due  to  the  fact  that  some  ad¬ 
vertisers  just  can’t  pay  as  much  as 
others,  percentagewise.  Yet  because 
charities,  and  other  social  action  groups 
attempting  to  raise  money  have  not  been 
recognized  as  “advertisers”  they,  who 
have  the  least  ability  to  pay,  actually  pay 
at  the  highest  rate  as  occassional  buyers 
of  space! 

Now  1  don’t  think  anyone  in  the  news¬ 
paper  business  wants  this  situation  to 
prevail.  It  just  happens,  because  the  in¬ 
dustry  has  not  bothered  to  create  an  ad¬ 
vertising  category  for  those  who  buy 
space  to  make  public  appeals  for  funds. 

In  effect,  1  know  newspapers  who  will 
allow  the  space  for  such  appeals  to  come 
out  of  the  contracts  of  major  advertisers, 
if  the  charity  has  a  contact  with  the  major 
advertiser  and  the  major  advertiser  is 
willing  to  sell  them  the  linage,  so  it  is 
obvious  that  some  people  in  the  industry 
do  not  feel  comfortable  with  the  situa¬ 
tion.  Why  not  change  it  by  creating  an 
advertising  category  for  charities? 

David  Allen 
(Allen  is  national  director  of  Friends  of 
Victims  Inc.,  Garnerville,  N.Y.) 
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Pulitzer  Prize 

United  Press  International: 

First  Place 
First  Place 
First  Place 
Honorable  Mention 
Honorable  Mention 
Honorable  Mention 
Associated  Press: 

First  Place 
Honorable  Mention 

Boston  Press  Photographers  Association 
Top  Award 
Top  Award 
Top  Award 
Top  Award 
Top  Award 
Top  Award 

Heywood  Broun  Award 
World  Press  Photo  Award 
National  Headliner  Award 
Sigma  Delta  Chi: 

Distinguished  Service  Award 
Distinguished  Service  Award 


United  Press  International: 

First  Place 
Honorable  Mention 
Associated  Press: 

Honorable  Mention 

Boston  Press  Photographers  Association 
Top  Award 
Top  Award 
Top  Award 


That^  right 
Thelfoiud. 
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Food  chain  seeks  camera 
ready  discount — or  else 


By  John  Consoli 

Food  World,  Inc.,  a  28  unit  super¬ 
market  chain  based  in  High  Point,  N.C., 
has  begun  an  active  campaign  to  get  the 
daily  and  weekly  newspapers  it  adver¬ 
tises  in  to  either  offer  “camera  ready" 
discounts  or  to  make  a  concentrated  ef¬ 
fort  on  boosting  circulation  to  justify  ad 
rates  charged. 

Should  the  campaign  fail  to  positively 
motivate  newspapers  in  one  of  these 
areas,  the  chain  plans  to  begin  taking 
more  and  more  dollars  out  of  newspapers 
while  increasing  its  use  of  television  ad¬ 
vertising. 

Spurred  in  part  by  an  article  in  Editor 
&  Pi  B1.1SHKR  in  which  an  ad  agency  called 
on  newspapers  to  begin  offering  camera 
ready  discounts  (E&P,  Feb.  14),  Food 
World  ad  director  Howard  De  Garde 
sent  letters  to  12  daily  and  weekly  news¬ 
papers  in  North  Carolina  and  Virginia. 

“We  at  Food  World  believe  that  any 
firms  who  supply  at  their  own  expense 
‘camera  ready'  copy,  are  entitled  to  a 
substantial  discount  from  the  price  that  is 
charged  to  advertisers  who  desire  ‘pub 
set'  copy  and  perhaps  even  pub  lay¬ 
outs,"  read  the  letter.  La  Garde  then 
lists  six  reasons  to  back  the  chain's  posi¬ 
tion. 

“We  submit  that  the  rate  you  charge 
individual  stores  should  reflect  the 
amount  of  work  that  the  newspaper  must 
do  to  change  rough  ideas  into  complete, 
camera  ready  advertisements,"  the  letter 
continued.  “We  submit  that  the  rates  we 
have  been  paying  for  the  approximate 
three  years  that  we  have  been  furnishing 
camera-ready  copy  reflects  a  sizeable 
extra  profit  for  your  organization." 

The  letter  was  sent  to  the  Greensboro 
(N.C.)  Daily  News/Record,  Ashehoro 
(N.C.)  Courier-Tribune,  Barlinfilon 
(N.C.)  Times-News,  Salisbury  (N.C.) 
Post,  Smithfleld  (N.C.)  Herald,  Lanrin- 
bnrft  (N.C.)  Exchaufte,  Raleif>li  (N.C.) 
News  &  Observer,  Rock  Mount  (N.C.) 
Telegram,  Danville  (Va.)  Register  and 
Bee,  Winston-Salem  (N.C.)  Joarnal- 
Sentinel  and  the  Wilson  (N.C.)  Times. 

La  Garde  told  E«&P  he  received  10  re¬ 
sponses  and  only  one,  from  the  Greens¬ 
boro  paper,  indicated  that  camera  ready 
discounts  were  even  a  possibility  in  the 
distant  future.  “Most  newspapers 
merely  cited  their  cost  increases  to  Jus¬ 
tify  their  position  of  no  camera  ready 
discounts,”  said  La  Garde. 


Since  the  Food  World's  first  attempt  at 
getting  camera  ready  discounts  for  ad 
copy  has  gotten  no  action,  the  chain 
plans  to  direct  its  efforts  at  getting  news¬ 
papers  to  use  some  of  the  additional  dol¬ 
lars  received  for  camera  ready  ads  to 
conduct  circulation  samplings. 

“We  plan  to  start  harping  on  circula¬ 
tion,”  said  La  Garde,  who  is  a  former  ad 
representative  with  the  High  Point 
(N.C.)  Enterprise.  “We  wouldn't  mind 
paying  the  higher  ad  rates  so  much  if 
newspapers  were  showing  circulation  in¬ 
creases,  but  they  are  not,”  he  said. 
“None  of  these  papers  have  any  plans  to 
boost  circulation.” 

La  Garde  said  Food  World,  whose 
stores  average  28.000  sq.  ft.  each,  has 
had  to  go  to  an  alternate  means  of  reach¬ 
ing  customers  and  plans  to  continue 
doing  this  until  newspapers  are  more  re- 


By  Jerry  Walker  Jr. 

Mort  Frank,  chairman  of  Family 
Weekly,  told  kditor  &  publisher  that  it 
was  his  decision — based  on  established 
company  policy-to  pull  the  supplement 
out  of  the  Washington  (D.C.)  Star. 

“We  dropped  them.  They  wanted  us 
to  stay,”  Frank  said  after  it  was  dis¬ 
closed  last  week  by  the  Star  it  would 
begin  publishing  its  own  locally-edited 
Sunday  rotogravure  on  September  12 
(E&P,  May  8). 

Family  Weekly,  which  has  been  with 
the  Star  for  the  past  33  months  and  is  the 
supp's  largest  newspaper  outlet,  will  be 
discontinued  at  that  time,  the  Star  said. 

Frank  said  the  Star  asked  them  to  con¬ 
tinue  on,  but  it  is  a  long-standing  policy 
of  FW  not  to  run  on  a  back-to-back  basis 
with  another  roto  magazine  “due  primar¬ 
ily  to  its  basic  marketing  pattern  that 
tries  to  avoid  duplicate  gravure  coverage 
in  the  same  area.” 

Frank  said  anyone  who  has  studied  the 
reasons  for  the  failure  of  This  Week 
magazine  knows  that  back-to-back 
arrangements  are  harmful  to  the  national 
supp. 

Frank  said  the  Star  was  “interested  in 
retaining  FW”  while  beginning  its  own 
gravure  magazine  in  order  to  secure  local 


Every  Saturday  since  1884 


ceptive  to  their  needs. 

“Some  newspapers  feel  they  are  doing 
us  a  favor  by  allowing  us  to  advertise  in 
them,”  said  La  Garde.  “They  don't 
realize  that  if  we  don't  survive,  they 
won't  either.  We  just  don't  understand 
their  complacency.” 

Food  World  first  began  experimenting 
with  tv  last  November  and  after  dropping 
out  for  a  short  period,  returned  to  the  air 
waves  in  February.  Since  then  the  chain 
has  been  devoting  209f  of  its  $70,000  a 
month  ad  budget  to  television.  The  addi¬ 
tional  dollars  for  tv  have  come  from  the 
elimination  of  radio  ads  and  from  print. 
“We  have  cut  down  the  number  of 
newspaper  ads  we  run,”  said  La  Garde. 
“We  have  found  it  to  be  a  successful 
medium  for  us.” 

The  Miami  Herald  was  the  first  metro 
daily  to  begin  offering  camera  ready  dis¬ 
counts  to  advertisers  (E&P,  Oct.  11, 
1975)  and  the  most  recent  newspaper  to 
offer  the  discount  was  the  Toronto  San 
(E&P,  May  8).  Most  newspapers,  how¬ 
ever,  appear  hesitant  to  move  in  this  di¬ 
rection. 


retail  advertising  and  further  compete 
with  the  Washington  Post’s  Potomac 
gravure  magazine.  Frank  said  FW  does 
not  solicit  single  market  advertising. 

According  to  Frank,  the  Star  also 
asked  FW  whether  it  would  serve  as 
agent  for  selling  gravure  ads  for  its  Home 
Life  magazine.  The  offer  was  turned 
down,  Frank  said,  because  “FW  did  not 
want  to  enter  the  newspaper  rep  field, 
directly  or  indirectly.”  He  said  that  FW 
has  turned  down  requests  to  represent 
other  newspapers  in  the  past.  Million 
Markets  has  been  assigned  the  account. 

It  was  reported  at  a  meeting  of  the 
magazine’s  publishers  relations  staff 
during  the  ANPA  convention  last  week 
that  more  than  6  dailies  in  various 
parts  of  the  United  States  are  waiting 
to  add  Family  Weekly. 

Frank  said  the  publishers  have  been 
asked  to  wait  so  that  the  magazine’s  cir¬ 
culation  for  awhile  won’t  further  exceed 
the  ad  rate  base  (10,700,000),  because  of 
the  higher  newsprint  and  production 
costs.  The  papers  will  probably  join  FW 
in  September,  Frank  indicated. 

In  addition,  Frank  said  7  major  metro¬ 
politan  cities’  core  area  dailies  have 
periodically  inquired  about  the  avail- 
(Continued  on  pag^  8) 
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New  Texas  daily  vows 
to  stay  locally-owned 


By  Jane  Levere 

“/  don't  usually  awake  at  5  o'clock  in 
the  niorninfi,  hat  when  I  do,  I  tend  to 
tumble  about  and  wonder  what  time  it  is. 

.Monday  morning  at  5  o'clock  I  sat  ait 
and  turned  on  the  li^iht  ...  to  find  an 
intruder  lyinfi  by  my  bed. 

What  are  you  doin^  here'?' 

I  think  I  better  f>o,'  he  answered. 

That  would  he  best.' 

He  went." 

Is  this  a  True  Detective  story?  Or  a 
new  Alfred  Hitchcock  script? 

No.  it's  a  front  page  feature  from  the 
Austin  Citizen,  Texas'  newest  evening 
daily,  converted  in  April  from  a  thrice- 
weekly  to  provide  “another  voice  in  the 
state  capital”  for  the  people,  as  pub¬ 
lisher  William  Klusmeier  explained. 

The  first-person  account  of  a  burglary 
by  Carolyn  Bengtson.  editor  of  the 
paper's  “Our  Town  Today"  section, 
exemplifies  the  Citizen's  publishing 
philosophy.  Established  by  the  paper's 
board  of  directors,  it  ran  on  the  first  page 
of  the  first  issue,  the  afternoon  of  April  1 . 
and  stated: 

“We  believe  a  newspaper  should  be 
human.  A  people's  newspaper.  We  be¬ 
lieve  that  every  citizen  has  a  right  to  be 
heard  and  we  intend  to  listen  to  your 
problems,  your  suggestions,  your  criti¬ 
cism  and  perhaps,  from  time  to  time, 
your  praise.  Our  stories  will  be  people 
stories,  hopefully  relating  the  complex 
business  of  the  public  government  to  the 
same  common  denominator  as  the  story 
about  the  boy  who  has  lost  his  dog.” 

Other  points  stressed  here  by  the 
board  were: 

“We  are  Austin-owned.  Austin- 
operated  and  Austin-oriented.  We  shall 
remain  that  way  .  .  . 

Politically,  we  intend  to  be  indepen¬ 
dent  and  straightforward.  We  seek  no 
political  label-conservative  or  liberal. 
Republican  or  Democratic.  We  shall, 
however,  tackle  the  issues  as  they  come 
up  .  .  . 

We  intend  to  be  investigative.  We  shall 
look  for  and  report  about  official  corrup¬ 
tion  when  we  find  it.  We  shall  harbor  no 
sacred  cows.  But,  in  so  doing,  we  shall 
seek  to  be  both  accurate  and  complete 
and  give  each  side  of  any  controversy 
equal  voice.” 

How  does  the  Citizen  intend  to  meet 
these  local  needs?  According  to  Klus¬ 
meier,  who  came  to  Austin  three  and  a 
half  years  ago  from  the  Rockford  (111.) 
Star  and  Register  Republic,  the  paper 
will  carry  as  much  local  news  as  possi¬ 
ble.  “We’ll  normally  run  two  Austin 
stories  on  the  front  page.  It  will  be  rare  to 
have  a  UPl  story  there,”  he  said. 

Inside  will  be  “more  local  features  and 


Publisher  William  Klusmeier  at  his 
desk. 


the  names,  things  that  local  people  do." 
The  woman's  page.  Bengtson's  “Our 
Town  Today”  section,  will  be  “more 
chatty."  said  executive  editor  Thomas 


Family  Weekly 

(Continued  from  pane  7) 


ability  of  FW.  but  the  magazine  to  date 
has  preferred  to  maintain  its  policy  of 
serving  primarily  papers  in  Neilsen  B.  C 
and  suburban  A  markets.  The 
Washington  Star  was  the  one  exception 
to  that  rule. 

The  new  March  31  ABC  reports  indi¬ 
cate.  Frank  said,  that  FW's  ad  rate  base 
of  10.700.000  is  exceeded  by  about 
1 48.000. 

He  said  FW  circulation  increased 
116.674  between  March  31.  1975  and 
March  31.  1976,  according  to  the  ABC 
reports  and  latest  available  certified  post 
office  statements,  just  compiled.  Circula¬ 
tion  based  on  these  two  sources,  he  said, 
is  10.848.485  and  a  print  order  of 
11,678.485. 

Three  Sunday  editions  of  dailies,  total¬ 
ling  more  than  101.000  circulation, 
started  carrying  Family  Weekly  in  the 
past  two  months:  the  Lafayette  (Ind.) 
Journal  &  Courier  based  on  a  six-day 
average  of  41 ,209  circulation,  the  Moline 
(111.)  Dispatch  with  a  six-day  average  of 
36,507,  and  the  Steahenville  (Ohio) 
Herald-Star  whose  Sunday  circulation  is 
23,717.  The  addition  of  these  papers 
raises  customer  total  to  311. 

Frank  would  not  comment  on  rumors 
circulating  in  trade  circles  that  he  is  at¬ 
tempting  to  form  a  group  to  buy  control 
of  Family  Weekly  from  Charter  Corp. 
and  Downe  Communications. 


Reay,  formerly  executive  editor  in  Rock¬ 
ford.  “We'll  go  to  a  lot  of  parties  and  say 
who  was  there,  who  was  devastating, 
who  wasn't." 

Reay  has  also  revamped  the  Citizen's 
editorial  page  to  include  a  “What  others 
have  to  say”  column,  described  as  a 
“Citizen  Soapbox  for  one  and  all.”  and 
editorials  by  guest  columnists.  Austin 
Mayor  Jeff  Friedman  discussed  the  city's 
tax  base  in  the  first  issue,  and  future 
guest  editorials  will  be  by  local 
luminaries  such  as  the  new  chief  of 
police  and  a  former  councilman,  and  by 
private  individuals  as  well. 

Conversion  of  the  Citizen  to  a  daily 
from  an  1 1  .()(K)-circulation  thrice-weekly 
was  four  years  in  planning.  One  of  the 
Hrst  steps  was  to  import  Klusmeier.  who 
says  he  took  the  job  “because  the  area 
was  growing.  Austin,  a  city  of  3(X).()(X).  is 
growing  by  leaps  and  bounds.  The  busi¬ 
ness  potential  here  is  great." 

“Some  people  say  the  Citizen  is  the 
first  competing  daily  (Austin  is  also 
served  by  the  Cox-owned  American- 
Statesman,  a  combination  morning  and 
evening  daily.)  that's  been  started  in 
Texas  in  over  30  years.  I  don't  know  if 
that's  true,  but  1  do  think  it's  the  first 
time  anyone's  started  a  daily  for  less 
than  one  million  dollars  in  total  stock 
outlay,  like  we  did."  he  added. 

Operating  on  what  Klusmeier  calls  a 
“shoestring  budget.”  the  Austin  Publish¬ 
ing  Company  spent  an  additional 
S2.‘'().(XX)  for  capital  improvements  and 
other  expenses  to  convert  the  paper  into 
a  daily.  “We  bought  compugraphic 
equipment,  a  punch.  UPl  service,  but  no 
VDT's  or  anything  like  that.  No  highly 
computerized  memory  bank.”  he  said. 

The  staff  jumped  from  27  to  52 
employees,  with  most  of  the  newcomers 
in  the  news  and  production  departments. 
And  that  figure  does  not  include  carriers, 
hired  when  the  Citizen  switched  from 
mail  to  home  delivery. 

Printed  by  otTset.  the  Citizen,  at  I5c  a 
copy,  runs  18  to  22  pages  each  day.  com¬ 
pared  to  12  to  14  pages  previously.  “We 
hope  to  average  over  20  by  mid¬ 
summer."  Klusmeier  said. 

Out  of  a  daily  press  run  of  20.000, 
14,(X)()  copies  represent  paid  home  deliv¬ 
ery.  1,(XX)  are  for  street  sales,  and  the 
rest  are  used  as  samples  in  areas  where 
the  paper  hopes  to  “grow  in.  We  would 
like  to  grow  all  over  the  county.”  Klus¬ 
meier  said.  “Before  we  were  in  the  more 
affluent  northern  and  northwestern  sec¬ 
tions  of  Austin,  but  now  with  our  new 
coverage,  we  hope  we  will  appeal  to  all." 

45  to  509f  of  the  content  of  each  issue 
now  is  advertising.  “As  the  circulation 
continues  to  grow,  we  will  continue  to 
attract  more  ads,”  Klusmeier  predicted. 
“According  to  our  initial  forecast,  we're 
right  on  it.” 

The  publisher  "could  stand,”  at  most, 
a  60/40  advertising  to  editorial  ratio. 
“That’s  the  maximum  1  would  see.  The 
reader  is  entitled  to  no  less  editorially.” 
EDITOR  &  PUBLISHER  for  May  15,  1976 
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Japanese  newsman  urges 


introspection 

By  I.  William  Hill 

The  opening  session  of  the  25th  an¬ 
niversary  assembly  of  the  International 
Press  Institute  in  Philadelphia  this  week 
(May  9-12)  heard  a  Japanese  journalist 
warn  that  today's  vigilance  of  the  Ameri¬ 
can  press  must  be  inward,  not  just  out¬ 
ward. 

It  became  a  convention  keynote  as  the 
same  theme  threaded  its  way  through 
session  after  session. 

More  than  200  editors  and  publishers 
from  33  countries  attended  the  assembly. 

The  Japanese-journalist  was  Yukio 
Matsuyama,  Washington  bureau  chief  of 
Asalii  Shimhiin,  who  was  one  of  the 
three  members  of  a  panel  talking  about 
“political  reporting  in  the  United  States.” 
The  other  two  were  columnist  Rowland 
Evans  and  Frank  J.  Jordan.  National 
Broadcasting  Company  director  of  news 
in  Washington. 

Biting  questions 

With  good  humor.  Matsuyama  still 
managed  a  bite  as  he  raised  these  ques¬ 
tions: 

Why  does  the  American  press  cover  so 
frantically  a  primary  in  such  a  small  state 
as  New  Hampshire? 

Why  don't  people  in  New  York, 
California  or  Texas  become  furious  to 
see  such  candidates  as  Shriver,  Bentsen 
and  Baker  eliminated  before  they  them¬ 
selves  have  been  consulted? 

"Many  primaries  take  on  more  the  at¬ 
mosphere  of  a  publicity  campaign  for  a 
new  soft  drink  than  for  any  serious  polit¬ 
ical  decision-making,"  Matsuyama  said. 

Then,  the  Japanese  asked  these  ques¬ 
tions: 

In  view  of  the  lessons  from  Watergate, 
why  couldn't  the  American  press  have 
prevented  Nixon  from  winning  such  a 
landslide  victory  in  1972? 

Why  does  the  American  press,  which 
so  successfully  pushed  Nixon  into  re¬ 
signing,  seem  to  show  so  little  interest  in 
preventing  another  Nixon  from  being 
nominated  and  elected? 

Why  does  the  American  press  seem  to 
pursue  most  avidly  the  candidate  with 
"the  most  charisma?" 

“If  1  were  an  American  political  repor¬ 
ter."  Matsuyama  said,  "I  would  shift 
from  coverage  of  who  is  more  “homey,' 
who  has  more  sex  appeal  and  whose  wife 
is  more  lovely  to  the  more  important  as¬ 
pects  of  what  is  at  stake  in  American 
politics."  Then  he  asked:  where  have  the 
lessons  of  Watergate  gone?” 

Chief  issues 

Chief  among  the  issues  Matsuyama 
saw  as  needing  investigation  was  "why 


of  press 

the  percentage  of  voting  in  the  presiden¬ 
tial  elections  has  been  steadily  on  the 
decline,"  dropping  from  649f  in  1960  to 
55.79f  in  1972. 

"American  democracy  can  flourish 
only  backed  by  a  free,  independent  and 
vigilant  American  press."  Matsuyama 
said.  “Now  that  the  press  has  become  an 
integral  part  of  the  establishment,  its  vig¬ 
ilance  must  be  inward,  as  well  as 
outward-looking." 

Evans  parried  Matsuyama's  implica¬ 
tion  that  primaries  are  of  small  impor¬ 
tance.  pointing  out  that  they  show  the 
relative  strength  and  weakness  of  candi¬ 
dates.  ("but  for  the  primary  system,"  he 
said,  "neither  John  F.  Kennedy  nor 
Jimmy  Carter  could  emerge  as  a  viable 
candidate.” 

Jordan  described  television  methods 
of  election  coverage  and  revealed  that  a 
new  feature  of  election  day  coverage  this 
year  will  be  a  concentration  of  interviews 
with  voters  leaving  polling  places,  with 
results  fed  into  computers  to  correlate 
national  trends. 

Terrorism 

In  a  second-day  panel  discussion  of 
"kidnapping,  terrorism  and  the  media," 
Dr.  Bowyer  Bell,  of  Columbia  Univer¬ 
sity,  who  described  himself  as  a 
"specialist  in  revolutionary  violence.” 
told  the  editors  and  publishers  that  as  far 
as  terrorism  is  concerned,  what  is 
printed  makes  editors  part  of  the  prob¬ 
lem  rather  than  part  of  the  solution. 

"The  IRA  set  off  bombs  in  London  to 
bomb  the  Irish  elections  off  the  front 
page,  and  they  succeeded,"  he  said. 
Then,  looking  out  over  his  audience,  he 
declared  "I've  never  before  been  in  one 
place  and  seen  as  many  terrorists  as  1 
have  here." 

On  the  same  panel.  Sir  Robert  Mark, 


Notes  in  Quotes 

“The  Washington  Post  had  to  ship  oat 
newspapers  hy  helieopter  darinfi  its 
six-month  strike.  Now  the  newspaper 
has  added  a  professional  pilot  to  its  ret>n- 
lar  staff.  The  only  trouble  is,  he  can’t 
write.”  Philip  Foisie. 

*  *  * 

"One  out  of  five  member  nations  of  the 
United  Nations  has  true  Freedom  of  the 
Press.”  Arthur  R.  Taylor. 

*  *  * 

“Were  executives  of  American  news¬ 
papers  to  ask  Snow  White’s  looking 
glass,  “mirror,  mirror,  on  the  wall,  who 
is  the  fairest  one  of  all?”  the  mirror 
might  an.swer:  “You  are  fair,  hut  the 
Japanese  press  is  fairer.”  Yukio  Mat¬ 
suyama. 

*  *  * 

“The  whimsy  and  boo-boo  factors  often 
affect  American  political  races.  Muskie’s 
tears  in  1972,  actually  caused  by  an  insult 
to  his  wife,  hut  widely  believed  to  be  due 
to  political  reverses,  is  a  whimsy  factor. 
McGovern’s  selection  of  Tom  Eagleton  as 
a  running  mate  was  a  boo-boo  factor.” 
Rowland  Evans. 


who — as  London  Commissioner  of 
Police  heads  Scotland  Yard — told  how 
formulation  of  a  code  to  govern  police 
and  media  relations  has  improved  that 
relationship  immeasurably  since  1972. 

"Briefly.”  Sir  Robert  said,  “It  recog¬ 
nized  that  it  is  in  the  interest  of  the 
police,  the  press  and  the  public  that  news 
consisting  of  facts  within  the  knowledge 
of  police,  and  not  subject  to  restriction 
because  of  the  sub-jucice  rule  or  the 
requirement  not  to  impair  the  privacy  of 
the  individual,  should  be  made  available 
at  police  station  level  to  properly  accre¬ 
dited  journalists." 


(Continued  on  page  45) 
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41st  ANNUAL  EDITOR  &  PUBLISHER  NE}NSPAPER  PROMOTION  AWARDS 


Largest  field  ever  produces  119  winners 


By  George  Wilt 

The  largest  field  in  the  4 1 -year  history 
of  the  Editor  &.  Publisher  Newspaper 
Promotion  Awards  Competition — 
numbering  more  than  1. 000  individual 
entries — has  also  resulted  in  a  record 
number  of  awards. 

A  total  of  4 1  First  Prize  plaques  and  78 
Certificates  of  Merit  will  be  presented  in 
II  classifications  and  five  circulation 
groups,  this  week  at  the  International 
Newspaper  Promotion  Association's 
46th  conference  in  Washington,  D.C. 

Judging  of  the  competition  was  com¬ 
pleted  in  April  by  seven  panels  of  judges, 
constituting  top  authorities  on  promo¬ 
tion.  public  relations,  research  and  pub¬ 
lishing  from  the  Washington-Baltimore 
area.  Judging  was  held  in  Baltimore, 
under  the  supervision  of  W'illiam  Ber¬ 
nard.  public  relations  director  of  the  Bal¬ 
timore  Slot,  and  INP.A's  exhibits  and 
contest  chairman. 

The  judging  was  based  on  idea,  con¬ 
cept  or  creativity,  execution — including 
copy,  graphics  and  production,  and  ef¬ 
fectiveness  of  the  promotions.  All  en¬ 
tries.  including  the  award  winners,  will 
be  on  exhibit  at  the  INPA  Conference  at 
the  Statler-Hilton  Hotel  in  Washington, 
May  1 6- 1 9.  The  awards  will  be  presented 
at  an  awards  luncheon  on  Wednesday. 
May  I9.  by  Robert  U.  Brow  n  and  George 
Wilt  of  Editor  &  Publisher. 

Categories  in  the  competition  in¬ 
cluded;  editorial/circulation  in-paper 
promotion;  advertising  in-paper  promo¬ 
tion;  trade  paper  promotion;  radio;  tele¬ 
vision;  direct  mail;  outdoor/posters;  cir¬ 
culation  carrier  promotion;  research; 
market  data  promotion;  and  public 
relations/community  service. 


Winners  of  First  Prize  awards  will  ap¬ 
pear  on  a  special  part  of  the  INPA  Con¬ 
ference  program  outlining  what  they  did 
to  win  their  award  for  their  newspaper. 

Circulation  classifications  in  the  com¬ 
petition  were;  Newspapers  over  200.000; 
newspapers  lOO.OOO  to  2(X).000;  50.000  to 
lOO.oix);  I5.000  to  50.000;  and  newspap¬ 
ers  under  I5,0(X). 

24  newspapers  won  more  than  one 
award,  with  the  New  York  Times  winning 
seven — four  First  prizes  and  three  Cer¬ 
tificates  of  Merit.  The  Winnipeft  Tribune 
took  six  awards  with  two  Firsts  and  four 
Certificates;  and  the  Dallas  Times- 
Herald  winning  four  awards — two  First 
Prizes  and  two  Certificates  of  Merit. 

Winning  three  awards  were  the  To¬ 
ronto  Star,  Milwaukee  Journal  &  Sen¬ 
tinel,  .Asbury  Park  Press,  San  Rafael 
Independent-Journal ;  Detroit  Tree 
Press;  Detroit  News:  Chicafio  Tribune: 
Los  Angeles  Times,  Palm  Sprinf>s  Desert 
Sun;  and  Seattle  Post-Intellif’encer. 
Winning  two  awards  each  were  the  Ot¬ 
tawa  Citizen,  Attleboro  Sun-Chronicle; 
Vancouver  Sun;  Calfiary  Herald: 
Gloucester  County  Times;  El  Paso  Times 
and  Herald-Post :  Washinfzton  Post; 
Berfien  Record;  San  Bernardino-Sun- 
Telegram:  Contra  Costa  Times,  and  Don- 
rey  Media  Group. 

.Award  Winners 

The  Circulation/Editorial  in-paper 
promotion  classification  had  more  indi¬ 
vidual  entries  than  any  other  classifica¬ 
tion.  The  Winning  entry  in  the  over- 
200.000  circulation  classification  was 
submitted  by  Mylo  W.  Sutton,  promo¬ 
tion  director  of  the  Dallas  Times-Herald. 


The  winning  entry  was  a  campaign  built 
around  the  slogan.  “For  fifteen  cents  we 
give  you  a  lot  more  than  the  news."  The 
judges  were  particularly  impressed  with 
the  full  page  ad  which  kicked  off  the 
campaign,  built  around  a  photographic 
montage  of  items  symbolic  of  the  content 
of  the  paper.  The  judges  were  also  aware 
of  the  doubleentendre  of  the  slogan  and 
its  hard-hitting  competitive  implications 
in  the  Dallas  market. 

The  Toronto  Star,  Vancouver  Sun  and 
Milwaukee  Sentinel  were  awarded  Cer¬ 
tificates  of  Merit. 

In  the  I (X).(XX)-2(X).000  circulation  divi¬ 
sion.  the  entry  submitted  by  C.  Douglas 
Francis,  promotion  director  of  the  Seat¬ 
tle  Post-Intellifiencer  was  awarded  First 
Prize.  The  campaign.  "The  Story  of 
Your  Life,”  was  designed  to  de¬ 
monstrate  the  paper's  concern  and  active 
involvement  in  the  issues  and  everyday 
lives  of  its  readers.  Honorable  mention 
in  the  category  went  to  the  Calvary 
Herald. 

For  newspapers  in  the  50 .(X)0- 1 00,000 
group.  First  Prize  was  awarded  to  the 
Ottawa  Citizen  for  a  campaign  submitted 
by  Ben  Babelowsky,  designed  to  sell  the 
weekday  Citizen  in  addition  to  the 
weekend  edition.  Certificates  of  Merit 
were  awarded  to  the  Contra  Costa 
Times,  Asbury  Park  Press,  and  Winnipefi 
Tribune. 

In  the  I5.0(X)-50.0(X)  circulation  categ¬ 
ory.  the  winning  entry  was  submitted  by 
the  Attleboro  (Mass.)  Sun-Chronicle, 
Paul  Rickson,  general  manager.  The 
entry  consisted  of  a  series  of  ads  featur¬ 
ing  photos  of  .Sun  Chronicle  reporters 
(Continued  on  pafte  II) 


TRADE  PAPER/DIRECT  MAIL  JUDGES:  William  Moreland, 
Dir.,  Advertising,  P.R.,  Mercantile  Safe  Deposit  &  Trust 
Co.;  Larry  Farago,  Prod.  Mgr.,  VanSant  Dugdale;  and 
Perry  Bolton,  Dir.,  Corporate  Development,  Baltimore 
Sunpapers  choose  the  winning  entries. 


RESEARCH  JUDGES:  Robert  V.  Walsh,  Sr.  V.P.,  Marketing 
Plans,  VanSant  Dugdale  &  Co.;  Dr.  Sidney  Cohen,  VP, 
Sidney  Hollander  Assoc.;  and  Cecil  A.  Davis,  Manager  of 
Marketing,  Baltimore  Sunpapers,  judged  research  and 
market  data  classifications. 
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and  columnists.  Certificates  of  Merit 
were  awarded  to  the  Gloucester  County 
(N.J.)  Times,  Hamilton  News  Journal, 
and  Chillicothe  Gazette.  In  the  under- 
15,000  circulation  category,  the  winning 
entry  was  submitted  by  the  Peekskill 
(N.Y .)  Eveninfi  Star,  with  Certificates  of 
Merit  awarded  to  the  Palm  Springs 
(Calif.)  Desert  Sun,  and  the  Saratogian, 
Saratoga  Springs,  N.Y. 

Advertising  Promotion 

For  Advertising  In-paper  Promotion, 
the  winning  entry  in  the  over  200,000 
circulation  group  was  submitted  by  Mark 
Senigo,  promotion  director  of  the  New 
York  limes.  The  entry  consisted  of  a 
series  of  full-page  ads  with  the  headline, 
“If  you  were  running  a  newspaper .  .  .” 
The  judges  felt  that  the  concept  and 
execution  of  this  series  was  truly  excel¬ 
lent.  Certificates  of  Merit  were  awarded 
to  the  Detroit  News,  Washington  Post, 
Dallas  Times-Heralcl,  and  a  second  entry 
from  the  New  York  Times. 

In  the  100,000-200,000  circulation 
classification,  the  First  Prize  winner  was 
submitted  by  Maryanne  Mariotti,  Palm 
Beach  (Fla.)  Post-Times.  The  campaign 
was  built  around  the  use  of  a  beagle 
puppy  which  had  been  sold  through  a 
classified  ad.  Photographs  of  the  dog  and 
its  new  owner  were  used  extensively  in 
the  campaign.  A  Certificate  of  Merit  was 
awarded  to  the  South  Bay  Daily  Breeze, 
Torrance,  Calif. 

In  the  50,()(K)  to  lOO.OOO  circulation  di¬ 
vision,  the  winning  entry  was  submitted 
by  Charles  W.  Ritscher,  marketing  man¬ 
ager,  Ashiiry  Park  Press.  The  entry  con¬ 
sisted  of  two  full  page  ads,  one  telling 
readers  how  to  write  classified  ads  that 
sell,  and  the  procedure  for  placing  the  ad 
in  the  Press.  The  second  ad  showing  re¬ 
tail  advertisers  how  to  plan  their  adver¬ 
tising.  A  Certificate  of  Merit  went  to  the 
South  Bay  Daily  Breeze. 

The  judges  were  particularly  im¬ 
pressed  with  the  overall  excellence  of  the 
entries  in  the  15.000  to  50,000  circulation 
category,  and  the  only  first  place  tie  in 
the  competition  resulted  from  the  close 
balloting.  The  judges  selected  the  entries 
submitted  by  Dale  Ann  Pitt  of  the  Hamp¬ 
shire  Gazette,  Northampton,  Mass.;  and 
by  Chuck  Zegelbone,  San  Rafael  (Calif.) 
Independent-Journal  for  first  place 
award.  The  Gazette  award-winner  was 
built  around  a  regular  promotion  ad  for 
an  upcoming  real  estate  section  which 
used  line  art  for  the  illustration.  A  young 
reader  colored  the  illustration  and  sent  a 
note  to  the  paper  thanking  them  for  run¬ 
ning  it  and  suggesting  that  they  do  it 
more  often.  Dale  took  the  letter  and 
changed  the  size  of  the  promo  ad  to  be¬ 
come  a  full  tabloid  page,  combined  the 
two  in  a  full-page  promotion  with  a  color¬ 
ing  contest  for  all  readers  up  to  twelve 
years  of  age.  The  winning  entry  became 
the  section  cover  for  the  special  section. 
A  follow-up  ad  announced  the  winner  of 
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the  contest.  The  judges  selected  the 
award-winner  because  it  involved  young 
readers  in  calling  attention  to  advertisers 
and  readers  of  the  section. 

The  San  Rafael  winner  consisted  of  a 
series  of  classified  promotion  ads  using 
photos  of  children  to  call  attention  to 
specific  classifications  within  the  clas¬ 
sified  section. 

A  Certificate  of  Merit  was  awarded  to 
the  Gloucester  County  Times,  Wood¬ 
bury,  N.J. 

Trade  Paper  winners 

The  entries  in  the  trade  paper  promo¬ 
tion  classification  were  judged  in  only 
two  circulation  groups,  for  newspapers 
over  and  under  200,000.  For  newspapers 
in  the  over  200,000  group,  the  First  Prize 
winner  was  the  New  York  Times’  entry, 
based  on  the  same  copy  that  won  in  the 
in-paper  category,  “If  you  were  running 
a  newspaper.”  (The  two  campaigns  were 
judged  by  separate  judging  juries.)  Cer¬ 
tificates  of  Merit  in  the  classification 
were  awarded  to;  Detroit  Tree  Press, 
Chicago  Tribune,  and  Donrey  Media 
Group. 

For  newspapers  under  200,000,  the 
First  Prize  for  Trade  Paper  promotion 
was  awarded  to  Le  Soleil,  French- 
language  daily  published  in  Quebec  City. 
The  entry,  submitted  by  J.  J.  Gagnier, 
featured  strong  photographic  illustra¬ 
tions  and  market  demographics.  A  cer¬ 
tificate  of  merit  in  the  category  was 
awarded  to  the  Calgary  Herald. 

Broadcast  Promotion 

As  in  the  trade  paper  classification, 
radio  and  television  promotion 
categories  were  also  judged  in  only  two 
circulation  groups  .  .  .  for  newspaper 
over  and  under  20().()()0  circulation. 

Judges  assembled  at  the  studios  of  sta¬ 
tions  WMAR  and  WMAR-TV  for  the 
judging  and  in  the  under  200,000  group, 
awarded  first  prize  for  radio  promotion 
to  the  Winnipeg  Tribune  (Manitoba, 
Canada)  for  an  entry  submitted  by  Gregg 
Hopp.  Certificates  of  Merit  were 
awarded  to  the  Albany  Times-Union, 
Asbury  Park  Press  and  El  Paso  Times  & 
Herald-Post. 

For  newspapers  over  200,000,  the 
First  Prize  was  awarded  to  the  New  York 
Times,  with  Certificates  of  Merit  going  to 
the  Washington  Post,  Detroit  Free 
Press,  Atlanta  JournallConstitution  and 
the  Chicago  Tribune. 

For  television  promotion.  First  Prize 
(newspapers  over  200,000)  went  to  the 
Los  Angeles  Times,  with  Certificates  of 
Merit  to  the  Detroit  News,  Philadelphia 
hupurer  and  Dallas  Times-Herald.  For 
newspapers  under  200,000,  First  Prize 
for  television  was  awarded  to  the  Sac¬ 
ramento  Bee,  with  Certificates  to  the 
Winnipeg  Tribune. 

(Continued  on  page  12) 
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Circulation/editorial  in-paper  ad  win¬ 
ner,  newspapers  15-50,000  circula¬ 
tion,  from  the  Attleboro  (Mass.)  Sun- 
Chronicle. 
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New  York  Times  campaign  took  First 
Prize  in  both  Advertising  In-paper  and 
Trade  Paper  Promotion  classifications. 
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Daily  Hampshire  Gazette,  North¬ 
ampton,  Mass,  won  top  honors  for 
advertising  promotion  in  paper  ads. 


CIRCULATION  JUDGES — Picking  the  winners  in  three 
classifications — in-paper,  carrier  promos,  and  outdoor/ 
posters,  (left  to  right)  Robert  A.  Macklin,  ICMA;  Al 
Schrader,  associate  marketing  dir.,  U.S.  News  and  World 
Report;  B.  Herbert  Reynolds,  Baltimore  Sunpapers  direc¬ 
tor  of  circulation. 


TELEVISION  JUDGES:  Joe  Murphy,  sales  communications 
manager,  Baltimore  SunPapers,  Len  Levin,  producer/ 
director.  Levin  Productions,  Inc.,  and  Raymond 
Ratajczak,  commercial  production  mgr.,  WMAR-TV 
screened  television  entries  at  the  WMAR  studios. 
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For  newspapers  100-200.000  circula¬ 
tion.  First  Prize  winner  was  a  collection 
of  mail  promotion  pieces  used  through¬ 
out  the  year  and  submitted  by  C.  Doug¬ 
lass  Francis.  Seattle  Post-Intelligencer. 
Certificates  of  Merit  went  to  the  Baton 
Rouge  (La.)  State-Times  and  Advocate 
and  the  Observer  and  Eccentric,  Bir¬ 
mingham.  Mich. 

For  newspapers  50-100.000,  First 
Prize  went  to  the  Lancaster  (Pa.)  News¬ 
papers  for  a  series  of  special  section  and 
classification  mailings  submitted  by  Jim 
McGrew.  Certificates  of  Merit  went  to 
the  Winnipeg  Tribune  and  South  Bay 
Daily  Breeze.  For  newspapers  15,000  to 
50.000  First  Prize  was  awarded  to  Pad- 
dock  Publications  for  an  entry  submitted 
by  Linda  Fisher,  with  Certificates  of 
Merit  \o  Attleboro  Sim  Chronicle  and  the 
Kokomo  Tribune. 

Market  data  and  research 

The  judges  awarded  First  Prize  for 
market  data  promotion  (newspapers  over 
200,000  circulation)  to  the  Louisville 
Courier-Journal  &  Times,  for  an  entry 
submitted  by  Carolyn  Kent,  research  di¬ 
rector,  for  “an  absolutely  incredible  col¬ 
lection  of  material  featuring  superior 
marketing  data  and  presentation.”  Cer¬ 
tificates  of  Merit  were  awarded  to  the 
Milwaukee  Journal,  St.  Petersburg 
Timesllndependent,  San  Diego  Union 
and  Tribune,  and  the  Los  Angeles  Times. 

For  newspapers  100,000  to  200,000 
circulation.  First  Prize  was  awarded  to 
the  Tampa  Times/Trihune,  John  Men- 
nenga,  promotion  manager,  for  excel¬ 
lence  in  gathering  “vital  data  in  ex¬ 
tremely  important  subject  categories, 
presented  in  a  useful  manner.”  Certifi¬ 
cates  of  Merit  were  awarded  to  the 
Spokane  Spokesman-Review  and 
Chronicle  and  the  Bergen  Record.  For 
newspapers  50,000  to  100,000,  First 
Prize  was  awarded  to  the  San  Bernar- 
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Outdoor/Poster  Promotion 

First  prize  for  use  of  outdoor  advertis¬ 
ing  and  posters  was  awarded  to  the  San 
Angelo  (Tex.)  Standard  Times,  for  a 
series  of  newsstand  rack  cards  submitted 
by  Retta  Ferrell.  First  Prize  winner  for 
newspapers  in  the  50,000  to  100.000 
category  was  a  campaign  of  billboards 
and  rack  cards  from  the  Winnipeg 
Tribune.  San  Bernardino  Sun  Telegram 
won  a  Certificate  of  Merit  in  the  classifi¬ 
cation. 

For  newspapers  100.000  to  200.000  the 
judges  selected  the  Toronto  Sun's  entry, 
submitted  by  general  manager  Don  Hunt, 
a  campaign  of  posters  and  back-lighted 
bus  panels.  A  Certificate  of  Merit  was 
awarded  to  the  Long  Beach  Independent 
Press-Telegram. 

In  the  over  200.000  circulation  group, 
the  Dallas  Times-llerald  was  the  winner, 
for  a  campaign  of  rack  cards  submitted 
by  Milo  Sutton,  and  judged  as  the 
strongest  entries  in  the  classification. 
Certificates  of  Merit  were  awarded  to  the 
Vancouver  Sun,  Dallas  News,  Los 
Angeles  Times,  and  the  New  York  Times. 

Direct  Mail  Promotion 

For  newspapers  over  200,000  circula¬ 
tion,  the  judges  awarded  First  Prize  for 
Direct  Mail  Promotion  to  the  Detroit 
Free  Press,  for  an  entry  submitted  by 
David  E.  Henes.  The  promotion  piece 
was  a  newsprint  section  that  explained 
“How  Did  We  Do  If?”  used  to  announce 
that  for  the  third-quarter  of  1975,  the 
Free  Press  had  taken  over  daily  circula¬ 
tion  leadership  in  its  market.  The  judges 
felt  that  the  section  was  the  single  most 
effective  entry  in  the  contest.  Certifi¬ 
cates  of  Merit  were  awarded  in  the 
category  to  the  Norfolk  Virginian-Pilot 
&  Ledger  Star,  New  York  News,  and  the 
Detroit  News. 


DOUBLE  ENTENDRE  AD  took  top  honors 
for  circulation  in-paper  promotion 
category  for  the  Dallas  Times  Herald. 

'HcmciKbcr  the  people  wKo  rcmciiibcr  Lc  SoM.* 


DEMOGRAPHICS  PLUS  photography 
helped  Le  Soleil,  Quebec  City,  win  First 
Prize  in  Trade  Paper  Advertising  clas¬ 
sification. 
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give  you  more  than  the  news 


'^giveyou  more  than  the  news 


BUCKIE 

SHERROD 


POSTER  WINNER,  one  of  four  awards 
won  by  the  Dallas  Times-Herald  for 
series  of  newsstand  cards. 
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HOW-TO-DO-IT  copy  won  First  Prize  for 
advertising  in-paper  promotion  for  As- 
bury  Park  Press. 


{Continued  from  page  12) 
dino  Sun-Telegram,  Roy  DuFour,  pro¬ 
motion  manager,  with  a  Certificate  of 
Merit  to  the  Contra  Costa  Times.  First 
Prize  for  newspapers  under  50,000  went 
to  the  Orange  Coast  Daily  Pilot,  with  a 
Certificate  of  Merit  to  the  San  Rafael 
Independent-Journal.  In  the  research 
classification,  the  award  for  newspapers 
under  50,000  was  awarded  to  the  Desert 
Sun,  Palm  Springs,  Calif.,  and  for  news¬ 
papers  between  50,000  and  200,000  circu¬ 
lation,  First  Prize  was  awarded  to  the 
San  Antonio  E.xpress  di  News,  for  “pro¬ 
fessional  execution  of  a  broad  and  dif¬ 
ficult  research  area.”  The  entry  was 
submitted  by  Kingsly  S.  Gerlach.  In  the 
over-2(K),000  circulation  classification. 
First  Prize  was  awarded  to  the  Mil¬ 
waukee  Journal  and  Sentinel  for  an  entry 
submitted  by  Newell  Meyer,  cited  by 
judges  for  “excellent  research  on  a  con¬ 
tinuing  overall  and  well-rounded  pro¬ 
gram.  2  Certificates  of  Merit  were 
awarded  to  the  Cincinnati  Post,  New 
York  Times  and  Kansas  City  Star. 

Circulation  carrier  promotion 

Top  prize  for  circulation  carrier  pro¬ 
motion  was  awarded  for  an  entry  submit¬ 
ted  by  Mike  Hammer,  Charlotte  Ob¬ 
server  and  Charlotte  News,  with  Certifi¬ 
cates  of  Merit  awarded  to  the  Chicago 
Sun  Times,  Toronto  Star  and  Min¬ 
neapolis  Star  and  Tribune.  In  the 
100,000-200,000  circulation  group,  Lois 
Jensen,  Bergen  Record  took  First  Prize, 
with  Certificates  to  the  Wichita  Eagle! 
Beacon  and  Springfield  (Mass.)  News¬ 
papers.  For  newspapers  50,000  to 
100,000,  First  Prize  went  to  the  Bangor 
(Me.)  News,  Dick  McGrath,  promotion 
manager.  Certificates  of  Merit  were 
awarded  to  Ottawa  Citizen  and  Winnipeg 
Tribune. 

In  the  15,000  to  50,000  circulation 
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group,  the  winning  entry  was  submitted 
by  Times  Advocate,  Escondido,  Calif. 
Certificates  of  Merit  will  be  presented  to 
the  San  Rafael  Independent-Journal  and 
Valley  News  Dispatch,  Tarentum,  Pa. 
For  newspapers  under-15,000.  First 
Prize  was  awarded  to  the  Desert  Sun, 
Palm  Springs,  Calif.,  Ted  Grofer,  pub¬ 
lisher. 

Public  Relations/Community  Service 

First  prize  in  the  Public  Relations/ 
Community  Service  classification  for 
newspapers  with  circulation  under  50,000 
was  awarded  to  the  Southwest  Times  Re¬ 
cord,  Fort  Smith,  Ark.  The  judges  singled 
out  their  campaign  to  bolster  public 
morale  and  confidence  in  the  wake  of 
Vietnam,  Watergate  and  bleak  economic 
news  in  the  Spring  of  1975.  The  “Thumbs 
Upcampaign,  so  successful  that  it  merited 
coverage  in  the  New  York  Times,  contri¬ 
buted  significantly  to  reversing  economic 
fears  and  speeding  business  recovery  by 
focusing  attention  on  positive  human  and 
institutional  assets  of  the  community. 

“We  didn’t  play  games  and  maintained 
our  credibility,”  said  Robert  Nunley,  gen¬ 
eral  manager.  “People  can  accept  and 
overcome  any  adversity  when  things  are 
kept  in  the  proper  perspective.  That’s 
really  what  Thumbs  Up’  was  all  about — 
regaining  our  sense  of  purpose  and  direc¬ 
tion.” 

Winning  Certificates  of  Merit  in  the 
classification  were  the  Daily  Herald  and 
South  Mississippi  Sun,  Biloxi,  Miss.; 
Kenosha  (Wis.)  News,  and  Salisbury 
(N.C.)  Evening  Post. 

The  Public  Relations/Community  Ser¬ 
vice  plaque  for  newspapers  50,000  to 
100,000  was  awarded  to  the  Middletown 
(N.Y.)  Times  Herald  Record  for  a 
seven-month  program  that  succeeded  in 
raising  $120,000  in  a  Burn  Center  Fund 
(Continued  on  page  14) 


RADIO  JUDGES — Ernie  Shoenback, 
president,  Shoenback-Silbert  Advertis¬ 
ing;  and  R.  C.  (Jake)  Embrey,  general 
manager  WMAR-FM,  judged  entries  in 
the  radio  promotion  classification. 


P.R.  EXPERTS — Ray  Hamby,  general 
manager,  Maryland,  Delaware,  D.C. 
Press  Assn.,  Bill  Schabacker,  Public  Af¬ 
fairs  Mgr.,  ANPA;  and  Ray  Tompkins, 
Mgr.,  P.R.  and  Customer  Services, 
Chesapeake  and  Potomac  Telephone 
Co.,  judged  the  Public  Relations/ 
Community  Service  entries. 


This  Sunday  wake 
up  w^  the  Sun! 

—  Home  delvery  360-8222 


POSTER  WINNER — ^Toronto  Sun  entry 
took  First  Prize  for  posters,  newspapers 
100-200,000  circulation. 
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ADVERTISING  PROMOTION  JUDGES— Don  Barnes,  re¬ 
tail  ad  manager,  Baltimore  Sunpapers,  Dave  Bryan,  re¬ 
gional  v.p.,  E.  J.  Korvette  Co.,  and  Paul  Hagan,  creative 
vicepresident.  Van  Sant  Dugdale  Advertising  picked  the 
winning  entries  in  the  in-paper  advertising  promotion 
group. 


WINNIPEG  TRIBUNE  POSTERS  on  billboards,  buses  and 
buildings,  took  First  Prize  for  outdoor  promotion,  for 
newspapers  50  to  100,000  circulation. 


Promotion  awards 

(Continued  from  fni}>e  13) 
drive,  enlisting  the  support  of  volunteer 
firemen  in  Orange.  Sullivan  and  Ulster 
Counties,  as  well  as  a  public-supported 
fund  drive.  Charlie  Crist,  reporter  in  the 
paper's  Sullivan  County  office,  initiated 
and  coordinated  the  effort. 

Certificates  of  Merit  in  the  classification 
were  awarded  to  the  Davenport  (la.) 
Quad-City  Times  and  El  Paso  Times  & 
Herald-Post. 

The  blowing  up  of  a  bridge  over  the 
Kanawha  River,  and  the  attendant 
newspaper-sponsored  public  awareness, 
promotion  and  public  relations  program, 
including  a  reader  contest.  First  Prize  for 
public  relations/community  service  for 
newspapers  100.000  to  2()0,{)()0circulation 


was  awarded  to  the  Charleston  (W.  Va.) 
Daily  Mail.  Certificates  of  Merit  in  this 
group  were  awarded  to  the  Seattle  Post- 
Intelli^encer  and  the  Greenville  (S.C.) 
News  &  Piedmont. 

For  newspapers  over  200.000,  the 
Chicafto  Tribune  took  First  Prize  for  Pub¬ 
lic  Relations/Community  Service  for 
“COHO'75."aprogramtodraw  attention 
to  Lake  Michigan  and  its  recreational  op¬ 
portunities,  including  the  introduction  of 
trophy-size  game  fish.  The  program  in¬ 
cluded  a  month-long  contest  for  fisher¬ 
men.  with  a  sweepstakes  drawing.  Certifi¬ 
cates  of  Merit  were  awarded  to  the  New 
York  Times,  Des  Moines  Reftister  & 
Tribune,  Toronto  Star,  and  Roehester 
(N.Y.)  Democrat  dc  ClironiclelTimes- 
Union. 


Origin  of  the  competition 

The  promotion  awards  competition 
originated  in  19.^2.  when  the  National 
Newspaper  Promotion  Association, 
forerunner  to  IN  PA.  under  the  leadership 
of  George  Benneyan.  New  York  Sim  pro¬ 
motion  manager,  asked  E&P  to  “focus 
attention  of  the  new  spaper  business  on 
promotion  and  to  recognize  outstanding 
efforts  of  promotion  managers  .  .  .  and  to 
create  proper  appreciation  to  proprietors, 
publishers  and  promotion  men  themselves 
of  the  importance  of  their  work  in  the 
newspaper  development.  The  first  year's 
competition  drew  .^Gentries.  The  program 
has  continued  annually  since  1932.  except 
during  the  years  of  World  War  II. 


ftrtii  ti  o 
#*o#f  ##/#/..• 


GOOD  NEWS  promotion  took  First  Prize 
for  circulation/editorial  in-paper  clas¬ 
sification  for  the  Seattle  Post- 
Intelligencer  (100-200,000  circula¬ 
tion). 


MARKET  DATA  winner,  newspapers 
50  to  100,000  circulation,  was  entry 
from  San  Bernardino  Sun-Telegram. 
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OPERATE 


Ihr  tirrord 


CARRIER  PROMOTIONS  won  First  Prize 
for  Bergen  Record  (newspapers  100- 
200,000  circulation). 


Sydn^  Schanbeig  and  Red  Smith 
of  The  Newlhik  Times  have  earned 
Pulitzer  Prizes  for 1976. 

IheTmes  or  limes  staff  membeirs 
have  won  42  Pulitzer  Awards  since 
the  competition  began. 


1918 

Tlje  New  York  Times,  “for  the  most  disinterested  and 
meritorious  public  service  rendered  by  an  American  news¬ 
paper"— complete  and  accurate  coverage  of  the  news 
of  the  war. 

1923 

Alva  Johnston,  for  distinguished  reporting  of  scientific 
news. 

1926 

Edward  M.  Kingsbury,  for  tbe  most  distinguished  editorial 
of  the  year  on  the  Hundred  Neediest  Cases. 

1930 

Russell  Owen,  for  graphic  news  dispatches  from  the 
Byrd  Antarctic  Expedition. 

1932 

Walter  Duranty,  for  dispassionate  interpretative  reporting 
of  the  news  from  Russia. 

1934 

Frederick  T.  Birchall,  for  unbiased  reporting  of  the  news 
from  Germany. 

1935 

Arthur  Krock,  for  distinguished  correspondence,  impartial 
and  analytical  Washington  coverage. 

1936 

Lauren  D.  Lyman,  for  distinguished  reporting:  a  world 
beat  on  the  departure  of  the  Lindberghs  for  England. 

1937 

Anne  O’Hare  McConnick,  for  distinguished  foreign  corre¬ 
spondence:  dispatches  and  special  articles  from  Europe. 

1937 

William  L.  Laurence,  for  distinguished  reporting  of  the 
'Ibroentenary  Celebration  at  Harvard,  shared  with  four 
other  reporters. 

1938 

Arthur  Krock,  for  distinguished  Washington 
correspondence. 

1940 

Otto  D.  Tolischus,  for  articles  from  Berlin  explaining 
the  economic  and  ideological  background  of  war -engaged 
Germany. 

1941 

The  New  York  Times,  special  citation  “for  the  public 
education  value  of  its  foreign  news  reports,  exempUfied 
by  its  scope,  by  its  excellence  of  writing,  presentation  and 
supplementary  background  information,  illustration 
and  interpretation.” 

1942 

Louis  Stark,  for  distinguished  reporting  of  important 
labor  stories. 

1943 

Hanson  W.  Baldwin,  for  a  aeries  of  articles  reporting  a 
tour  of  the  Pacific  battle  areas. 

1944 

Hie  New  York  Times,  “for  the  most  disinterested  and 
meritorious  service  rendered  by  an  American  newspaper”— 
a  survey  of  the  teaching  of  American  history. 

1945 

James  B.  Reston,  for  news  dispatches  and  interpretative 
articles  on  the  Dumbarton  Oaks  Security  Conference. 


1946 

Amaldo  Cortesi,  for  distinguished  correspondence  from 
Buenos  Aires. 

1946 

William  L.  Laurence,  for  his  eyewitness  account  of  the 
atomic  bombing  of  Nagasaki  and  articles  on  the  atomic 
bomb. 

1947 

Brooks  Atkinson,  for  a  distinguished  series  of  articles 
on  Russia. 

1949 

C.  P.  'Thissell.  for  “coivsLstent  excellence  in  covering  the 
national  scene  from  Washington.” 

1950 

Meyer  Berger,  for  “a  distinguished  example  of  local 
reporting”— an  article  on  the  kiUing  of  13  people 
by  a  berserk  gunman. 

1951 

Arthur  Krock,  a  special  commendation  for  his  exclusive 
interview  with  President  Truman  as  “the  outstanding 
instance  of  national  reporting  in  1950.” 

1951 

Cyrus  L.  Sulzberger,  special  citation  lor  exclusive  inter¬ 
view  with  Archbishop  Stepinac  of  Yugoslavia. 

1952 

Anthony  H.  Leviero,  for  distinguished  reporting 
on  national  affairs. 

1953 

The  New  York  Times,  special  citation  for  its  Sunday 
Review  of  the  Week  Section  which  “for  17  years  has 
brought  enlightenment  and  intelligent  commentary  to  its 
readers.” 

1955 

Harrison  E.  Salisbury,  for  a  series  of  articles  based  on  his 
six  years  in  Russia. 

1955 

Arthur  Krock,  a  special  citation  for  distinguished  corre¬ 
spondence  from  Wa-shington. 


1956 

Arthur  Daley,  for  his  sports  colurrui,  “Sports  of 
'The  Times.” 

1957 

James  B.  Reston,  for  distinguished  reporting  from 
Washington, 

1958 

The  New  York  Times,  for  its  distinguished  coverage 
of  foreign  news. 

1960 

A.  M.  Rosenthal,  for  perceptive  and  authoritative 
reporting  from  Poland. 

1963 

Anthony  Lewis,  for  his  distinguished  reporting  of  the 
proceedings  of  the  United  States  Supreme  Court. 

1964 

David  Halberstam,  for  his  distinguished  reporting  from 
South  Vietnam. 

1968 

J.  Anthony  Lukas,  for  “a  distinguished  example  of  local 
reporting”— an  article  on  a  murdered  18-year-old  girl 
and  the  two  very  different  lives  she  led. 

1970 

Ada  Louise  Huxtable,  architecture  critic,  for  distinguished 
criticism. 

1971 

Harold  C.  Schonberg,  music  critic,  for  distinguished 
criticism. 

1972 

The  New  York  Times,  “for  a  distinguished  example 
of  meritorious  public  service  by  a  newspaper  through 
the  use  of  its  journalistic  resources” — publication 
of  the  Pentagon  Papeis. 

1973 

Max  Frankel— for  his  coverage  of  President 
Nixon's  visit  to  China,  a  distinguished  example  of 
reporting  on  international  affairs. 

1974 

Hedrick  Smith,  for  a  distinguished  example  of 
reporting  on  international  affairs  — for  his  coverage 
of  the  Soviet  Union  in  1973. 

1976 

Sydney  Schanberg.  for  a  distinguished  example 
of  reporting  on  international  affairs,  for  his  coverage 
of  the  fall  of  Camlaxiia. 

1976 

Walter  \V'.r'Retl"ISmith.  for  distinguished  commentary 
in  his  ’Sports  of  TheTimes" column. 


Special  efforts.  Special  achievements. 

Special  awards.  Special  assutance  that  you’ll  find 
more  rewarding  reading  every  day . . . 


Special  for  you  in 
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New  INPA  President: 

John  Mauro:  “Let’s  get  to  the  roots” 

By  George  Wilt 


It  would  almost  seem  that  John  Mauro 
started  preparing  himself  for  the  presi¬ 
dency  of  the  International  Newspaper 
Promotion  Association  (INPA)  right 
after  World  War  II.  when  he  started  as  a 
research  analyst  for  the  New  York  World 
Telegram  dc  Sun. 

John  will  admit  that  he  has  been  think¬ 
ing  a  lot  about  moving  up  to  head  the 
organization  of  almost  1.200  promotion, 
research,  marketing  and  public  relations 
executives  representing  S(K)  newspapers 
and  newspaper  organizations,  since  he 
was  named  president-elect  in  Mexico 
City  last  May. 

During  ANPA  in  New  York  two  weeks 
ago.  Mauro  told  Editor  &  Pi  hi  ishi  r  of 
his  plans  for  the  promotion  organization 
for  the  coming  year.  Obviously  he  had 
given  the  subject  considerable  thought, 
as  evidenced  by  the  letters  and  phone 
calls  from  newspaper  executives  who 
had  responded  to  his  call  to  serve  on  a 
variety  of  committees  during  his  ad¬ 
ministration. 

“We  must  be  the  communications  arm 
of  the  industry,  know  about  all  phases  of 
it."  Mauro  said.  "During  my  term  of  of¬ 
fice  we'll  get  a  start  in  that  direction." 

Mauro  said  that  he  thought  it  was 
about  time  for  INPA  to  change  from  an 
internally-oriented  to  an  industry- 
oriented  organization. 

"Sure  it's  nice  to  exchange  ideas  .  .  . 
it's  very  important,  hut  we  have  to  get  to 
the  root  of  things."  he  said.  "I  want  to 
make  INPA  more  viable." 

"We  have  newsletters  and  seminars, 
present  awards  and  swap  ideas,  but  what 
we  have  to  do  is  to  seek  out  problems 
and  help  solve  them."  he  said. 

"We  will  have  to  broaden  our  base." 
Mauro  said.  "We'll  have  to  get  in  and  do 
what  we  can  to  increase  newspaper  cir¬ 
culation.  to  help  offset  the  circulation 
crisis.  We'll  have  to  help  increase  read¬ 
ership.  a  universal  problem.  We  will  help 
any  paper  with  any  kind  of  research.  All 
they  will  have  to  do  is  ask  us." 
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150  Broadway.  New  York.  N  Y  10038 


Media  General's  John  Mauro 
He'll  take  the  reins  at  INPA 


“INPA  members  are  extroverts, 
hyper-active  and  ready  for  anything.  I 
want  to  harness  all  of  that  energy  and 
direct  it  into  performing  useful  services 
for  the  entire  industry."  Mauro  added. 

"I've  already  discussed  my  plans  with 
John  Taylor  [Toronto  Star)  and  Jim 
Pauloski  (Indianapolis  Star  and  News, 
who  will  be  working  with  me  and  the 
board."  Mauro  added. 

"Paul  Hirt.  Chicago  Sun-Times  & 
Daily  News,  will  head  up  our  new  educa¬ 
tion  committee,  and  Colleen  Mueller. 
Washington  Star,  has  accepted  chair¬ 
manship  of  our  legislative  committee. 
Kathy  McAuley  will  head  up  our  News¬ 
paper  in  the  Classroom  committee." 
Mauro  continued.  "Tom  Craddock  of 
Newhouse  Newspapers  will  chair  our 
advertising  committee,  which  will  come 
to  grips  with  the  competition  from  televi¬ 
sion  and  other  media.  And  Tony  Man- 
gone  of  the  Memphis  Newspapers  w  ill  be 
serving  as  head  of  the  Circulation  com¬ 
mittee.  Ed  Howard.  Easton  (Pa.)  E.x- 
press  has  accepted  chairmanship  of  our 
technology  committee.  Peter  White. 
London  (Ont.)  Tree  Tress  will  direct  the 
business  and  financial  committee,  and 
Newell  Meyer  has  accepted  the  public 
affairs  committee  appointment. 

We'll  have  a  brand  new  committee, 
too.  planning  for  phases,  headed  up  by 
Wishard  Brown,  publisher  of  the  San 
Rafael  Independent-Journal. 

"We'll  be  seeking  out  problems  and 
helping  to  solve  them,  by  providing  input 
to  INAE.  ICMA,  ASNE.  APME.  and 


other  newspaper  organizations,"  he 
said. 

"I  would  like  to  see  INPA  broaden  its 
base,  taking  advantage  of  our  interna¬ 
tional  orientation."  Mauro  said. 

"We  won't  just  have  a  research  com¬ 
mittee  this  year,"  he  continued.  Glenn 
Roberts  of  the  Des  Moines  Register  & 
Tribune  will  head  up  a  new  group  looking 
into  research  ethics  and  practices.  And 
Ed  Harrell  of  Richmond  Newspapers 
will  head  the  committee  on  research  ap¬ 
plications. 

Mauro  exuded  enthusiasm  as  he  out¬ 
lined  his  programs  and  told  of  the  people 
who  had  accepted  posts  and  assign¬ 
ments.  His  salt-and-pepper  moustache 
fairly  bristled  as  he  told  of  plans  for  pub¬ 
lications  of  extensive  monographs  on 
promotion  and  research  subjects  to  sup¬ 
plement  the  library  of  publications  and 
periodicals  already  made  available  to 
INPA  members  and  the  newspaper  field 
by  the  promotion  organization. 

Mauro.  who  has  been  director  of  re¬ 
search  for  Media  General.  Inc.,  since 
197.3.  has  a  varied  and  extensive 
background  with  newspaper,  newspaper 
group,  supplement,  and  national  adver¬ 
tising  representative  firm  experience  be¬ 
hind  him  to  lend  credentials  to  his  new 
INPA  post. 

In  addition  to  his  seven  years  at  the 
World-Telegram  &  Sun.  Mauro  served 
four  years  with  This  Week  Magazine, 
w  as  vicepresident  and  director  of  promo¬ 
tion  and  research  for  Branham  Com¬ 
pany.  and  was  promotion  and  research 
manager  of  the  Tampa  Times  &  Trihime 
before  moving  to  Richmond  for  his  cur¬ 
rent  post  with  Media  General.  He  was 
the  former  editor  of  INPA's  Research 
Newsletter,  is  currently  president  of  the 
Richmond  Chapter  of  the  American 
Marketing  Association,  and  was  winner 
of  the  1974  Sidney  Goldish  award  for 
"Significant,  continuing  contribution  to 
newspaper  research." 


SAN  ANGELO  Standard-Times  series  of 
newsstand  posters  took  First  Priie  in 
outdoor  classification  (newspapers 
15-50,000  circulation). 
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With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today;  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

Editor  &  Publisher  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community — editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  November  1975 

Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 

E&P  Year  Book  published  April  1976 

Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  560  pages. 

Tear  Here 

Please  send  me: 

•  EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 

one  year,  $  1 5.00  □  two  years,  $27.00  □  three  years,  $36.00 

•  *E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

□  1976  edition,  $25.00  per  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 

No.  of  Copies 

•  *E&P  MARKET  GUIDE —Exclusive  Data  on  Newspaper  Markets 

□  1976  edition,  $25.00  per  copy.  □  Bulk  orders  (5  or  more)  $22.00  ea . 

No.  Of  Copies 

Name . 

Company . Position . 

Address  . 

City .  State . Zip . 

HOME  ADDRESS  OFFICE  ADDRESS 

BILL  ME  BILL  MY  COMPANY  PAYMENT  ENCLOSED 

‘Payment  with  order  saves  mailing  charge 
“U.S.  and  Canada  Only.  All  other  countries  $35.00  a  year. 


M-1  5 


Order  these  3  Editor  &  Publisher  publications  today: 


EDITOR  &  PUBLISHER 
Current  news  of  the  newsF>ap>er 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields  $15.00  per  year. 
fS2  issues) 


1976  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1976  estimates 
of  pK>pulation,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $25. 
per  copy.  {500  pages) 


1976  E&P  YEAR  BOOK 

Approx.  560  pages— directory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $25.  per  copy. 
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News  service  started  to  bridge  gap 


A  news  service  designed  to  bridge  the 
gap  between  foreign  and  domestic  news 
by  focusing  on  ways  foreign  nations  are 
dealing  with  American-type  problems  is 
being  launched  by  the  International 
Writers  Service,  based  in  Washington, 
D.C. 

The  service  plans  to  distribute  articles 
by  top  European  and  Japanese  jour¬ 
nalists  on  the  political,  economic,  scien¬ 
tific  and  technological  issues  in  their 
countries  that  resemble  similar  issues  in 
the  United  States. 

Contributors  will  also  examine  foreign 


Past  Week’s  Range 


attitudes  toward  the  United  States  as 
well  as  the  impact  abroad  of  American 
trends. 

The  International  Writers  Service,  a 
project  of  the  Aspen  institute  for 
Humanistic  Studies,  is  supported  by  a 
grant  from  the  German  Marshall  Fund. 
Its  editor,  Stanley  Karnow,  has  served 
as  a  foreign  correspondent  for  The 
Washington  Post,  Time,  and  the  Satur¬ 
day  Evening  Post. 

Contributors  will  include  David  Watt, 
tinuncial  Times  of  London;  Godfrey 
Hodgson,  London  Simday  Times;  Olivier 
Todd,  Le  Noiivel  Ohservatenr  of  Paris; 


Wolfgang  Wagner,  Hannoversche 
Allgemeine  Zeitung;  Mario  Deaglio,  La 
Stampa  of  Turin:  Goran  Albinsson, 
Svenska  Daphladet,  Stockholm;  and 
Yasushi  Hara,  Asahi  Shimhim,  Tokyo. 

The  service  held  a  planning  meeting  at 
the  Aspen  Institute  in  West  Berlin  in 
early  March  to  discuss  the  project  with 
European  contributors.  Americans  pre¬ 
sent  included  Karnow;  Douglass  Cater  of 
the  Aspen  Institute;  Charles  W.  Bailey, 
editor,  Minneapolis  Tribune:  Philip 
Foisie,  assistant  managing  editor, 
Washington  Post;  Walter  Friedenberg, 
editor,  Cincinnati  Post;  John  Siegen- 
thaler,  publisher,  Nashville  Tennessean: 
and  Gerald  Warren,  editor,  San  Diepo 
Union. 


of  Stock  Prices 


NEWSPAPERS 

5/6  5/1 1 

Affiliated  Publications  (AMEX)  .  S'/s  10 

Combined  Communication  Corp.  (NYSE)  .  .  IT’/s  17V2 

Booth  Newspapers  (OTC)  .  35  34% 

Capital  Cities  Comm.  (NYSE)  .  47%  47 

Charter  Co.  (NYSE)  .  3V2  3% 

Com.  Corp.  (OTC)  .  7V4  7'/* 

Cowles  Comm  (NYSE)  .  8V2  8V2 

Dow  Jones  (OTC)  .  28%  29V4 

Oowne  Comm.  (OTC)  .  2V4  3V8 

Gannett  (NYSE)  .  37  36% 

Gray  Comm.  (OTC)  .  6%  6% 

Harte  Hanks  (NYSE)  .  24V2  24 

Jefferson-Pilot  (NYSE)  .  26V2  28V4 

Knight-Ridder  (NYSE)  .  34V4  34V4 

Lee  Enterprise  (AMEX)  .  15V2  15% 

Media  General  (AMEX)  .  17V2  17 

Multimedia  (OTC)  .  20  19% 

New  York  Times  (AMEX)  .  13%  13 

Panax  (OTC)  .  4V4  4V4 

Post  Corp.  (Wise.)  (OTC)  .  11  11 

Ouebecor  (AMEX)  .  6%  6% 

Southam  Press  (CE)  .  23%  23% 

Speidel  (OTC)  .  19  19 

Thomson  Newspapers  (CE)  .  13  13 

Time  Inc  (NYSE)  .  63%  65 

Times  Mirror  (NYSE)  .  20  2OV4 

Toronto  Star  (CE)  .  18  17'% 

Washington  Post  (AMEX)  .  32'%  33 

SUPPLIERS 

Abitibi  (CE)  .  12%  12 

Addressograph  Multi.  (NYSE)  .  9  9'% 

Altai  r  (OTC)  .  3  3'/4 

Ball  Corp.  (NYSE)  .  22  22'% 

B  C.  Forest  (CE)  .  24  23% 

Berkey  Photo  (NYSE)  .  3'%  3'% 

Boise  Cascade  (NYSE)  .  27'%  27'% 

Compugraphic  (NYSE)  .  30  31 

Compuscan  (OTC)  .  9%  8% 

Crown  Zellerbach  (NYSE)  .  44%  44'% 

Cutler-Hammer  (NYSE)  .  35'%  38 

Dayco  (NYSE)  .  14%  14% 

Digital  Equipment  (NYSE)  . 169'%  169'% 

Domtar  (AMEX)  .  25'%  25% 

Dow  Chemical  (NYSE)  .  108%  110'% 

Dymo  (NYSE)  .  9  9'% 

Eastman  Kodak  (NYSE)  .  107'%  104'% 

Ehrenreich  Photo  (AMEX)  .  7%  8 

Eltra  (NYSE)  .  28'%  28% 

General  Electric  (NYSE)  .  53  52% 

Georgia  Pacific  (NYSE)  .  54'%  54% 

Grace.  W  R.  (NYSE)  .  28'%  27'% 

Great  Lakes  Paper  (CE)  .  32%  32'% 

Great  No.  Nekoosa  (NYSE)  .  63'%  67'% 

Harris  Corporation  (NYSE)  .  43%  45 

Inmont  (NYSE)  .  11%  11% 

International  Paper  (NYSE)  .  71  76'% 

Itek  Corp  (NYSE)  .  12%  12% 

Kimberly  Clark  (NYSE)  .  39'%  42 

Log  Etronics  (OTC)  .  4  4 

Logicon  (OTC)  .  4'%  4% 

MacMillan,  Bloedel  (CE)  .  21'%  20% 

Milgo  Electronics  (AMEX)  .  17%  17'% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  60'%  59'% 

Optronics  International  Inc.  (BSE)  .  7%  7'% 

Richardson  (NYSE)  .  12'%  12 

Rockwell  Inti.  (NYSE)  .  30%  32% 

Singer  (NYSE)  .  19'%  21 

Southland  Paper  (OTC)  .  21  20% 

Southwest  Forest  Ind  (NYSE)  .  10'%  10% 

Sun  Chemical  (NYSE)  .  20  20% 

Wheelabrator-Frye  (NYSE)  .  18%  19 

White  Consolidated  (NYSE)  .  23'%  22% 

Wood  Industries  (AMEX)  .  3%  1'% 


American  Dental  Association  announces  its  11th  Annual 


SQENCE  NNRITERS 
AM^RD  ffiAIPETinON 

Established  to  help  "broaden  and  deepen  the 
public  understanding  of  dental  disease,  dental 
treatment  and  dental  research.” 


Sarah  Watke 
Green  Bay  Press-Gazette 


Jean  Butler 
Today's  Health 


In  1975,  Sarah  Watke,  medical  reporter 
for  the  Green  Bay  (Wis.)  Press-Gazette, 
and  Jean  Butler,  a  freelancer  writing  in 
Today's  Health  magazine,  were  awarded 
the  $1,000  first-place  prizes  in  the  com¬ 
petition’s  newspaper  and  magazine  divi¬ 
sions.  Awards  of  Merit  were  presented 
to  four  other  entrants. 

The  competition,  which  is  supported  by 
a  grant  from  Lever  Brothers  Co.,  again 
will  offer  $1,000  for  the  best  newspaper 
story  and  $1,000  for  the  best  magazine 
article  on  dentistry. 

Articles  published  between  July  1,  1975, 
and  June  30,  1976,  will  be  eligible  for 
consideration.  Deadline  for  submitting 
entries  is  August  31,  1976. 


1974  First  Place  Winners 

Newspaper 

Anita  Buie  Lament 

St.  Louis  Globe-Democrat 


Magazine 
Melba  Rabinowitz 
Children  Today 


For  more  information,  write; 

I  ^  I  Dental  Association 

fiCl]  Science  Writers  Award  Committee 
I  Tv  /  211  E.  Chicago  Avenue 
V - J  Chicago,  Illinois  60611 
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Publisher  schedules  small 
ads  in  every  Texas  daily 


Advertisers  in  the  July  and  August  is¬ 
sues  of  the  Texas  Fisherman  will  benefit 
from  a  state-wide  media  promotion  that 
may  be  unique  in  the  history  of  Texas 
advertising. 

Plans  are  now  underway  to  purchase 
small  space  ads  in  every  daily  newspaper 
in  Texas,  according  to  publisher  Bob 
Gray.  The  ads  will  offer  a  free  copy  of 
July  or  August  issues — and  since  the 
combined  circulations  of  all  Texas  dailies 
comes  to  more  than  3,200.000.  “we  think 
we'll  be  sending  out  many  thousands  of 
samples  in  the  two  month  pericxi."  Gray 
said. 

The  problems  of  blocking  up  space  in 
101  Texas  dailies  if  formidable,  accord¬ 
ing  to  CCA  Advertising,  which  handles 
the  Texas  Fisherman  account.  CCA 
coordinator  Mae  Buehring  said  that  pre¬ 
liminary  checking  indicated  that  the  col¬ 
umn  pica  w  idths  of  the  dailies  cover  vir¬ 
tually  every  measurement  possible  bet¬ 
ween  8  picas  and  1 1  picas.  “It  appears.” 
she  said,  “that  we  will  have  to  produce 
several  dozen  different  ad  sizes  to  fit  all 
the  varying  mechanical  requirements." 

Thrust  of  the  Texas  Fisherman  cam¬ 
paign  is  two-fold,  according  to  publisher 
Gray. 

“We  want  to  sell  more  subscriptions, 
of  course."  he  said,  “but  to  do  that 
we've  got  to  play  a  leadership  role  in 
helping  to  expand  the  market  ...  to  at¬ 
tract  even  more  people  into  fishing  than 
now  enjoy  it." 

Part  of  the  promotional  campaign  that 
will  go  with  the  advertising  is  an  attempt 
to  persuade  Texas  fishermen  to  take 
their  wives  with  them  on  fishing  trips 
more  often. 

“Our  demographics  show,"  said 
Gray,  “that  90.49?  of  our  readers  are 
married  and  that  969?  are  male.  Yet  our 
last  reader  survey  showed  that  most 
wives  of  those  readers  also  read  The 
Texas  Fisherman  ...  it  follows  that 
there  could  be  an  awful  lot  of  weekend 
‘fishing  widows.'  Maybe  we  can  help 
make  fishing  more  of  a  family  affair." 

To  that  end.  the  July  cover  of  the 
Texas  Fisherman  will  show  a  family 
scene — man.  wife  and  son  coming  in 
from  a  big  day's  catch. 

Women's  page  editors  of  all  Texas  dai¬ 
lies  will  be  alerted  to  this  “family  affair” 
promotion.  And  all  outdoor  editors  of 
Texas  dailies  will  be  told  about  the  free 
copy  offer  of  either  July  or  August  is¬ 
sues. 

Currently  it  is  estimated  there  are  pos¬ 
sibly  3.(X)().()00  people  who  fish  in  Texas, 
out  of  a  population  of  just  over 
12.000.000.  “In  view  of  the  fact  that 
Texas  is  the  second  largest  fishing  state, 
in  terms  of  available  surface  water,"  said 
Gray,  “we  feel  sure  we  can  help  enlarge 
the  market  simply  by  educating  Texans 
20 


on  what  a  fishing  bonanza  they  have 
close  to  home." 

The  Texas  Fisherman,  launched  three 
years  ago  by  Cordovan  publishing  of 
Houston,  is  the  most  recently-started  of 
Cordovan’s  six  titles  in  the  trade  and 
business  fields.  It  has  a  monthly  circula¬ 
tion  of  35,000. 

• 

Architects  vote  delay 
in  right  to  advertise 

The  American  Institute  of  Architects 
has  postponed  the  proposed  change  in  its 
ethical  practice  that  would  have  permit¬ 
ted  architects  to  advertise. 

Delegates  at  the  recent  A.I.A.  conven¬ 
tion  in  Philadelphia  instead  approved  a 
resolution  setting  up  a  task  force  to  study 
the  matter  and  report  back  to  the 
membership  before  next  year's  meeting. 

The  25.000  member  A.I.A.  has  been 
under  pressure  from  the  Federal 
Government  as  well  as  a  number  of  state 
governments  to  relax  professional  re¬ 
strictions,  which  are  thought  to  restrict 
competition.  The  vote  to  postpone  the 
change  was  contrary  to  the  recommenda¬ 
tion  of  the  A.I.A.  board  of  directors 
which  had  called  for  its  immediate  adop¬ 
tion. 

• 

JWT  appoints  Olshan 
manager  of  LA  office 

Larry  A.  Olshan,  senior  vicepresident 
and  media  director  of  J.  Walter 
Thompson's  Chicago  office,  has  been 
promoted  to  general  manager  of 
JWT/Los  Angeles.  He  will  report  to 
Wayne  Fickinger.  executive  vicepresi¬ 
dent  and  director  of  the  U.S.  Western 
Division. 

William  M.  Peniche,  vicepresident  and 
general  manager  of  JWT/Los  Angeles, 
having  successfully  completed  opera¬ 
tional  and  administrative  restaging  of  the 
office,  will  return  to  New  York  corporate 
headquarters  for  reassignment  which  will 
be  announced  soon. 

Bob  Irvine  has  been  promoted  to 
media  director  of  J.  Walter  Thompson 
Company/Chicago.  He  had  been  elected 
vicepresident  and  associate  media  direc¬ 
tor  in  September,  1975. 

Sunday  added 

The  Amory  (Miss.)  Advertiser,  a 
weekly,  added  a  Sunday  edition  on  April 
11. 


Economics  reporting 
feiiows  announced 

Fifteen  reporters  have  been  named 
Fellows  in  the  Herbert  J.  Davenport 
Fellowships  in  Economics  Reporting 
program  at  the  University  of  Missouri- 
Columbia,  Dean  Roy  M.  Fisher  of  the 
School  of  Journalism  announced. 

The  Fellows  will  spend  four  weeks 
from  June  7-Jiily  2  in  intensive  study  of 
economic  issues,  accountancy  and  busi¬ 
ness  practices.  The  program,  funded 
under  an  educational  grant  from  a  private 
foundation,  pays  for  books,  tuition  and 
fees,  room  and  board  and  provides  each 
fellow  a  $500  stipend  for  travel  and  inci¬ 
dentals. 

Fellows  were  selected  based  on  their 
experience  in  journalism  and  on  evi¬ 
dence  that  they  intend  to  continue  in  re¬ 
porting,  on  nomination  from  the  pub¬ 
lisher  and  recommendations  from  per¬ 
sons  they  cover  as  well  as  on  scholastic 
excellence. 

The  Davenport  Fellowships  were 
created  to  improve  the  coverage  of  re¬ 
porting  the  American  economy  and  are 
part  of  the  broader  Business  Journalism 
Program  at  the  UMC  School  of  Jour¬ 
nalism. 

Fellows  are: 

Sarah  Button.  Time  magazine. 

Joe  Delmont,  St.  Paid  Dispatch  and 
Pioneer  Press. 

Richard  Fineberg.  Fairbanks  (Alaska) 
News-Miner. 

George  H.  Monaghan,  Wilminf’ton 
(Delaware)  New.s-Joiirnal. 

Robert  J.  Lougee,  Rochester  (New 
York)  Democrat  and  Chronicle. 

Pamela  Jean  Meyer,  .St.  Louis  Post- 
Dispatch. 

Peyton  Whitely,  Seattle  Times. 

Len  Ackland,  Des  Moines  Register. 

Roger  l.ewis.  Omaha  World-Herald. 

Ward  Morehouse,  Christian  .Science 
Monitor. 

Robert  Greenberger,  Fairchild  News 
Service,  Washington,  D.C. 

Jeffrey  Tucker.  Florida  Trend 
magazine,  Tampa.  Florida. 

Arnold  Irvine,  Deseret  News,  Salt 
Lake  City.  Utah. 

Edward  A.  Lapham.  Ward’s  Com¬ 
munications,  Inc.,  Detroit,  Michigan. 

Charles  Nutt,  Bridgewater  (New  Jer¬ 
sey)  Courier-News. 

• 

Camera  account 

Ries  Cappiello  Colwell  has  been  ap¬ 
pointed  by  Minox  U.S. A.  as  advertising 
agency  for  their  line  of  ultra-miniature 
precision  cameras.  Minox  is  a  division  of 
E.  Leitz,  Inc..  Rockleigh,  New  Jersey, 
distributors  of  Leica  cameras.  The 
agency  has  handled  the  Leica  account 
since  1972. 
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Phil  Kerby,  a  member  of  the 
Los  Angeles  Times  editorial  page 
staff,  is  the  winner  of  the  1976 
Pulitzer  Prize  for  distinguished 
editorial  writing. 

His  prize-winning  editorials 
were  eloquent  pleas  in  support 
of  a  free  press,  individual 
privacy,  open  government. 

The  Times  would  have  preferred 
not  having  to  publish  them. 

But  with  threats  posed  by  judges, 
lawmakers,  and  law  enforcers, 
the  need  was  clear — just  as  it 
had  been  in  the  early  1940s  when 
The  Times'  vigorous  defense  of 
press  freedoms  earned  the  Pulitzer 
Gold  Medal,  the  first  of  nine 
Pulitzer  Prizes  to  be  awarded 
to  The  Times. 


concern  always  has  been  a  free 
people.  Kerby  stated  The  Times' 
position  succinctly  in  an  editorial 
criticizing  judicial  gag  orders: 


'This  issue  is  not  between  the 
courts  and  primarily  the  press.  It 
is  between  the  censorious  judges 
and  the  public.  Secrecy  lays  no 
burden  upon  the  press,  which  is  only 
the  intermediary,  the  messenger. 

The  censorship  that  is  imposed  is 
censorship  on  the  public.  It  is 
the  public  that  the  ministers  of 
justice  hold  in  contempt." 


Like  us,  Kerby  would  like  to  stop 
worrying  about  threats  to  freedom 
But  as  long  as  they  exist,  we'll 
care,  and  so  will  he.  We  think 
that's  good  news  for  everyone 
because  even  though  Phil  Kerby 
is  on  our  payroll,  he's  working  for 
every  newspaper,  and  everybody. 


While  mindful  of  the  necessity  for 
an  unfettered  press,  our  greater 


NCEW  criticizes  CIA  acts 
uncovered  by  Senate 


By  Jane  Levere 

The  executive  board  of  the  National 
Conference  of  Editorial  Writers  has  is¬ 
sued  a  resolution  in  response  to  findings 
released  in  Senator  Frank  Church’s 
Select  Subcommittee's  report  on  Intelli¬ 
gence  Activities. 

According  to  president  John  Zakarian 
of  the  Sr.  Louis  (Mo.)  Post  Dispatch,  the 
NCEW  is  the  first  professional  jour¬ 
nalism  organization  to  officially  protest 
CIA  practices  described  by  the  report, 
including  employment,  past  and  future, 
of  American  journalists  as  agents,  and 
frequent  placement  of  articles  by  CIA 
agents  operating  abroad  as  journalists  in 
U.S.  publications.  (E  &  P,  May  8). 

The  resolution  states  the  long-standing 
concern  of  NCEW  for  the  “integrity  and 
accuracy  of  the  information  upon  which 
editorial  judgments  are  based”  and  also 
reaffirms  its  commitment  to  the  principle 
that  “its  members  should  try  always  to 
avoid  even  the  appearance  of  misleading 


readers  in  any  published  material  on 
their  editorial  pages.” 

The  executive  board  of  NCEW,  it  con¬ 
tinues: 

“1.  Opposes  the  clandestine  employ¬ 
ment  of  American  or  foreign  journalists 
by  the  CIA  and  urges  that  all  such  rela¬ 
tionships  be  terminated  immediately. 

“2.  Recognizing  that  information 
flows  across  international  boundaries, 
opposes  any  planting  of  false  or  mislead¬ 
ing  information  by  the  CIA  in  the  media. 

“3.  Calls  upon  the  CIA  to  release  the 
names  of  journalists  who  are  or  have 
been  in  its  employ,  both  to  protect  the 
reputations  of  those  who  were  not  and  to 
give  Americans  knowledge  they  need  to 
evaluate  accurately  what  they  have 
read.” 

Zakarian  has  written  CIA  Director 
George  Bush  for  a  meeting  with  NCEW 
representatives  to  discuss  the  matter. 
The  resolution  will  also  be  submitted  for 
inclusion  in  the  records  of  the  approp¬ 
riate  Congressional  committees  inves¬ 
tigating  the  intelligence  community. 


Two  views  on  learning  New  contest  honors 
business  field  offered  religious  freedom 


Two  perspectives  of  journalism  educa¬ 
tion  came  from  a  veteran  journalism 
dean  and  a  1973  journalism  graduate  dur¬ 
ing  a  discussion  for  the  20.000  to  75,000 
circulation  panel  groups  at  the  ANPA 
meeting  last  week. 

Dean  John  Paul  Jones  of  the  Univer¬ 
sity  of  Florida.  Gainesville,  said  that 
publishers  and  managing  editors  say  they 
are  not  getting  enough  graduates  who 
can  handle  such  specialized  reporting  as 
economics,  government,  law. 

Solutions,  if  newspapers  demand  such 
specialties.  Jones  told  publishers,  in¬ 
clude:  cut  down  on  some  of  the  general 
liberal  arts  courses:  develop  in  a  5th  year 
masters  real  specialties”  if  this  is  what 
you  want.”  He  added  a  Cv4rriculum 
minor  would  put  a  specialty  into  the  stu¬ 
dent’s  training. 

A  recent  graduate  view  of  journalism 
training  came  from  George  Giokas, 
editor  of  the  Broiixville  (N.Y.)  Review. 
He  was  a  1973  graduate  of  Long  Island 
University  and  put  his  emphasis  on  the 
best  training  ground  as  being  the  college 
newspaper  and/or  local  newspaper  ex¬ 
perience  while  in  school.  He  said  he  is  all 
for  “practical  journalism  .  .  .  there’s  no 
way  to  read  in  a  book  how  to  compose  a 
lead  paragraph.” 

Floor  discussion  included  the  current 
emphasis  of  publishers  and  editors  on  the 
need  for  graduates  who  can  write  on  bus¬ 
iness  and  economics.  Dean  Jones  added 
the  need  for  research  expertise.  ' 


A  new  annual  writing  contest  designed 
to  stimulate  greater  appreciation  for  First 
Amendment  guarantees  of  religious 
freedom — offering  cash  prizes  of  $2,000 
and  handsome  plaques — has  been  an¬ 
nounced  for  all  newspaper  writers  and 
editorial  cartoonists. 

The  Jim  Merrell  Religious  Liberty 
Memorial  will  offer  a  $1 .000  prize  for  the 
best  newspaper  article — including  col¬ 
umns  and  editorials — and  $1,000  for  the 
top  editorial  cartoon  which  best  defends, 
promotes,  encourages  and  advances  the 
cause  of  religious  liberty  through  a  better 
public  understanding  of  that 
constitutionally-guaranteed  freedom. 

The  contest  is  named  for  the  father  of 
the  sponsor,  Jesse  H.  Merrell,  a 
Washington-based  writer  and  religious 
freedom  supporter. 

All  articles  and  cartoons  published 
during  calendar-year  1976  are  eligible  for 
the  first  contest,  and  thereafter  those 
published  in  succeeding  calendar  years. 
Deadline  for  entries  each  year  will  be 
March  30  for  works  published  the  previ¬ 
ous  calendar  year.  Winners  will  be  an¬ 
nounced  by  July  4. 

Entries  should  be  mailed  to  Jesse  H. 
Merrell,  Merrell  Enterprises,  1500  Mas¬ 
sachusetts  Ave.  N.W.,  Washington, 
D.C.  20005.  Tearsheets  or  sufficient 
proof  of  publication  must  be  included 
with  entries,  as  well  as  names  of  the  wri¬ 
ter  and  paper.  Mounting  is  encouraged. 


Bill  Moyers  gives 
up  H-H  board  seat 

Bill  D.  Moyers,  who  recently  signed 
with  CBS  as  a  nightly  newscaster,  did  not 
stand  for  re-election  as  a  director  of 
Harte-Hanks  Newspapers  Inc. 

CBS  prohibits  on-air  personnel  from 
being  directors  of  outside  companies. 
The  election  took  place  at  the  annual 
shareholders  meeting  in  San  Antonio. 

Moyers,  former  press  secretary  to 
Lyndon  B.  Johnson  and  publisher  of 
Newsday,  became  affiliated  with 
Harte-Hanks  in  February  1972  when  he 
was  appointed  editorial  director  of  the 
Anderson  (S.C.)  Independent  and  Daily 
Mail,  when  the  papers  were  acquired  by 
H-H.  He  gave  up  that  post  in  August. 
1973. 

At  the  directors  meeting,  following  the 
stockholders  meeting,  officers  re-elected 
were  Robert  G.  Marbut.  president  and 
chief  executive  officer;  Houston  H. 
Harte,  chairman  of  the  board;  and  Larry 
D.  Franklin,  vicepresident  finance,  sec¬ 
retary  and  treasurer. 

Board  members  re-elected  include 
Harte.  Marbut,  Franklin,  Bruce  B. 
Meador,  Andrew  B.  Shelton,  Edward  H. 
Harte,  and  Myles  L.  Mace. 

Myles  L.  Mace  was  appointed  a 
member  of  the  executive  committee, 
which  includes  Marbut,  Meador,  Shel¬ 
ton,  Edward  H.  Harte  and  Houston  H. 
Harte. 

The  board  of  directors  declared  an 
1 114  cents  per  share  dividend,  payable 
June  20,  1976  to  stockholders  of  record 
June  I.  1976. 

Harte-Hanks  previously  announced 
first  quarter  earnings  of  43c  per  share, 
compared  to  33c  per  share  for  the  same 
period  in  1975. 

Harte-Hanks  currently  owns  23  daily 
newspapers  and  39  weekly  publications 
in  26  markets.  The  New  York  Stock  Ex¬ 
change  Company  also  owns  VHF  net¬ 
work  affiliated  television  stations  in  San 
Antonio,  Texas,  and  Jacksonville. 
Florida. 


Dally  sells  weekly 

Bangor  Publishing  Co.,  which  pub¬ 
lishes  the  Bangor  (Me.)  Daily  News,  has 
sold  the  weekly  Somerset  (Me.)  Reporter 
to  Michael  A.  Hanson  and  Joseph  Myer- 
son.  Hanson,  29,  was  formerly  ad  man¬ 
ager  of  the  Berlin  (N.H.)  Reporter,  a 
weekly,  and  Myerson,  28,  was  the  man¬ 
aging  editor  of  the  Berlin  Reporter. 


$1  a  copy 


The  price  of  New.sweek  will  be  raised 
to  $1.00  with  the  July  5  issue.  The  cur¬ 
rent  price  is  75c.  A  yearly  subscription 
will  cost  $26.  Time  went  to  $1  a  copy  in 
April. 
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USVEeHSREVIEIIII'JOURIIU 
RUYS  GOSS  MHRS-TDn 


DOWNERS  GROVE,  ILL.  — 
Installation  of  a  Goss  Metro-text  copy 
management  and  production  system 
by  the  Las  Vegas  Review-Journal 
was  announced  here  today  by  J. 
Leon  Boyd,  v.p.  and  general  man¬ 
ager  of  Information  Products  at 
Graphic  Systems  Group. 

Phase  I  of  the  installation  in¬ 
cludes  full  production  of  editorial 
copy  plus  classified  and  display  ads. 

Phase  n  covers  implementation  of 
a  wire  entry  subsystem  to  handle 
on-line  service  input  from  the  Los 
Angeles  Times  wire,  the  UPI-B  wire, 
UPI-financial,  AP-A  and  B  wires, 
AP  race  results  and  AP  sports. 

Incoming  wire  takes  will  be  stored 
on  magnetic  disc  for  review  by  editors. 
Selected  copy  will  then  be  stored  in 
the  appropriate  data  library  of  the 
host  system. 


The  new  Goss  system  will  consist 
of  input  via  Goss  Metro- reader  II 
OCRs  and  14  Image  V  video  dis¬ 
play  terminals,  and  output  through 
a  Goss  Metro-set/plus  unit  (a  high¬ 
speed  CRT  phototypesetter  contain¬ 
ing  its  own  hyphenation  and  justifi¬ 
cation  program)  and  a  lower  cost 
Metro-set/2  unit. 

Visitors  to  Las  Vegas  for  the 
1976  ANPA/RI  Production  Manage¬ 
ment  Conference  will  be  able  to  see 
the  Goss  Metro-text  system  in  action. 

The  Review- Journal,  Nevada’s 
largest  newspaper  with  67,000  cir¬ 
culation,  is  the  fourth  paper  to  in¬ 
stall  a  complete  Metro-text  since 
introduction  of  the  system.  The 
other  three  were  the  Economist 
Newspapers  in  Chicago,  the  Joliet 
(Ill.)  Herald-News  and  The  Morris¬ 
town  (NJ.)  Daily  Record. 


An  Information  Products  specialist  uses 
a  specially  designed  photocell  tracer. 


Electronic  age  still 
needs  artists  skills 

Type  has  always  been  basic  to 
printing,  and  metal  has  always  been 
basic  to  type.  Today,  rather  than 
metal  type,  Metro-set  electronic  type¬ 
setters  produce  type  images,  created 
on  cathode  ray  tubes  from  digitized 
fonts  stored  in  computer  memory. 
But  the  originals  of  type  characters 
(Story  continued  on  Page  2,  Col.3) 


The  Stetson  strikes  again! 

CHICAGO  —  The  sale  of  three 
new  Goss  Cosmo-Offset  presses,  an¬ 
nounced  recently,  was  celebrated  at 
the  Goss  offices  in  the  usual  way; 
Goss  v.p.  Les  Kraft  wore  his  white 
Stetson. 

The  hat  has  become  a  ritual 
around  the  Goss  offices.  Its  appear¬ 
ance  on  Kraft’s  head  informs  every 
employee  within  sight  that  a  sub¬ 
stantial  press  sale  has  been  made. 
"We  could  put  it  in  a  memo”  said 
Kraft,  "but  the 
good  news  travels 
faster  this  way.” 

The  Cosmo  is 
one  of  a  broad 
line  of  Goss  press¬ 
es  manufactured 
for  newspapers  of 
all  sizes. 


The  Goss  Metro-text  system  —  a  complete  pre-press  system  manufactured  and 
marketed  by  Information  Products  and  now  installed  at  four  newspapers. 


Les  Kraft 


Graphic  Systems  Group  doubles  space 
for  production  of  Metro-text  compo¬ 
nents  as  a  result  of  increased  demand 
for  Goss  pre-press  equipment. 


For  more  information  about  any 
of  the  products  mentioned,  just  drop 
a  line  to  The  Rockwell  Graphic, 
Graphic  Systems  Group,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago,  Illinois  60650. 

Rockwell  International 

where  science  gets  down  to  business 


When  we  introduced  the  Goss 
Community  for  weeklies  and  small 
community  dailies,  it  was  the  first  off¬ 
set  press  to  have  the  roll  stand  integral 
with  the  unit.  Result:  Space  savings. 

A  very  short  web  lead  And  worldwide 
installations  of  more  than  6,400  units. 

Now  it’s  better  than  ever  Because 
now  stacked  units  are  available  for  all 
new  Communities  —  and  for  presently 
owned  oil  lubricated  models.  Result? 


You  can  add  even  more  capability  for 
color  runs  or  spot  color,  without  a 
corresponding  increase  in  floor  space. 

The  Community  also  offers  a 
choice  of  folders:  A  combination  half 
and  quarter  page  folder  rated  at 
14,000  pph,  or  a  Goss  S/C  folder  rated 
at  18,500. 

Let  us  tell  you  about  other 
options  and  advantages  of  the  Goss 
Community. 


If  it  has  anything  to  do  with  production  of  newspapers,  it  has  everything  to  do  with  Goss. 


The  Goss  Community 


2.  THE  ROCKWELL  GRAPHIC 


Printers’  profitability  our  aim:  Boyd 

■  ^  ^  nrt»  afill  fhn  r»rr»riiirt  r»f  ar 


BOCA  RATON,  FLA.  —  Printers 
attending  the  PIA 
President’s  Con¬ 
ference  here  re¬ 
cently  heard  J. 
Leon  Boyd,  v.p.  of 
Graphic  Systems 
Group,  outline  his 

J.  Leon  Boyd  firm’s  commit¬ 
ment  to  helping  printers  and  pub¬ 
lishers  improve  productivity. 

Boyd  discussed  two  Rockwell 
goals:  Developing  new  equipment 
"which  will  keep  you  in  business, 
profitably!’ And  "helping  you  achieve 
the  higher  productivity  that’s  possi¬ 
ble  with  your  present  equipment.” 

As  examples  of  the  first  goal,  Boyd 
cited  the  recently  introduced 
Miehle/Roland  800  presses  and  the 
new  Miehle  40"  2-color  press.  He  de¬ 
scribed  Goss  electronic  editing  and 

Miehle,  Wohlenberg 
renew  business  tie 

CHICAGO  —  Ed  Lemanski, 
Miehle  v.p.,  announced  continuation 
of  the  25-year-old  business  relation¬ 


phototypesetting  systems,  along  with 
Goss  web  offset  presses,  as  offering 
high  productivity  potential. 

Referring  to  the  second  goal,  Boyd 
suggested  automation  —  such  as 
press  controls  and  drying  equip¬ 
ment  —  and  more  intensive  train¬ 
ing  "to  make  sure  people  who 
operate  your  equipment  know  how 
to  get  the  most  out  of  it.”  In  this 
connection,  he  mentioned  the  Miehle 
pressman’s  training  program,  and 
its  9000  graduates  from  40  countries, 
as  one  of  the  ways  Rockwell  is  helping. 

"Our  business  —  your  business 
—  is  basic  to  this  country’s  econ¬ 
omy,”  Boyd  said.  "Rockwell’s  com¬ 
mitment  to  you  is  to  keep  your 
business  profitable  and  moving  ahead 
by  developing  and  marketing  ad¬ 
vanced  equipment.  The  kind  that 
will  keep  you  competitive.” 

ship  between  the  Graphic  Systems 
Group  and  H.  Wohlenberg  K.  G., 
Hanover,  Germany,  under  which 
Miehle  markets  Wohlenberg  paper 
cutters  and  three-knife  trimmers  in 
the  U.S.  and  Canada. 


are  still  the  product  of  type  artists, 
exercising  skills  of  hand  and  eye. 

The  creation  of  digitized  fonts 
blends  artists’  skills  with  computer 
techniques  at  Graphic  Systems 
Group’s  Information  Products. 

Some  type  faces,  which  are  rep¬ 
licas  of  old  foundry  types,  may  ne^ 
modification  to  reproduce  correctly. 
Type  artists  carefully  redraw  each 
letter,  punctuation  mark,  figure  and 
ligature,  and  make  adjustments  in 
width  and  height.  The  completed 
set  of  typographical  characters,  con¬ 
stituting  a  font,  then  goes  into 
production. 

Specially  designed  equipment  per¬ 
forms  the  complex  task  of  digitizing 
the  font.  A  unique  photocell  tracer 
converts  the  artists’  type  outlines  to 
digital  coordinates  for  further  com¬ 
puter  processing.  The  product  is  a 
coded  font  tape,  ready  for  loading 
into  the  typesetter  memory. 

Information  Products  specialists, 
developing  fonts  for  Goss  Metro-set, 
bring  fresh  approaches  to  typeset¬ 
ting.  Their  expertise,  coupled  with 
Metro-set’s  advanced  electronics, 
gives  typesetting  quality,  economy 
and  speed  in  a  system  with  enor¬ 
mous  flexibility  and  range. 


Court  asked  to  confirm  Editors  take  pr 
Copley  estate  trustees  bait,  says  agency 

In  response  to  civil  litigation  challeng-  Arthur  Treacher’s  Fish  &  Chips.  Inc., 
ing  the  authority  of  Mrs.  Helen  K.  Cop-  Columbus-based  national  specialty  fast 
ley  and  her  brother,  Joseph  P.  Kinney,  to  food  chain  and  its  advertising/public  rela- 
act  as  trustees  of  the  estate  of  the  late  tions  agency.  Ketchum,  MacLeod  «& 
James  S.  Copley,  they  have  filed  suit  in  Grove,  Inc.,  executed  a  public  relations 
Superior  Court  in  San  Diego  for  a  ruling  campaign  to  promote  the  opening  of  the 
to  confirm  their  trusteeship.  company's  400th  store  in  Miami,  Flori- 

Janice  and  Michael  Copley,  two  of 
Copley's  adopted  children,  had  filed  suit 
in  Federal  Court  challenging  the  sale  by 
the  trustees  of  672,133  common  shares  of 
Copley  Press  Inc.  stock  at  $17.50  per 
share.  Sale  of  the  stock  was  to  raise  cash 
for  Federal  estate  and  inheritance  taxes 
and  expenses  of  administration. 

Janice  and  Michael  Copley  are  chil¬ 
dren  of  Mrs.  Jean  M.  Erdman,  first  wife 
of  Copley,  who  has  filed  a  separate  suit 
seeking  liquidation  of  the  estate  assets 
and  their  deposit  with  the  court  to  secure 
her  right  to  future  payments  of  $100,000 
a  year  for  life  (E&P,  May  S). 

In  their  complaint.  Mrs.  Copley  and 
Kinney  state  Mrs.  Erdman  has  been  paid 
$S, 333. 333  a  month  as  required.  The  suit 
estimates  estate  assets  at  $25.9  million, 
divided  into  a  marital  trust  of  $15.3  mill¬ 
ion  and  a  non-marital  trust  of  $10.6  mill¬ 
ion.  from  which  the  payments  to  Mrs. 

Erdman  are  made. 

The  pending  lawsuit  by  the  Sacra¬ 
mento  Publishing  Company,  publisher  of 
the  Sacramento  Union,  against  the 
Copley  Press,  Inc.  in  Illinois  (E&P.  Feb. 

21)  has  been  withdrawn.  The  announce¬ 
ment  was  made  May  1 1 . 


INVESTIGATIVE 

REPORTING 


BY  DAVID  ANDERSON 
AND  PETER  BENJAMINSON 


This  comprelwnsive  book  by  two  invostiiative 
reporters  gives  working  journalists  and  students 
practical  grounding  in  the  fundanwntals  of  in- 
vestiptive  reporting  from  the  choice  of  a  subject 
to  the  techniques  of  research,  writing,  and 
^iiV  the  story  published.  3S4  paps,  appendix, 
index,  cloth  $15.00,  paper  $3.95 


Primary  objectives  of  the  successful 
campaign  were  to  encourage  trade  and 
newspaper  coverage  of  the  4()0th  store 
opening  and  to  create  maximum  aware¬ 
ness  within  the  trading  area  of  the  new 
store. 

To  supplement  the  opening  day  ac¬ 
tivities,  KM&G-PR  developed  a  “Do- 
It-Yourself  Store  Opening”  kit  for  distri¬ 
bution  to  leading  food  trade  editors  the 
day  prior  to  the  opening.  Highlight  of  the 
kit  was  a  five-minute  recorded  speech  by 
John  A.  Bernard,  president  of  Arthur 
Treacher’s,  containing  information  on 
the  fast  food  chain,  its  business  pro¬ 
jections  and  a  synopsis  of  opening  day 
activities  at  the  new  store.  Appropriate 
crowd  noises  were  inserted  to  simulate 
“on  location”  activities.  Other  kit  enclo¬ 
sures  included  a  complete  press  kit,  new 
store  photos,  Arthur  Treacher's  bal¬ 
loons.  T-shirts,  ribbon  and  scissors  and 
sun  tan  lotion.  Kits  were  delivered  to 
editors  with  a  complimentary  fish  and 
chips  meal. 

The  successful  campaign  fulfilled  ob¬ 
jectives  and  resulted  in  trade  press  and 
media  exposure  for  the  company,  the 
agency  said. 


Precision 

Journalism 

A  Reporter’s  Irttroduction 
to  Social  Science  Methods 

BY  PHILIP  MEYER 

“.  .  .  Precision  Journalism  is  a  clear,  non¬ 
frightening,  yet  not  oversimplified  intro^ction 
to  survey  research.  Reporters  and  students  of 
the  mass  media  will  find  the  text  both  well  done 
and  tailored  to  their  needs." 

—Journal  of  Communication 
352  pages,  index,  cloth  $11.50,  paper  $3.95 


The  Right  of  Access 
to  Mass  Media 

BY  JEROME  A.  BARRON 


NYT  affiliated  group  promotions 


Promotions  for  Robert  Tartaglione, 
Lynn  O.  Matthews  and  Thomas  Roskel- 
ly.  all  involving  added  responsibility,  are 
announced  by  the  New  York  Times  Af¬ 
filiated  Newspaper  Group.  Tartaglione, 
circulation  director  of  the  Gainesville 
San  for  the  past  14  years,  will  become 
circulation  coordinator  for  the  Affiliated 
Newspaper  Group.  Matthews  was 
named  a  staff  vicepresident.  Roskelly 
will  become  coordinator  of  advertising 
services,  market  research  and  new  busi¬ 
ness  development  for  the  group.  He  re¬ 
mains  as  Lakeland  (Fla.)  LeUfjer  adver¬ 
tising  director. 

Tartaglione  will  help  circulation  direc¬ 
tors  and  their  publishers  achieve  their 
individual  newspaper's  circulation  per¬ 
formance  objectives.  He  has  been  doing 
this  for  the  past  several  years  for  North 
Carolina  newspapers  owned  by  The  New 
York  Times  Company. 

Matthews,  market  development  direc¬ 
tor,  will  have  broadened  responsibilities 
as  a  staff  vicepresident  and  will  concen¬ 
trate  on  working  with  publishers  and  de¬ 
partment  heads  to  increase  companv- 
wide  productivity  at  all  levels.  Addition¬ 
ally,  Matthews  will  coordinate  executive 
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development  and  training  with  pub¬ 
lishers  through  department-head  levels 
at  each  paper. 

Roskelly  will  counsel  with  publishers 
and  advertising  directors  on  how  to  ef¬ 
fectively  use  marketing  tools  available 
with  creative  adverti.ang  services  de¬ 
partments  and  market  research  depart¬ 
ments. 

Tartaglione  came  to  the  Gainesville 
Sun  in  1962  as  circulation  manager  and 
was  promoted  to  circulation  director  and 
vicepresident  in  1963.  In  1974,  Tar¬ 
taglione  was  named  circulation  coor¬ 
dinator  for  new  New  York  Times  Com¬ 
pany  acquisitions. 

Matthews,  a  former  All-American  end 
at  the  University  of  Florida  and  outside 
linebacker  for  the  Miami  Dolphins  foot¬ 
ball  team,  came  to  NYTANG  in  1973  as 
director  of  market  development  in  the  13 
New  York  Times  Affiliates'  markets. 

Roskelly  joined  the  Ledger  in  July  of 
1974  as  retail  advertising  manager  and 
was  named  advertising  director  in 
January  of  1975.  Prior  to  joining  the 
Ledger,  he  was  employed  by  the  St. 
Petersharfi  Times  and  Eveninfr  Indepen¬ 
dent  as  classified  advertising  manager. 


"I  highly  recommend  this  book  to  all  who  are 
concerned  about  the  future  of  our  freedom  in  a 
time  when  that  freedom  seems  endangered." 
—Nicholas  Johnson,  former  Commissioner, 
Federal  Communications  Commission.  384  pagas, 
index,  cloth  $12.50,  paper  $3.95 


The  Underground 
Press  in  America 

BY  ROBERT  J.  GLESSING 


"The  book  has  chapters  on  history,  graphics, 
causes,  unrest,  radical  politics,  underground 
news  services,  economics,  content,  audiences,  lan¬ 
guage,  campus  papm.  military  papers,  influences, 
and  the  future.  It  is  difficult  to  think  of  any  as¬ 
pect  [Glassing]  has  not  touched  on." 

—The  Progressive 
224  pages,  illus.,  index.  Directory  of  Papers, 
cloth  $8.95,  paper  $2.95 
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CB  radio  boom  gives 
birth  to  a  CB  press 


By  Mike  Giudicessi 

The  first-floor  of  the  old,  frame  house 
in  Columbia,  Mo.  serves  a  dual  purpose 
— it  is  the  headquarters  for  a  national 
publication  and  it’s  Mike  McCormack’s 
home. 

The  25-year-old  native  of  Chicago  has 
surrounded  himself  with  his  work.  Four 
of  the  six  rooms  of  his  home  have  been 
transformed  to  work  centers  for 
McCormack’s  monthly  tabloid.  The 
CBers’  News. 

From  his  bedroom,  which  still  has  a 
brass  bed  in  it,  McCormack  handles  ad¬ 
vertising  sales  and  circrlation  problems. 
The  house’s  living  room  now  is  a  news¬ 
room,  complete  with  a  couch,  chairs, 
stacks  of  newspapers  ready  for  distri¬ 
bution  and  an  electric  typewriter  that 
rests  on  a  wire  milk-basket. 

In  the  rear  of  the  house,  the  kitchen 
has  become  the  back  shop.  Once  a 
month,  McCormack  and  managing  editor 
John  Byrne  paste-up  the  pages  of  the 
publication  so  that  they  may  be  sent  off 
to  St.  Lx)uis  for  printing. 

The  CBers’  News  and  McCormack’s 
home  are  so  united  that  the  publisher,  to 
get  away  from  his  work,  has  to  go  to  the 
bathroom  or  leave  the  house. 

McCormack  and  The  Cbers’  News  are 
surviving  in  a  publishing  field  that  was 
almost  unheard  of  until  two  years  ago. 

Then  came  the  energy  crisis,  the  55- 
mile-per-hour  speed  limit  and  the  growth 
of  citizen  band  (CB)  radio  use. 

In  the  wake  of  the  CB  radio  popularity 
boom,  a  CB  press  has  cropped  up  and  is 
growing  in  numbers  each  month  as  more 
and  more  participants  enter  the  market 
that  until  now  had  few  major  publica¬ 
tions. 

McCormack  started  his  publication  in 
February  1975.  At  that  time,  his  was  one 
of  the  few  CB  publications  using  a  news¬ 
paper  format.  The  two  oldest  CB  publi¬ 
cations,  S9  and  CB  Magazine  are  maga¬ 
zines. 

But  in  the  past  four  months  alone, 
newspapers  and  magazines  such  as  the 
National  CB  News,  CB  OwnerlOperator, 
Citizen  Band  Soathwest,  Ten-54,  CB 
Guide  and  CB  Times  have  begun 
publication. 

Now  newsstands  feature  CB  papers 
published  in  places  such  as  Troutman, 
N.C.,  Derby,  Conn.,  Independence, 
Kan.  and  Fern  Creek,  Ky. 

The  CB  press  even  has  entered  the 
pages  of  metropolitan  dailies.  The  Univ¬ 
ersal  Feature  Syndicate  began  carrying 
CB  Break  by  Mike  Wendland  in  March. 
That  column  originated  at  the  Detroit 
News. 

Lee  Salem,  managing  editor  of  Univ- 
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ersal,  says  the  column,  “has  proved  to 
be  successful  for  us.’’  He  says  80  news¬ 
papers,  including  the  Denver  Post,  the 
Chicago  Tribune,  the  Indianapolis 
News,  the  Memphis  Commercial  Appe¬ 
al,  the  Kansas  City  Times  and  the 
Omaha  World  Herald,  subscribe  to  the 
column. 

The  decision  to  syndicate,  Salem  says, 
was  made  “as  it  became  apparent  that 
the  new  phenomenon  was  far  more  than 
just  a  fad.’’ 

The  Copley  News  Service  also  has  in¬ 
dicated  it  is  considering  syndication  of  a 
CB  column  as  it  has  made  initial  contact 
with  The  CBers’  News  publisher 
McCormack. 

While  the  CB  press  is  making  in-roads 
to  the  established  press,  its  heart  remains 
in  the  specialized  publications  such  as 
McCormack’s. 

News  coverage  ranges  from  feature  ar¬ 
ticles  on  CB  users  and  their  “handles”  to 
legal  information  concerning  the  Federal 
Communications  Commission,  from 
technical  data  on  CB  radio  operation  to 
minutes  of  local  CB  club  meetings. 

For  example,  a  recent  edition  of  The 
CBers’  News  contained  articles  on: 

— The  “CB  song  craze.” 

— A  move  by  Sen.  Thomas  Eagleton 
(D-Mo.)  to  give  the  FCC  funds  to  speed 
license  applications. 

— And  a  feature  on  the  award-winning 
“safest  trucker  around”  who  says  CB 
radios  are  a  distraction. 

Editorial  emphasis  often  is  placed  on 
the  laws  and  legal  use  of  CB  radios  and 
technical  data.  One  paper,  published  in 
Kansas,  has  started  its  own  campaign  to 
correct  what  it  has  proclaimed  to  be  “the 
nation’s  worst  highway.” 

Other  CB  editors  have  gained  national 
exposure  after  complaining  about  Eirst 
Lady  Betty  Eord  and  her  “special” 
treatment  in  getting  a  temporary  license 
and  her  subsequent  use  of  CB  for  “cam¬ 
paigning.” 

While  most  of  the  content  of  the  CB 
press  is  aimed  at  the  hobbyist,  publica¬ 
tion  of  CB  newspapers  and  magazines 
usually  is  a  business — a  way  to  make 
money. 

Henry  Bohot,  editor  of  the  Houston- 
based  CB  OwnerlOperator  openly  ad¬ 
mits,  “Because  of  the  vast  growth  in  CB, 
the  money  potential  is  extra  good.  Our 
first  edition  (Eebruary  1976)  sold  50,000 
and  we  doubled  it.” 

And  McCormack  says,  “No  business 
lasts  unless  it  makes  money.  I  wouldn’t 
be  doing  this  for  a  hobby.” 

Doing  this,  for  McCormack,  means 
12-hour  work  days,  seven  days  a  week. 
Travel  also  is  part  of  the  routine  for  the 


college  graduate  who  never  graduated 
from  high  school. 

The  Vietnam-veteran,  ex-Marine  re¬ 
ceived  a  Bachelor  of  Journalism  degree 
from  the  University  of  Missouri  School 
of  Journalism  in  1975.  He  started  his 
paper  from  a  problem  posed  in  a  college 
course. 

“1  wanted  to  point  out  the  problem  in 
starting  a  newspaper.  It  was  a  learning 
process  for  me  but  1  did  expect  the  paper 
to  be  a  success  and  it’s  snowballing  for 
me,”  McCormack  says. 

Since  he  began  his  publication  with  a 
flyer  advertising  his  idea,  McCormack 
has  watched  The  CBers’  News  grow  to  a 
national  publication  with  three  regional 
editions. 

The  press  run  for  the  paper  is  75,000 
and  McCormack  says  he  averages  only  a 
2  per  cent  return  from  dealers.  The  paper 
also  has  4,000  subscribers. 

While  he  won’t  disclose  the  income 
from  each  edition.  McCormack  says  it 
costs  between  $8,000  and  $10,000  to  pro¬ 
duce  each  press  run  with  most  of  the 
money  going  for  labor. 

With  a  cover  price  of  30-cents  (and 
soon  to  be  increased  to  50-cents)  news¬ 
stand  sales  could  bring  in  as  much  as 
$20,874. 

“We  have  made  money  from  the  very 
beginning,”  says  McCormack,  “and  we 
operate  nationally  without  ever  having 
taken  a  loan.” 

• 

Skuggen  and  Cooper 
win  O’Leary  Awards 

Bob  Skuggen.  editor  of  the  Marquette 
Mining  Journal,  and  David  B.  Cooper, 
associate  editor  of  the  Detroit  Free 
Press,  have  been  named  winners  of  the 
1976  Morgan  O’Leary  Award  for  Politi¬ 
cal  Reporting.  Each  received  $200. 

Cooper  was  cited  for  “Saga  of  Iron 
Mining  Bill  in  Lansing,”  an  editorial 
page  feature  which  explains  the  political 
tactics  and  intrigues  of  a  complex  en¬ 
vironmental  issue.  The  feature  helps  the 
reader  to  understand  how  good  political 
intentions  can  fall  short  of  political  suc¬ 
cess,  and  how  compromises  are  reached 
in  the  legislative  process. 

Skuggen  was  cited  for  the  start  of  his 
investigative  series  on  activities  of  the 
Lake  Superior  Research  and  Develop¬ 
ment  Institute.  He  provided  information 
that  helped  readers  to  ask  whether  ac¬ 
complishments  by  a  regional  develop¬ 
ment  effort  matched  the  promises  of  its 
leaders  and  the  amount  of  public  money 
it  had  been  budgeted.  The  series  contri¬ 
buted  to  the  halting  of  funds  to  the 
agency. 

The  annual  competition  is  open  to  re¬ 
porters  for  any  public  news  media  in 
Michigan,  print  or  broadcast.  Stories  and 
article  series  about  any  level  of  govern¬ 
ment  are  eligible. 
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THE  SMITH  RPM  CORPORATION 
DAMPENER  SYSTEM  INSTALLED 


THE  SMITH  DAMPENER 
in  the 

TOPEKA  CAPITAL-JOURNAL 
Ed  Roe,  Production  Mgr. 

Early  in  1975  the  Capital-Journal 
decided  to  change  from  the  use  of 
NAPP  plates  to  a  Di-Litho  system. 

A  team  of  4,  consisting  of  the  day 
press  foreman,  night  press  foreman, 
machinist  and  the  Production  Man¬ 
ager  traveled  to  see  the  many  systems 
available.  There  were  seven  impor¬ 
tant  features  we  decided  were  nec¬ 
essary  in  a  Di-Litho  system. 

1.  Little  or  no  increase  in  paper 
waste. 

2.  Quality  to  match  or  surpass  our 
present  NAPP  system. 

3.  Fast  start  after  the  starter  page 
is  sent  to  the  press  room. 

4.  Proper  balance  of  water  and 
ink  to  every  area  of  the  plate. 

5.  All  around  ease  of  operation. 

6.  As  little  press  preparation  and 
clean  up  as  possible. 

7.  No  water  damage  to  the  press, 
particularly  the  roller  bearings. 

In  talking  to  Gary  Smith  and  read¬ 
ing  the  literature  of  the  Smith  Damp¬ 
ener,  manufactured  in  Lenexa,  Ks., 
we  believed  that  they  could  meet  our 
requirements  where  the  other  systems 
we  observed  could  not. 

After  observing  test  runs  on  a 
small  press  in  the  Smith  plant,  we 
entered  into  an  agreement  with  Mr, 
Smith  to  be  their  test  site  for  news¬ 
paper  application. 

On  March  26,  1976,  Smith  RPM 
Corp.  completed  the  installation  of 
the  dampeners  on  one  unit  of  our 
Goss  Mark  11.  They  ran  a  few  thou¬ 
sand  copies  to  make  final  adjust¬ 
ments.  On  March  30,  we  made  our 
first  press  run.  Wc  had  planned  to 
have  a  back  up  unit  of  NAPP  plates. 


but  our  test  on  the  26th  proved 
more  than  sufficient.  We  decided  it 
was  unnecessary.  Within  minutes  we 
were  producing  quality  papers.  The 
unit  has  been  running  every  day  since, 
on  the  Journal  with  30,000  circula¬ 
tion,  the  Capital  with  60,000  circula¬ 
tion  and  Capper’s  Weekly  with 
433,000  circulation.  (4  plates  on  the 
press).  There  has  been  no  lint  or 
water  problem. 

1.  On  the  Mark  II  Press,  we  have 
electrical  controls  to  turn  on 
the  ink  fountains,  and  the  water 
is  wired  automatically  to  come 
on  and  purge  at  the  same  time. 
The  pages  are  cleaned  up  after 
3  papers.  The  paper  waste  is 
very  little  over  Stereo  or  NAPP. 
Our  paper  waste  in  Topeka  had 
been  running  1.6%. 

2.  The  Di-Litho  system  proves 
superior  to  NAPP  in  all  areas 
except  half-tones.  They  are 
gradually  improving  as  the 
platemaking  department  makes 
changes  in  the  veloxes.  We  are 
using  a  65  line  screen  with  a 
20%  shadow  dot  and  20%  high¬ 
light  dot,  and  plan  to  try  55, 
75  and  85  line  screen. 

3.  We  have  not  been  delayed  in 
starting  the  press  by  Di-Litho. 
We  are  sending  quality  papers 
to  the  mail  room  in  3  to  5 
minutes  after  the  starter  arrives 
in  the  press  room. 

4.  The  Smith  Dampener  has  22 
nozzles,  each  with  its  own  con¬ 
trol,  giving  absolute  control  of 
water  to  every  area  of  the  page. 
This  oscillates  to  give  even 
coverage  of  water. 

5.  The  water  control  is  synchro¬ 
nized  with  the  controls  of  the 
press,  even  the  purge,  so  the 
pressmen  have  nothing  to  do 
but  fine  tune  the  water  after 
the  press  starts. 

6.  There  are  no  pans  to  clean, 
rollers  to  set,  in  fact  no  extra 


work  before  or  after  press  run. 

7.  All  the  water  is  going  to  the 
plate.  There  is  no  water  on 
the  ends  of  the  plate  cylinders 
or  rollers  after  a  run. 

The  Offset  plates  saves  approxi¬ 
mately  10  minutes  between  com¬ 
posing  and  press  start. 

COPPER  COATING: 

The  drums  were  taken  out  of  the 
press,  cut  down  .015,  and  built  up 
with  .015  copper. 

PLATES:  WESTERN  FRONT  PAGE 
We  chose  the  30C  Western  Litho- 
plater  and  32”  Western  Lithocoater. 
The  plate  is  a  .009  Western  Front 
Page,  14%x23  7/16.  We  are  using 
Western  Coating,  Western  AGE  and 
Western  Black  Diamond  Developer. 
Our  longest  press  run  has  been 
115,000  impressions  and  we  have 
seen  no  visible  wear  on  the  plates. 
Our  impression  is  set  at  .009. 

SADDLES:  BEACH 

We  have  selected  Beach  Saddles 
because  of  their  outstanding  quality 
and  service.  All  of  our  saddles  are 
double  trucks.  14  3/16  x  23  7/16; 
.433*/^. 

BLANKETS: 

We  started  with  a  2  piece  blanket: 
.063  guage  on  the  top  blanket  and 
.075  guage  on  the  bottom.  The  sur¬ 
face  of  the  top  blanket  was  too 
smooth  so  we  changed  to  a  mat 
finish  top  blanket. 

ROLLERS: 

The  only  rollers  that  were  changed 
were  form  rollers.  We  put  in  new  30 
durometer  rollers.  The  rollers  are 
set  3/8”  to  the  ink  drum  and  7/16” 
to  the  plate. 

WATER: 

We  are  using  approximately  5  gal. 
per  hour  per  dampener.  This  is 
approximately  one-half  the  rate  of 
consumption  of  other  dampener 
systems  we  viewed. 


Alkaline  fountain  solution  used. 


ACT  NOW,  WRITE  OR  CALL  AND  LET  US  SHOW  YOU 
HOW  THE  PROVEN  SMITH  DAMPENER  CAN  BECOME 
A  PART  OF  YOUR  DIRECT  LITHO  CONVERSION. 


smith 


PHONE:  (913)888-0695 


TELEX:  42516 


rpm  corporation 


DOTARY  PRINTING  MACHINERY 


P.O.  80X5542 

14601  WEST  99TH  STREET 

LENEXA,  KANSAS  66215 


OI-LITHO  IS  REGISTERED  TRADEMARK  OF  ANPA-RI 


Postscript  reports 
on  ANPA  convention 


The  “Early  Bird  Session”  started 
promptly  at  8:00  a.m.  on  Tuesday, 
(May  4)  when  vicechairman  of  ANPA. 
Joe  D.  Smith  Jr.,  president  and  publisher 
of  the  Alexandria  (La.)  Town  Talk,  de¬ 
scribed  to  the  more  than  100  newspaper 
executives  the  purpose  of  the  “Nuts  and 
Bolts”  program. 

Jerry  W.  Friedheim.  executive  vice- 
president  and  general  manager.  ANPA 
gave  an  overview  of  present  association 
programs  and  services  and  introduced 
staff  members. 

Erwin  Jaffe,  director,  research  center. 
ANPA/Rl  said  the  past  year  saw  an  ex¬ 
plosion  in  the  State  of  the  Art  in  the 
ANPA/Rl  developed  process  of  DiLitho, 
as  well  as  in  the  areas  of  plastic  plates 
and  offset  printing. 

Jaffe  discussed  a  new  twist  that  has 
taken  place  in  research  and  said  it  makes 
DiLitho  look  even  more  exciting. 

The  development  permits  printing  by 
the  DiLitho  method,  or  even  with  con¬ 
ventional  offset,  without  the  use  of  a 
dampening  system.  The  approach  is  one 
that  pre-mixes  ink  and  water  prior  to  put¬ 
ting  it  onto  the  press  rollers.  Then.  Jaffe 
said,  the  normal  inking  rollers  carry  this 
ink/water  mixture  to  the  plate.  No  addi¬ 
tional  dampening  system  is  required,  he 
said,  and  this  means  DiLitho  printing 
without  the  need  to  purchase  the  dam¬ 
pening  systems  presently  being  sold. 

Not  a  viable  system  today 

Jaffe  cautioned  the  ANPA  members 
that  this  was  not  a  commercial  or  opera¬ 
tionally  viable  system  tcxlay.  He  said  it 
was  purely  experimental  at  the  ANPA/Rl 
as  well  as  with  some  ANPA  member 
newspapers. 

Experimental  data  show.  Jaffe  stated, 
that  images  do  not  seem  to  print  as  well 
on  a  double-width  press  as  on  a  single¬ 
width  press.  The  reason  seems  to  be.  he 
said,  excess  slippage  in  the  ink  roller 
train.  This  minimizes  the  amount  of  ink 
carried  to  the  plate  and  produces  a 
washed  out  looking  image.  The  larger  the 
roller  used,  the  more  slippage  seems  to 
occur. 

The  research  center  at  Easton,  Jaffe 
said,  was  performing  a  series  of  experi¬ 
ments  to  find  acceptable  parameters  for 
dry  offset  printing.  The  tests  that  are  un¬ 
derway  are  to  determine  the  proper  plate 
thickness  (for  both  base  material  and 
polymer),  the  proper  hardness  of  the 
blankets  and  rollers,  and  the  amount  of 
existing  metal-to-metal  space  between 
rollers  and  cylinders  in  offset  presses  in 
the  field. 


Peter  P.  Romano,  director,  production 
department.  ANPA/Rl  warned  the 
newspaper  executives  about  more  strin¬ 
gent  controls  by  OSHA  if  there  is  a 
change  in  the  administration  in 
Washington  next  year. 

IRS  records 

Romano  also  told  the  executives  to 
keep  detailed  records  on  plant  construc¬ 
tion  projects  in  order  to  prove  to  the  IRS 
financial  statements  on  reserves  and  de¬ 
preciation. 

Joseph  F.  Prendergast  Jr.,  manager, 
newsprint  and  traffic  department.  ANPA 
alerted  the  members  to  the  possible 
postal  (2nd  class)  rate  increases  that 
could  take  effect  in  1976  if  Congress  does 
not  vote  $307  million  for  the  postal  pro¬ 
gram. 

Prendergast  presented  information  in¬ 
dicating  that  postal  rates  in  1976  for  an 
8,000  circulation  Wisconsin  paper  would 
with  funding  go  up  349f  and  without 
funding  would  go  up  1279?^. 

Allowances  taken  by  Eastern  papers 
for  on-track  and  off-track  newsprint  de¬ 
livery  expire  in  December  of  1976.  Pre¬ 
ndergast  said,  and  presently  railroads  are 
reviewing  allowances  on  an  individual 
basis. 

Allowances  presently  in  the  East  can 
go  up  to  $2.50  per  ton  and  publishers 
should,  he  said,  examine  their  present 
newsprint  delivery  programs. 

Displaced  employes 

In  the  Tuesday  afternoon  session  for 
newspapers  with  circulation  of  75,000 
and  over,  Earl  Bullard,  vicepresident- 
director  of  organization  and  planning  for 
the  Courier-Journal  and  Louisville  Times 
along  with  Tom  L.  Williams,  publisher  of 
the  Davenport  (Iowa)  Quad-City  Times, 
reviewed  their  respective  programs  for 
retaining  employes  displaced  by  automa¬ 
tion. 

Williams  said  the  Davenport  paper's 
one  year  plan  was  to  eliminate  93  people. 
To  accomplish  this  objective,  two  steps 
were  taken,  he  said.  The  first  being  a 
moratorium  on  all  jobs  with  those  job 
opportunities  offered  to  craft  people  im¬ 
pacted  by  the  new  technology.  The  sec¬ 
ond  step  taken  was  to  state  and  explain 
employe  alternatives. 

Of  the  seven  alternatives,  the  most  ad¬ 
vanced  program  was  to  approach  other 
industrial  employers  in  the  area  and  ar¬ 
range  a  match-up  between  the  skills  of 
the  craft  employes  and  the  needs  of  the 
industrial  employers.  Another  advanced 
concept  was  to  offer  the  craft  employe  an 


Integrated  approach 
to  ad  selling  told 

“The  old  distinctions  between  nation¬ 
al,  retail  and  classified  ads  no  longer 
mean  what  they  did."  said  Frank  Hen- 
nessy,  co-op  ad  manager  for  the  News¬ 
paper  Advertising  Bureau  in  a  report 
made  to  publishers  at  the  ANPA  meet¬ 
ing.  “Both  within  the  Bureau  and  on 
more  of  your  newspapers,  our  selling  has 
to  take  an  integrated  approach.  Car  deal¬ 
ers,  for  example,  have  to  be  sold  on  clas¬ 
sified  in  tandem  with  their  use  of  display. 
On  some  papers,  the  same  team  of  food 
specialists  calls  on  retailers,  brokers  and 
manufacturers. 


opportunity  to  enter  an  educational  prog¬ 
ram  above  craft  work. 

Williams  said  the  reduction  phase  was 
accomplished  in  one  year  with  only  one 
un-happy  employe. 

At  the  Louisville  papers  a  two  year 
study  revealed  projections  that  called  for 
a  509f  reduction  in  situations  within  two 
years,  and  better  than  800r  if  full  page 
pagination  became  a  fact. 

Bullard  said  the  paper  did  not  have  a 
militant  local  nor  a  militant  management. 
He  said.  “There  is  a  sincere  regard  for 
people,  and  an  understanding  that,  in  a 
change  as  dramatic  as  the  one  we  face,  it 
is  people,  not  machines,  who  must  make 
it  work." 

With  that  philosophy.  Bullard  said,  the 
management  of  the  newspaper  and  the 
union  planned  a  contract  that  would  span 
10  years,  give  total  freedom  to  the  paper 
to  implement  a  new  technology,  and  give 
consideration  to  every  person  employed 
in  the  composing  room. 

The  magic  number  of  a  91  employe 
composing  room  was  a  mutual  objective 
and  the  schedule  called  for  13  people  to 
attrit  in  1975.  The  count  to  date  is  27. 

The  Louisville  contract  includes  a 
number  of  innovative  approaches  to  re¬ 
taining  employes  displaced  by  automa¬ 
tion  including  the  primary  concern  for 
the  security  of  the  individual — not  the 
maintenance  of  the  bargaining  unit. 

Press  freedom 

A  law  professor  warned  publishers  at 
the  Press-Bar  Issues  panel  Wednesday 
(May  5)  morning  that  there  are  two  sides 
to  the  question  of  the  media’s  First 
Amendment  privileges.  About  400  pub¬ 
lishers  attended  the  session. 

Hans  Zeisel,  professor.  University  of 
Chicago  Law  School  who  has  written  the 
book  "The  American  Jury,"  said  that  he 
was  in  favor  of  the  press  being  free,  but 
added: 

“The  press  should  see  there  is  another 
side  to  the  problem.” 

He  said  judges  and  lawyers  were 
aware  that  prior  publication  of  confes- 
(Continned  on  page  35) 
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Newspapers 

And 

Still  Climbing! 


To  Sarge,  Beetle  may  be 
just  a  shiftless,  incompetent 
goof-off,  but  in  polls  con¬ 
ducted  by  many  newspapers 
throughout  the  world,  mil¬ 
lions  of  readers  have  voted 
Beetle  Bailey  their  favorite 
comic  strip  character. 


Another  Success  Story  From  KING 


To  learn  if  BEETLE  BAI  LEY  is  still  available  in  your  territory,  phone 
Lewis  A.  Little,  National  Sales  Director 


235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 


Ifs  time  you  knew 
why  we  sel  more 
newspaper  systems 
than  anyone  else 
mtiiewofld 


We  know 
the  business. 

For  over  ten  years,  our  sales 
persons  have  been  bringing 
computers  into  virtually 
every  comer  of  newspaper 
activity  —  editorial,  produc¬ 
tion,  business  and  remote 
reporting.  As  a  result  of  this 
experience  we  anticipate 
problem  areas  that  other 
suppliers  haven't  yet  expe¬ 
rienced.  And  we  offer  you 
total  hardware  and  sofhvare 
systems  proven  in  news¬ 
paper  environments.  Just 
like  yours. 

We  service 
what  we  sel. 

We  feel  our  responsibility 
continues  long  after  the  sale 
is  made.  Therefore,  we  pro¬ 
vide  you  all  the  services  you 
need  to  be  successful  — 
installation,  training, 
maintenance,  and  oper¬ 
ational  support. 


Webeleve 

hflexibKty. 

No  two  newspapers  are  the 
same.  So,  in  order  for  us  to 
provide  you  a  system  that 
does  what  you  want,  we 
offer  more  hardware  and 
software  solutions  than  any 
other  supplier.  We  don't 
push  capability  that  you 
don't  need,  yet  we  offer 
solutions  that  you  possibly 
haven't  yet  considered. 


We  train 
yourstaft 

Digital  has  a  worldwide  net¬ 
work  of  training  centers,  14 
in  all,  to  bring  your  people 
up  to  speed  fast.  What's 
more,  we  believe  in  con¬ 
ducting  courses  right  at 
your  site.  In  addition,  our 
Typesetting  Applications 
Software  Consulting  group 
(TASC)  will  consult  with 
you  to  explore  ways  to  opti¬ 
mize  your  operation. 


Di^H ill's.  Version  Typcscl-I I .  n  pouriiul  wiiltilask  siistciii.  lets  t/oti  simulhmeouslii  capture 
and  prepare  input  eopu,  edit  and  control  data  flow  and  pertorin  complex  inana;^einent 
operations. 


I 


D;\’;7(i/'s  DEC^'l/DECcdit  si/sJf»;.s,  Iniscd  on  the  world’s  most  popular  small  computer  to  sendee  newsrooms,  composin;^  rooms  and  Inisincss  offices. 
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We  put  you  in 
good  compani^ 

The  Newspaper  Computer 
Users  Group  —  Digital 
users  all  —  is  one  of  the 
most  sophisticated  and  best 
organized  users  societies  in 
the  world.  It  is  instrumental 
in  your  success  and  in  ours 
—  they  help  you,  you  help 
them,  and  the  entire  group 
helps  us  design  the  prod¬ 
ucts  the  printing  industry 
needs. 


We  guarantee 
stmiti^ 

It's  important  for  you  to 
know  that  we'll  be  around 
in  the  future  to  provide  the 
support  you  need  and  to 
develop  new  and  better 
products.  As  one  of  the 
world's  leading  computer 
manufacturers.  Digital  con¬ 
tinues  to  be  first  with  new 
ideas. 


We  offer 
you  growth. 

Each  of  our  systems  is 
designed  around  a  family  of 
computers.  As  a  result,  you 
can  look  forward  year  after 
year  to  smooth,  modular 
growth  with  greater  capabil¬ 
ity,  increased  reliability  and 
lower  costs. 

We‘11  show  you 
atANPA/RI, 

Las  Vegas 

Or  if  you  prefer,  write  for 
our  latest  brochure:  Graphic 
Arts  Group,  Digital 
Equipment  Corporation, 
Maynard,  Mass.  01754. 

(617)  897-5111.  European 
headquarters:  81  route 
de  1' Aire,  1211  Geneva  26. 
Tel:  42  79  50.  Digital  Equip¬ 
ment  of  Canada,  Ltd. 


j 


Our  economical  VT6l/t  reporter  input  terminal.  And  our  sophisticated  VT20/b  editorial 
terminal.  Two  reasons  why  the  newspaper  industry  looks  to  Di;^ital  first. 


50,000  Computers  Saving 
Managers  Millions. 


Biu.  Moykrs — to  CBS  Television  June 
I  as  anchorman  and  reporter  for  “CBS 
Reports.”  He  has  been  with  the  Public 
Broadcasting  Service  since  1971. 


Thomas  L.  Chappi  f. — named  assistant 
general  counsel  and  assistant  secretary 
of  Gannett  Co.,  Inc.  Chappie  succeeds 
Arthur  B.  Ralph,  who  is  joining  the  law 
firm  of  Van  Cott.  Bagley,  Cornwall  and 
McCarthy  in  Salt  Lake  City. 


Production  manager  responsibilities 
now  are  shared  by  four  executives  at  the 
Philadelphia  hnpiirer  and  Daily  News: 
Joe  Powell,  production  manager/pre 
press;  Fred  Filler,  production 
manager/printing  and  packaging;  Gerald 
Polk,  production  manager/operations, 
and  Marvin  Goldsmith,  production 
manager/maintenance. 

Powell  is  responsible  for  the  ad  pro¬ 
duction,  engraving,  composing  and 
stereotype  departments.  An  assistant 
production  manager  since  1970.  he  was 
formerly  general  foreman  of  the  compos¬ 
ing  room. 

Fuller,  in  charge  of  the  pressroom, 
paper  handling  and  mailroom,  came  from 
the  Miami  Herald,  where  he  was  mail- 
room  manager. 

Polk  is  responsible  for  work  flow, 
deadlines  and  quality  and  has  been  an 
assistant  production  manager  since  1973. 
He  formerly  was  at  the  Akron  Be  aeon 
Journal.  Goldsmith  is  in  charge  of 
machinists,  engineers  and  electricians. 


George  Rimel,  display  advertising 
manager  of  the  Bradenton  (Fla.) 
Herald,  has  been  appointed  circula¬ 
tion  manager,  succeeding  Ronnie  Car¬ 
ter.  Carter  will  enter  business  for  him¬ 
self  in  Macon,  Georgia.  A  Knight- 
Ridder  employee  since  1965,  Rimel 
was  on  the  advertising  staff  of  the 
Miami  Herald  and  North  Dade/South 
Broward  Journal  before  joining  the 
Herald  in  Bradenton  last  year. 


Bert  Struby  has  been  named  presi¬ 
dent  of  Macon  Telegraph  Publishing 
Company,  which  publishes  the  Macon 
(Ga.)  Telegraph  and  News.  Elected 
vicepresidents  are  Phil  deMontmollin, 
Telegraph  and  News  advertising  di¬ 
rector,  and  Frank  Caperton,  executive 
editor  of  the  Telegraph  and  News. 

Struby,  who  has  been  executive  vice- 
president  and  general  manager  of 
the  two  papers,  will  continue  to  serve 
as  general  manager.  DeMontmollin 
will  serve  as  vicepresident  for  sales 
and  marketing  with  responsibility  for 
those  activities  at  the  Telegraph  and 
News,  including  the  advertising  and 
circulation  divisions.  Caperton  will 
continue  as  head  of  the  news  and 
editorial  activities  of  the  Telegraph 
and  News. 


Peter  MacDonald,  president  of  Harris 
Enterprises.  Hutchinson.  Kansas — 
relinquishing  some  of  his  administrative 
duties  with  appointment  of  a  new  two- 
man  operational  staff  for  the  group's 
newspaper  and  radio  divisions.  Lloyd 
Ballhagen  has  been  named  vicepresi¬ 
dent  and  general  manager  and  Robert 
Wells  is  the  new  vicepresident  and  gen¬ 
eral  manager  for  the  radio  division. 

Ballhagen  Joined  the  Harris  Group  in 
1958  and  became  assistant  to  the  pub¬ 
lisher  at  the  Hutchinson  News  in  1962 
and  has  been  in  his  present  job  since 
1972.  Wells  has  been  the  group's  radio 
manager  since  1968  with  time  out  for  two 
years  as  a  Federal  Communications 
Commission  commissioner. 


K.  A.  B  AiRD.  publisher  of  the 
Kitchener-Waterloo  (Ont.)  Record  since 
1975 — named  president.  He  succeeds 
John  E.  Motz,  who  died  last  December. 
Pai  l  J.  Motz.  one  of  Mr.  Motz's  sons — 
appointed  a  vicepresident,  and  another 
son,  George  Motz — named  a  director 
and  assistant  to  the  president.  He  con¬ 
tinues  as  the  newspaper's  public  service 
director. 


Don  R.  McNeil — named  secretary- 
treasurer-manager  of  Tennessee  Press 
Service,  Inc.,  business  affiliate  of  the 
Tennessee  Press  Association.  Glenn  E. 
McNeil,  who  has  previously  held  the 
position  for  27  years,  was  appointed  as¬ 
sociate  manager  and  remains  as 
secretary-manager  of  the  parent  TPA. 


Arthi'r  E.  Hemstead — joined  U.S. 
Suburban  Press  as  sales  representative  in 
the  firm's  New  York  office.  Hemstead 
spent  the  last  five  years  as  regional 
media/account  executive  with  QBA  Ad¬ 
vertising  Agency,  an  in-house  agency  for 
Quality  Bakers. 


Should  be  part  of  your  strategy 
Ask  Us.  You'll  be  glad  you  did. 


Million  Market  Newspapers.  Inc.,  has 
announced  the  following  appointments; 

G.  Kingsley  Anthony — to  vice- 
president-national  sales  manager. 
He  was  previously  New  York  City  man¬ 
ager.  Robert  K.  Hill,  Detroit 
manager — to  vicepresident-eastern  sales 
manager.  Robert  E.  Miller,  Chicago 
manager — to  vicepresident-western  sales 
manager  based  in  Chicago.  William  J. 
Harrlson,  New  York  sales  staff — to 
vicepresident-Detroit  manager. 


(Erie 

Morning  Evening  Sunday 


times  publishing  CO.,  12th  &  Sassafras  Sts.,  Erie,  Pa 
Represented  by  Story  &  Kelly- Smith,  Inc. 
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in  the  news 


L.  D.  New,  city  editor  of  the  Daily 
Oklahoman — promoted  to  assistant 
managing  editor  of  the  Oklahoman  & 
Times.  Kay  Dyer,  suburban  editor  of  the 
Times — promoted  to  Oklahoman  city 
editor. 

C.  Leigh  Dimond  and  Ui.dis  Gray  a — 
named  marketing  vicepresidents  of  the 
Newspaper  Advertising  Bureau,  Inc. 
Both  were  formerly  marketing  managers. 

:fe  9)c  3|( 

W.  H.  CoLLYNs,  vicepresident  and 
editor  of  the  Midland  Reporter- 
Telegram — elected  president  of  the  West 
Texas  Chamber  of  Commerce  for  1976- 
77. 

*  *  * 

John  J.  Monaghan  Jr — named  manag¬ 
ing  editor  of  the  Providence  (R.I.)  Even¬ 
ing  Bulletin.  He  has  been  city  editor 
since  1974. 

♦  *  * 

John  Kei.i.er,  superintendent  of  press 
room  operations  for  the  Evansville  Print¬ 
ing  Corporation  for  13  years,  retired 
March  31.  His  retirement  ended  more 
than  .‘>0  years  service  with  the  Indiana 
newspapers. 

*  ♦  * 

The  appointment  of  Richaro  Aginian 
as  treasurer  of  Suburban  Communica¬ 
tions  Corp.  of  Livonia,  Mich.,  and 
promotion  of  Chari.es  Pai'kstis  from  tre¬ 
asurer  to  financial  vicepresident  have 
been  announced.  SCC  properties  include 
a  chain  of  12  twice-weekly  newspapers 
known  as  Observer  &  Eccentric  News¬ 
papers  in  Detroit's  northern  and  western 
suburbs. 

♦ 

J.  Randoi.i’h  Jessee,  executive  editor  of 
the  Carroll  County  Times,  Westminster, 
Md. — named  assistant  news  editor  of  the 
Norfolk  (Va.)  Ledger-Star. 

B.  Troy  Fergison  III,  Times  gov¬ 
ernmental  reporter — named  editor  to 
succeed  Jessee. 

Richard  A.  Oliver,  commercial  print¬ 
ing  sales  manager  of  the  Carroll  County 
Times  and  Centaur  Press — assumed  ad¬ 
ditional  duties  as  operations  manager. 

Jessee  is  former  Virginia  editor  and 
Montgomery  Bureau  chief  for  the 
Roanoke  (Va.)  Times  and  World-News. 
He  has  been  editing  the  semi-weekly 
Times  since  March  1974.  He  is  a 
graduate  of  Virginia  Tech. 

Ferguson  joined  the  Times  in  July 
1974,  after  graduation  from  Washington 
and  Lee  University  with  a  degree  in 
journalism. 

Oliver  joined  the  Times  and  Centaur 
Press  as  composition  manager  in  1970, 
becoming  sales  manager  in  1973. 

All  of  the  papers  involved  are  owned 
by  Landmark  Communications.  Inc., 
Norfolk,  Va. 
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James  T.  Dorris  has  been  elected 
executive  vicepresident  of  the  Evening 
News  Association,  a  Detroit-based 
company  and  publisher  of  the  Detroit 
News.  In  addition  to  his  new  duties  in 
the  over-all  corporation,  Dorris  will  re¬ 
tain  his  previous  assignment  as  vice- 
president  of  the  Newspaper  Division. 

Dorris  joined  the  News  in  1956  as 
labor  counsel,  and  after  serving  in  a 
variety  of  capacities,  was  named  gen¬ 
eral  manager  in  1 969.  In  1 971 ,  he  was 
elected  a  vicepresident  of  the  Evening 
News  Association  and  assumed  charge 
of  the  Newspaper  Division  in  1974. 

S.  Archie  H()i.dbriix.e,  farm  editor. 
Hartford  (Conn.)  Courant, — named  re¬ 
cipient  of  J.S.  Russell  Memorial  Award, 
highest  presented  by  National  Farm 
Editors  of  America  “for  distinguished 
service  to  American  agriculture." 

*  ♦  * 

Robert  Reis  appointed  composing 
room  foreman  of  the  Quincy  (III.) 
Herald-Whig.  Reis  succeeds  Russell 
Spilker,  who  retires  after  50  years  as  a 
Herald-Whig  printer  and  foreman. 

*  *  ♦ 

Don  H.  Sease,  circulation  manager. 
Asheville  (N.C.)  Citizen-Times — elected 
to  board  of  directors  of  Asheville 
Citizen-Times  Publishing  Co. 

LINKRULE 


^ictune  Scate/i 


READY  FOR  THE  METRIC  SYSTEM? 

The  Linkrule  scales  pictures  accurately 
in  picas,  inches  or  centimeters.  $22.50 
each,  3  for  $60. 

LINKRULE  CO.  P.O.  Box  34669 

Los  Angeles  California  90034 


Andrew  Porte,  city  editor  of  the  New 
York  Post — named  metropolitan  editor, 
succeeding  Warren  M.  Hoge,  who  res¬ 
igned  to  join  the  New  York  Times. 

*  *  * 

Russell  W.  Schoch,  62,  an  associate 
director  of  the  American  Press  Institute 
since  1961,  is  taking  early  retirement. 

*  *  * 

Milwaukee  Journal  reporter  Linda 
Maiman  received  one  of  five  School  Bell 
awards  presented  this  year  by  the  Wiscon¬ 
sin  Education  Association  Council. 
Maiman  was  honored  for  a  series  analyz¬ 
ing  impact  of  a  new  Wisconsin  state  law 
providing  for  specialized  educational 
training  of  children  with  exceptional  learn¬ 
ing  problems. 

* 

John  E.  Polich,  who  has  a  decade  of 
newspaper  and  television  experience  in 
Arizona,  Texas  and  Michigan — recently 
joined  Market  Opinion  Research  in  De¬ 
troit.  As  senior  media  analyst,  he  directs 
editorial,  market,  polling  and  other 
studies.  MOR,  from  Detroit  and  Toronto 
offices,  conducts  research  throughout 
the  United  States  and  Canada. 

Polich  came  to  MOR  from  the  Detroit 
Free  Press,  where  he  directed  local  and 
national  public  opinion  polls  and  covered 
social  and  economic  trends.  His  media 
career  began  in  1964  as  a  reporter  in 
Phoenix  and  he  joined  The  Arizona  Re¬ 
public  the  following  year  while  earning  a 
B.A.  in  Journalism  from  Arizona  State 
University. 

*  *  * 

Dorothy  Austin,  a  woman’s  page  repor¬ 
ter  for  theM//M'«//Aef’5f/i//w?/ — won  three 
awards  presented  by  the  Wisconsin  Press 
Women.  Mrs.  Austin  placed  first  in  fea¬ 
tures,  second  in  interviews  and  second  in 
the  series  of  articles  category  for  news¬ 
papers  in  the  top  circulation  group. 

Edward  Kerstein — Milwaukee  Journal 
reporter,  has  won  the  highest  award  the 
country  of  Poland  gives  to  non-citizens 
for  series  on  Poland. 

^  ^  Hi 

Don  Brignolo,  education  writer  for  the 
San  Jose  Mercury — winner  of  the  John 
Swett  Award  for  best  continuous  cover¬ 
age  of  education  among  California  metro 
newspapers.  The  award  is  presented  by 
the  California  Teachers  Association. 
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ADVERTISING  SCENE 

“Jobs  &  People”  promotion 
boosts  Bulletin’s  linage 


By  Dan  Lionel 

As  Chester  Kneller,  CAM  the 
Philadelphia  (Pa.)  Bailed n  watched  clas¬ 
sified  begin  to  come  alive  again  in  the 
early  months  of  this  year  there  was  one 
classification — a  key  one  that  was  not 
keeping  pace,  employment. 

A  veteran  of  Philadelphia's  fierce 
competitive  battle  for  classified  (as  well 
as  display)  Kneller  decided  to  pull  out  all 
the  stops  to  win  greater  acceptance  by 
both  advertisers  and  readers  for  the  Bul¬ 
letin's  help  wanted  advertising. 

Labelling  the  program  "Jobs  & 
People"  it  consisted  of  3  aspects:  First  a 
Sunday  advice  column,  “You  and  Your 
Job"  was  instituted  which  runs  on  the 
classified  pages  in  the  help  wanted  sec¬ 
tion,  written  by  Kenneth  Ohlinger.  Sec¬ 
ondly  a  16-page  pocket  sized  booklet. 
“Get  That  Better  Job! — with  a  little  ad¬ 
vice  from  the  Evening  &  Sunday  Bulle¬ 
tin"  was  made  available  to  readers  and 
finally  a  special  2-1- 1  employment  adver¬ 
tising  rate  was  established  in  March.  The 
plan  enables  an  employment  advertiser 
to  place  an  ad  in  the  Bulletin  for  any  2 
days  within  a  7  day  period  and  get  a  free 
insertion  on  Sunday. 

Is  it  paying  off?  In  a  bulletin  to  adver¬ 
tisers,  Kneller  gleefully  notes  that 
“Daily  help  wanted  advertising  has  in¬ 
creased  almost  40%  since  the  Bulletin 
made  its  2-1-1  offer  last  month!”  In  his 
memo  he  cites  advertiser  satisfaction 
with  increased  response  from  the  Bulle¬ 
tin:  “Employers  are  letting  the  Bulletin 
know  that  “  ‘Jobs  and  People'  attracts 
quality  applicants  in  quantity."  There 
was  also  a  2.5%  of  field  gain. 

Kneller  is  pleased  that  the  paper  is 
producing  for  the  small  entrepeneur  with 
highly  specialized  needs  as  well  as  for 
major  recruiters.  The  husband  and  wife 
owners  of  a  Philadelphia  bake  shop,  for 
example  sent  a  grateful  testimonial. 
“They  were  at  the  point  of  despair  in 
their  search  for  a  baker's  helper,”  said 
Kneller,  “when  they  tried  our  2 -t- 1  offer. 
The  result.  10  applicants — two  of  whom 
had  graduated  from  baker's  school.” 

A  more  sophisticated  advertiser,  P. 
Robert  Dann,  Inc.  Personnel  consultants 
sent  congratulations,  noting  an  increase 
in  “quantity  and  quality  of  response  to 
our  ads  since  you  started  your  2+ 1  Jobs 
&  People  program.” 

The  booklet  “Get  That  Better  Job!”  is 
considered  an  important  part  of  the  pro¬ 
gram  as  it  gets  the  reader  involved  with 
the  Bulletin  and  gets  him  thinking  in 


terms  of  Bulletin  help  wanted  columns 
when  the  question  of  a  job  hunt  arises. 
The  booklet  covers  many  basic  aspects 
of  job  seeking  with  no  little  emphasis  on 
changing  from  a  dead-end  job  to  a  better 
one  as  the  title  implies.  Yet  it  cautions, 
“The  grass  is  not  always  greener  some 
place  else,  and  if  you  leave  your  present 
company  without  adequately  checking 
its  potential  to  make  you  happy,  you  may 
later  regret  the  disruption  of  your  retire¬ 
ment  plan  and  your  medical  and  dental 
insurance,  the  change  in  expense  com¬ 
pensation  and  any  other  lost  advantages 
of  the  ‘old  company.'  ” 

The  booklet  is  made  available  to  indi¬ 
viduals,  schools  and  institutions  free. 
Quantities  are  sold  at  cost.  A  continuing 
radio  spot  series  as  well  as  intensive  in 
paper  promotion  is  used  to  support  the 
“Jobs  &  People”  program  and  publicize 
the  booklet. 

While  naturally  the  Bulletin  is 
suggested  as  a  means  of  locating  a  better 
job,  the  guide  dutifully  covers  other 
sources  such  as  private  employment 
agencies,  management  search  firms  and 
even  the  Pennsylvania  State  Employ¬ 
ment  Service.  It  proceeds  to  give  specific 
tips  on  preparing  a  resume  which  could 
be  helpful  to  the  just  out  of  college  kid 
applying  for  his  first  job  as  well  as  to  the 
individual  who  might  have  been  sacked 
in  the  recent  recession.  “You  need  a 
great  resume”  is  the  chapter  heading. 

Kneller  believes  that  the  booklet  ren¬ 
ders  an  important  public  service  for 
which  the  Bulletin  will  be  remembered 
by  the  applicants  as  well  as  the 
employers  who  are  favored  with  more 
workmanlike  resumes. 

The  Bulletin's  quest  for  help  wanted 
comes  at  a  time  when  the  demand  for 
engineers  and  scientists  has  hit  its  high¬ 
est  1st  quarter  index  since  1971  accord¬ 
ing  to  the  Deutsch,  Shea  &  Evans,  Inc. 
Engineer/Scientists  Demand  Index.  The 
figure  stands  at  86  compared  with  72.3 
for  the  1st  quarter  of  1975. 

While  the  index  vaulted  from  77.4  in 
January  to  93.2  in  February,  the  decline 
to  87.4  in  March  is  viewed  by  DS&E  as  a 
technical  decline  and  “a  not  unusual 
reaction  by  the  index  to  a  sharp  upward 
movement  such  as  occurred  in  Feb¬ 
ruary.” 

AD  NOTES 

Tv  may  have  box  car  viewer  figures 
particularly  when  the  audience  is  tallied 
on  the  basis  that  “the  set  is  turned  on 
now”  even  though  much  of  the  family 


has  decamped  to  the  refrigerator  or  the 
water  closet.  But  the  New  York  Times 
comes  up  with  some  for  real  box  car 
figures  of  actual  responses  to  its  classi¬ 
fied  box  numbers  last  year  in  a  simple 
advertisement  that  said: 

Last  Year 

Box  Number  Advertisements 
in  the  Classified  Pages 
of  the  New  York  Times 
drew  4,699,930  responses 

Publisher  to  appeal 
public  notice  ruling 

Jules  Jacobsen,  publisher  of  the  North 
Jersey  Suburbanite,  Englewood,  N.J., 
said  he  plans  to  appeal  Superior  Court 
Judge  Robert  Muir  Jr.'s  decision  up¬ 
holding  the  New  Jersey  state  public 
notice  law  (E&P,  May  1). 

Jacobsen  had  brought  suit  against  the 
state  and  New  Jersey  Press  Association 
on  the  grounds  that  the  law  is  unconstitu¬ 
tional  and  discriminatory.  The  law,  up¬ 
held  by  Judge  Muir,  prohibits  public 
notice  ads  in  free  circulation  publica¬ 
tions,  providing  that  newspaper  must 
have  a  paid  circulation,  a  35%  news  con¬ 
tent.  and  a  U.S.  Postal  Service  second- 
class  mailing  permit. 

Jacobsen,  who  becomes  president  of 
Suburban  Newspapers  of  America  this 
month,  said  he  is  optimistic  the  ruling 
will  be  overturned  on  appeal. 

Paper  runs  tv  guide 
with  classified  ads 

The  Hammond  (La.)  Daily  Star  re¬ 
cently  began  carrying  TV  WEEK,  a  local 
viewing  guide  to  television  program¬ 
ming,  in  its  Friday  edition. 

In  addition  to  local  advertising,  includ¬ 
ing  coupons.  TV  WEEK  also  contains  a 
classified  ad  section.  The  Star  believes 
this  to  be  the  first  usage  of  classifieds  in  a 
bound  weekly  tv  magazine  in  the  nation. 

The  first  appearance  of  TV  WEEK  last 
month,  marked  the  culmination  of  about 
six  months  of  planning  by  The  Star  staff. 
Tel-Aire  Publications  of  Dallas  was 
selected  to  provide  The  Star  with  com¬ 
puterized  TV  listings  for  the  tv 
magazine. 

CB  radio  campaign 

Pace  CB,  manufactured  by  Pathcom 
Inc.,  Harbor  City,  Calif.,  has  scheduled 
a  $4  million  national  tv  ad  campaign  for 
its  line  of  CB  radios  starting  this  month. 
Commercials  were  prepared  by  BBDO, 
Los  Angeles.  Jack  Bernardy,  regional 
manager  of  the  agency,  indicated  that 
newspapers  will  be  used  to  supplement 
tv. 
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ANPA  wrap-up 

(Continued  from  page  28) 


sions  and  criminal  records  of  defendants 
do  have  an  effect  on  juries,  but  cautioned 
members  of  the  press  fighting  gag  orders 
with  the  comment: 

“I  don’t  want  us  to  forget  that  some  of 
our  sons  might  be  on  trial  someday.” 

His  remarks  were  followed  by  brief 
speeches  by  Joe  R.  Seacrest,  chairman 
of  the  board  of  the  Lincoln  (Neb.) 
Journal-Star,  and  by  Dale  R.  Spencer, 
professor.  School  of  Journalism,  Univer¬ 
sity  of  Missouri. 

Harold  W.  Andersen,  in  his  introduc¬ 
tion  to  the  panel,  said  he  didn’t  feel 
“guidelines”  should  be  institutionalized, 
and  expressed  his  concern  over  “how 
freely  judges  can  issue  gag  orders.”  He 
said  that  in  declining  guidelines,  it 
“doesn’t  mean  we’re  not  willing  to  work 


Facelift  completed 
at  San  Jose  News 

The  San  Jose  News  received  a  facelift 
May  3. 

Using  a  new  horizontal  and  sec- 
tionaliz.ed  design  created  by  advertising 
art  manager,  Paul  Warren,  the  paper 
took  on  a  look  which  included  down- 
style  headlines  and  two  new  sections. 

One  section,  “Living.”  is  devoted  to 
family  and  entertainment  news,  and  in¬ 
cluded  news  and  features  on  the  fine 
arts,  theaters,  television,  fashion  and 
women. 

Two  columnists  from  the  News  morn¬ 
ing  counterpart,  the  Mercury,  have 
joined  the  News  in  “Living,”  Ann 
Landers  and  Leigh  Weimers.  Weimers,  a 
Mercury  columnist  since  1%6,  will  edit 
“Living”  which  will  appear  in  the  Satur¬ 
day  and  Sunday  Mercury  News  as  well 
as  the  weekday  News. 

Another  Mercury  columnist,  Harry 
Farrell,  is  also  joining  the  News  and  will 
be  anchored  on  the  front  page  of  the 
other  new  section,  “Today.”  This  sec¬ 
tion  will  include  the  paper’s  popular  Ac¬ 
tion  Line  column  as  well  as  the  editorial 
pages,  comics  and  local  news. 

• 

Deaths 

Harry  B.  Freeman,  79,  chairman  of 
the  executive  committee  of  the  board  of 
directors  of  the  Providence  Journal 
Company,  Rhode  Island,  April  27. 

*  ♦  * 

Larry  H.  Cameron,  former  director  of 
photography  for  Paddock  Publications 
Suburban  newspapers,  Feb.  16. 

*  ♦  * 

William  F.  Bennett,  54,  editorial  wri¬ 
ter  for  the  Indianapolis  Star,  Feb.  19. 
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with  the  American  Bar  Association”  and 
he  mentioned  that  the  press  “ap¬ 
preciated”  the  ABA  taking  up  the  ques¬ 
tion. 

Ashton  Phelps,  president  and  pub¬ 
lisher,  New  Orleans  Times  Picayune  and 
States-Item,  moderated  the  last  panel  of 
the  convention  at  which  it  was  an¬ 
nounced  that  the  afternoon  session  in 
which  Senators  Barry  M.  Goldwater  and 
George  McGovern  were  to  ask  questions 
of  the  publishers  was  cancelled. 

After  Phelps  called  press-bar  topics 
and  “increasing  important  issue”  and  of 
“vital  importance,”  Dale  Spencer  traced 
the  development  of  press-bar  matters. 


going  back  to  Sam  Sheppard,  the  Walker 
vs.  Birmingham  and  the  Dickinson 
cases. 

Joe  Seacrest  mentioned  in  his  remarks 
that  the  Nebraska  gag  case  has  cost  to 
date  $93,000.  He  expects  a  decision  in 
about  six  months. 

“The  bar  asks,”  said  Seacrest,  “  ‘Are 
we  to  have  an  imperial  press  in  this  coun¬ 
try?’,  and  the  press  asks,  ‘Are  we  going 
to  have  an  imperial  judiciary?” 

Seacrest  was  asked  by  Spencer  his 
prognostication  in  the  Nebraska  case, 
and  Seacrest  went  on  to  state  that  he 
believes  the  Supreme  Court  will  overrule 
the  Nebraska  gag  order. 


Ask  ANY  of  INAE’s  860  newspaper 

members  WHAT? 

. . .  makes  "belonging”  so  valuable 

and  they’ll  tell  you  "it’s  the  tremendous  number  of 
SALES  and  THOUGHT-EXCHANGE  Aids 
Advertising  Sales/Marketing  executives  get!” 


Want  an  example? 


n 


How  about  the  great 
Staff  Sales 

Training  Course*  •  •  • 


rosim  SEW 


^  Motivational .  .  . 

Helps  beginners  get  off  on  the  right  foot, 
old  hands  to  brush  up  on  their  skills. 

if  Basic  .  .  . 

No  long-winded  lectures /selling  theories,  just 
practical  know-how  from  newspaper  pros. 

if  Inexpensive  .  .  . 

Prices  start  at  just  $9  per  manual  with  discounts 
for  bulk  orders.  No  additional  subscription  fee. 

if  Flexible  .  .  . 

Can  be  taught  in  one  session  or  over  a  period  of 
weeks.  Accompanying  leader's  guide  tells  how. 


Increase 
sales 

I —  productivi^-, 

Organizing  Time 

•  Your  Sales  Material 
The  Sales  Approach 

•  The  Sales  Presentation 

•  Answering  Objections 

•  Ask  For  The  Order 

•  The  Competing  Media 

•  Creative  Service  selling 

.  .  .  6,683  INAE 
member  paper 
sales  staffers  HAVE! 


Available  ONLY  to  INAE  Members  .  .  .  developed  by  our  Sales  Train¬ 
ing  Committee!  Could  YOU  use  such  a  tool  that  details  these  subjects 
in  everyday  newspaper  language? 

I - Clip  &  Mail - 

I  INAE  Mbrship  Comm.,  P.O.  Box  147,  Danville,  IL  61832 
I  Please  send  me  proof  of  INAE's  benefits: 

I  Name  _ _ 


Use  the  Coupon  NOW  .  .  . 


No  obligation  —  of  course, 
except  to  your  newspaperl 


Npr/Firm . 
City  _ 


State /Prov. 


-Zip. 


35 


Scripps,  Hagadone  end 
47-year  partnership 


Scripps  League  Newspapers  Inc.  and 
Hagadone  Newspapers  will  separate 
their  ownership  interests  in  17  newspap¬ 
ers  in  13  states. 

The  division  of  properties  is  contin¬ 
gent  on  approval  by  the  Internal  Re¬ 
venue  Service. 

Of  17  newspapers,  previously  oper¬ 
ated  by  Hagadone  Newspapers  in 
partnership  with  the  Scripps  League,  the 
Scripps  League  interest  in  6  have  been 
purchased  by  Duane  B.  Hagadone,  pres¬ 
ident  of  Hagadone  Newspapers,  Coeur 
d'Alene,  Idaho,  and  the  other  1 1  become 
the  property  of  Scripps  League.  No 
purchase  price  was  disclosed. 

The  1 1  newspapers  which  will  be  op¬ 
erated  by  the  Scripps  organization  are 
the  Haverhill  (Mass.)  Gazette:  Manches¬ 
ter  (Conn.)  Evening  Herald;  DeKalh 
(111.)  Daily  Chronicle;  Rhinelander 
(Wise.)  Daily  News;  Pidlman  (Wash.) 
Herald;  The  Dalles  (Ore.)  Chronicle: 
Oregon  City  (Ore.)  Enterprise  Courier; 
Santa  Maria  (Calif.)  Times;  Arizona 
Daily  San  in  Flagstaff;  and  Hawaii  Press 
Newspapers. 

Scripps  League  also  operates  another 
12  newspapers. 

Hagadone  assumes  complete  owner¬ 
ship  of  the  Daily  Journal,  Elizabeth, 
N.J.:  Beloit  (Wise.)  Daily  News,  Daily 
Interlake,  Kalispell,  Montana:  Coenr 
d'Alene  (Ida.)  Press;  Columbia  Basin 
Daily  Herald,  Moses  Lake,  Washington; 
and  Scripps  interest  in  the  Sioux  City 
Journal. 

Hagadone  also  assumes  complete 
ownership  of  radio  station  KVNA, 
Coeur  d’Alene,  the  only  broadcast  prop¬ 
erty  involved. 

Partnership  interest  of  the  Scripps  and 
Hagadone  groups  had  spanned  a  period 
of  more  than  47  years. 
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CIA  volunteers 
sought  by  Bush 

A  scattering  of  boos  and  hisses  here 
and  there  in  the  ballroom  of  the  Biltmore 
Hotel  followed  one  of  the  remarks  of 
Central  Intelligence  Agency  director 
George  Bush  before  the  Overseas  Press 
Club  annual  banquet  May  3  in  New  York 
City. 

While  pledging  that  the  names  of  re¬ 
porters  employed  in  the  past  by  the  CIA 
would  not  be  divulged.  Bush  asked  for 
voluntary  cooperation  in  the  future. 

"Having  changed  our  overall  policy  to 
eliminate  the  paid  use  of  journalists.  I 
will  not  reveal  the  names  of  people  who 
have  helped  this  agency  in  the  past  or  are 
willing  to  help  this  agency  in  the  future." 

The  new  director,  acknowledging  CIA 
past  mistakes,  said,  "Show  us  our  evils 
and  we'll  try  to  correct  them." 

The  OPC  dinner  was  scheduled  on  the 
free  night  of  the  crowded  AN  PA  conven¬ 
tion  week  in  New  York  City. 


Judge  dismisses  Harrises’ 
prejudicial  publicity  suit 

The  $30  million  civil  rights  suit  filed  by 
William  and  Emily  Harris  alleging  that 
their  right  to  a  fair  trial  has  been  jeopar¬ 
dized  by  the  leaking  of  "highly  prejudi¬ 
cial"  information  by  local,  state  and  fed¬ 
eral  officials,  was  dismissed  May  3  by 
U.S.  Dist.  Judge  Jesse  W.  Curtis. 

The  couple  is  to  go  on  trial  September 
1  before  Los  Angeles  Superior  Judge 
Mark  Brandler.  who  Curtis  said  has  al¬ 
ready  considered  the  SLA  members' 
complaints. 

In  refusing  to  grant  a  "gag  order," 
Curtis  said  "only  the  normal  amount  of 
publicity  has  been  given  to  a  case  of  this 
magnitude.”  He  said  Brandler  could 
provide  whatever  relief  is  necessary  to 
assure  a  fair  trial. 
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College  photo 
title  honors 
go  to  Bill  Marr 

Bill  Marr,  a  photojournalism  major  at 
the  School  of  Journalism,  University  of 
Missouri,  has  won  the  1976  College  Pho¬ 
tographer  of  the  Year  competition. 

The  national  competition  in  its  31st 
year  is  sponsored  by  Kappa  Alpha  Mu. 
national  photojournalism  honorary 
fraternity,  the  Missouri  School  of  Jour¬ 
nalism.  and  the  National  Press  Photog¬ 
raphers  Association.  Assisting  the  proj¬ 
ect  is  the  National  Geographic  Society. 

In  addition  to  the  nationwide  title, 
Marr  earned  the  $500  Col.  William 
Lookadoo  Scholarship  and  an  internship 
with  National  Geographic  Magazine. 
Second  place  winner  in  the  title  portfolio 
competition  is  Ethan  Hoffman,  also  a 
Missouri  student,  and  third  place,  Joe 
Vitti.  Ohio  University,  Athens. 

The  second  place  winner  earns  the 
$250  scholarship  given  in  memory  of  the 
late  Milton  Freier,  for  many  years  a 
technical  representative  for  E.  Leitz, 
Inc. 

Judges  of  the  one  thousand  pictures 
entered  were:  Kenneth  Paik,  picture 
editor.  Kansas  City  Times:  John  Filo, 
Associated  Press  photographer,  Kansas 
City;  Ron  Smith.  Lawrence  (Kans.) 
Journal-World,  and  Bob  Strongman, 
photo  chief,  Decatur  (111.)  Herald- 
Review. 

• 

Texas  agencies  merge; 
form  $14m  shop 

Advertising  agencies  Daniel  E.  Kirk  of 
Dallas  and  Smith,  Smith.  Baldwin  & 
Carlberg.  Inc.  of  Houston,  have  merged 
to  form  Smith.  Kirk.  Baldwin  & 
Carlberg.  Inc. 

Capitalized  billings  for  the  newly 
formed  agency  are  in  excess  of  $14  mill¬ 
ion,  making  it  the  third  largest  Texas 
owned  and  headquartered  ad  agency. 

Barry  Smith,  chairman  and  Daniel 
Kirk,  president,  form  the  agency's 
executive  committee.  The  two,  along 
with  Dick  Smith,  vicepresident/creative 
director,  will  serve  corporately  for  all  of¬ 
fices  of  SKB  &  C.  Kirk  will  be  based  in 
Dallas  and  the  two  Smiths  in  Houston. 

Ben  Baldwin,  Jr.  will  head  the  Hous¬ 
ton  office  as  vicepresident  and  manager 
and  Charles  Carlberg  will  serve  as  vice- 
president  and  creative  head.  Don  Brown 
will  be  the  media  director  for  the  Hous¬ 
ton  office. 

Jerry  McPhail.  a  newly  appointed 
vicepresident,  will  serve  as  creative  head 
in  Dallas  and  Sue  Ixonard  will  be  media 
director.  Jim  Killinger  moves  from 
Houston  to  Dallas  to  become  copy  chief 
of  that  office,  while  Jack  Douglas  will 
head  copy  in  Houston. 
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Add  a  Pulitzer  Prize 
winner 
to  your  editorial 
page  staff. 


Last  year  Tony  Auth  won  the 
Overseas  Press  Club  Award  for 
political  cartoons. 

Last  month  he  won  it  again. 

And,  the  coveted  Sigma 
Delta  Chi  Award  as  well. 

And  then,  last  week,  the 
Pulitzer. 

The  three  big  ones.  All  in  one 
year. 

According  to  Auth,  unpre¬ 
dictability  is  the  best  thing  a 
cartoonist  has  going  for  him. 
And  we  can’t  predict  what  Auth 
will  come  up  with  next.  But 
whatever  it  is,  it’s  a  fair  pre¬ 
diction  that  Auth’s  work  will 
make  readers  think.  Make 
them  laugh.  And  make  them 
turn  to  your  editorial  pages 
more  often.  For  rates  and  avail¬ 
ability  please  call  collect  or 
write  William  B.  Dickinson,  Jr., 
(202)  223-5177  ,  The  Washing¬ 
ton  Post  Writers  Group,  Wash¬ 
ington,  D.C.  20071 . 

The 

Washington  Post 
Writers  Group 


A  syndicated  service  from  The  Washington  Post 


Special  report  goes 
behind  the  headlines 

Last  July  4  a  yoUng  La  Crosse  man 
was  brutally  murdered.  His  fiancee  was 
raped  and  shot  and  left  for  dead.  Within 
hours  the  murderer  was  caught.  The  evi¬ 
dence  against  him,  including  a  confes¬ 
sion.  was  overwhelming.  A  jury  con¬ 
victed  him,  and  the  Judge  sentenced  him 
to  life  imprisonment. 

Could  this  crime  have  been  prevented? 

The  question  first  occurred  to  the  La 
Crosse  (Wise.)  Tribune  when  it  learned 
that  the  murderer  was  on  probation  for  a 
violent  felony.  That  he  had  repeatedly 
broken  the  terms  of  his  probation  with¬ 
out  penalty.  That  only  a  few  months 
prior  to  the  murder  he  had  escaped 
prosecution  for  a  knifepoint  robbery  at¬ 
tempt. 

What  kind  of  criminal  justice  system 
allows  this  to  happen? 

The  Tribune’s  news  staff  went  behind 
the  headlines  of  this  story.  It  spent 
months  tracing  the  murderer's  involve¬ 
ment  with  the  law.  It  talked  to  police¬ 
men.  attorneys,  judges,  lawyers,  pro¬ 
bation  officials,  counselors  and 
psychologists.  It  interviewed  relatives 
of  the  victim  and  the  murderer.  In  a 
prison  detention  room,  a  reporter  dis¬ 
cussed  the  matter  with  the  convicted 
man  himself. 

What  the  Tribune  learned  was  re¬ 
printed  in  a  booklet  as  a  special  report 
because  it  is  convinced  that  this  is  not  an 
isolated  case. 

Area  legislators  have  called  for  an  offi¬ 
cial  investigation  of  the  situation  de¬ 
scribed  by  the  Tribune.  The  governor 
has  asked  the  Department  of  Health  and 
Social  Services  to  review  such  cases. 


Newspaper  photographers  captured  all  first  three  prizes  in  the  annual  Na¬ 
tional  Construction  Photography  Contest  sponsored  by  the  Associated  Gen¬ 
eral  Contractors  of  America.  Phil  Schofield,  staff  photographer  for  the  Mos¬ 
cow  Daily  Idahonian  has  won  first  honors  and  $2000  for  his  entry  (left). 

Marshall  A.  Marvelli  Jr.,  Dubuque  (Iowa)  Telegraph-Herald,  won  $1500  for 
the  center  photo  placing  second,  and  Peter  Karas,  photographer  for  The 
Record  in  Hackensack,  N.J.,  $1000  for  the  third  place  construction  scene 

shown  at  right.  < 


Rarick  to  dean 
of  Oregon  j-school 

Galen  R.  Rarick,  professor  of  jour¬ 
nalism  at  Ohio  State  University,  has 
been  appointed  dean  of  the  school  of 
journalism  at  the  University  of  Oregon. 

Rarick,  43,  is  expected  to  begin  in  his 
new  post  August  15.  In  addition  to  his 
administrative  duties  as  dean,  he  will 
hold  academic  rank  as  professor  of  jour¬ 
nalism. 

The  new  dean  will  succeed  John  L. 
Hulteng,  who  has  served  a  second  term 
as  dean  during  the  1975-76  academic 
year. 

Hulteng  served  as  dean  of  the  school 
from  1962  to  1968,  when  he  resigned  to 
teach  and  write.  He  returned  to  the  UO 
last  fall,  upon  invitation  by  President 
Robert  Clark,  to  fill  a  second  interim 
appointment. 

Hulteng  had  been  serving  in  Hawaii  as 
assistant  director  of  the  East-West 
Communication  Institute,  an  interna¬ 
tional  research  agency  funded  by  the 
federal  government  and  associated  with 
the  University  of  Hawaii.  He  will  go  on 
leave  for  most  of  next  year  to  begin  work 
on  his  fourth  book  and  to  co-edit  a  series 
of  books  for  Prentice-Hall,  Inc.  He  has 
been  on  the  University  faculty  since 
1955. 

Rarick  brings  broad  professional  ex¬ 
perience  to  his  new  post.  He  has  held 


editorial  positions  on  newspapers  in  Ely, 
Nev.;  Twin  Falls,  Idaho;  Kermit,  Texas; 
and  Booneville,  Miss. 

In  addition,  he  served  as  staff  writer 
and  later  promotional  manager  of  "Con¬ 
gressional  Quarterly  News  Features"  in 
Washington  from  1951  to  1954  and  was 
director  of  the  American  Newspaper 
Publisher  Association's  News  Research 
Center  and  editor  of  the  Center’s  "News 
Research  Bulletin”  from  1972  to  1975. 

In  his  new  post  at  the  U  of  O.  Rarick 
will  earn  a  salary  of  $36.()00and  will  head 
the  state's  largest  and  oldest  journalism 
education  program. 

Weekly  purchased 
by  husband-wife 

The  Southeast  Georgian,  a  weekly 
newspaper  founded  in  1894,  was  sold  by 
Howard  H.  Davis  Sr.  on  February  1, 
1976  to  Allan  and  Cathy  Lipsett. 

Lipsett  is  former  city  editor  of  the 
Warner  Robins  (Gd.)  Daily  Sun  and  prior 
to  that  was  news  editor  of  the  Jonesboro 
(Ga.)  NewsIDaily.  Mrs.  Lipsett  is  former 
advertising  representative  of  the  Robins 
Rev-Up,  Robins  AFB,  Ga.  and  was  as¬ 
sistant  editor  of  Presbyterian  Snrvey,  At¬ 
lanta. 

In  addition  to  the  newspaper,  which 
has  a  circulation  of  2,000,  the  Lipsetts 
also  purchased  the  printing  shop. 
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Let  E&P  spotlight  your  newspaper  products  at  the 


INTWOGREAT 
ANPA/RI 
ISSUES . . . 

JUNE  5 

Conference  Issue 

Distributed  at  the  ANPA/RI  Production  Man¬ 
agement  Conference  in  Las  Vegas,  June  5- 
10.  Includes  advance  information  on  equip¬ 
ment,  machinery  and  newspaper  products 
exhibited  at  the  Convention  Center;  special 
features  on  new  products,  machinery,  meth¬ 
ods,  techniques  and  systems  for  all  depart¬ 
ments. 

Advertising  deadiine:  May  27 

JUNE  12 

Post-Conference  Issue 


*  American  Newspaper  Publishers 
Association /Research  Institute 
Production  Management  Conference, 
Las  Vegas,  June  5-10, 1976. 


Brings  to  Editor  &  Publisher  readers . . .  your 
best  customers  and  prospects . . .  complete 
coverage  of  the  ANPA/RI  Conference  ses¬ 
sions,  with  texts  of  the  speeches  and  reports 
on  the  latest  newspaper  products,  machin¬ 
ery,  equipment  and  supplies. 

Advertising  deadline:  June  3 


Advertising  Rates: 

Page,  $1075;  two-thirds  page,  $800;  half-page,  $625;  one-third  page,  $470 
quarter-page,  $365;  sixth-page,  $285;  or  regular  E&P  contract  rates  apply 


Reserve  now  for  these  showcase  issues.  Write  or  phone: 


Editor  &  Publisher  •  850  Third  Avenue,  New  York,  N.  Y.  •  (212)752-7050 


‘Stymied’  reporter  earns 
$230,000  as  agency  chief 


By  John  Consoli 

Paul  Foley  was  young,  aggressive  and 
restless  when  he  made  his  decision  in 
1946  to  leave  the  newspaper  business 
and  seek  a  “better  way  to  make  money 
writing  words." 

The  magna  cum  laude  graduate  of 
Notre  Dame  “drifted”  into  public  rela¬ 
tions,  where  today  he  is  one  of  the  high¬ 
est  paid  advertising  agency  executives  in 
the  country.  As  chairman,  president  and 
chief  executive  officer  of  Interpublic 
Group  of  Companies,  Inc.,  parent  of 
McCann-Erickson  and  5  other  world¬ 
wide  agencies,  Foley  earns  $230,000  a 
year. 

Foley,  in  an  interview  with  Editor  & 
Publisher,  said  he  does  not  necessarily 
miss  his  early  newspaper  days  on  the 
Chicago's  American,  Detroit  Free  Press 
and  Pontiac  (Mich.)  Press,  primarily  be¬ 
cause  a  person  had  to  be  a  local  reporter 
far  too  long  before  getting  promoted. 

Saw  better  opportunities 

“The  career  opportunity  didn't  seem 
to  be  there,”  said  Foley.  “Newspapers 
were  a  slow  educational  process  and 
while  reporting  had  a  certain  amount  of 
challenge,  it  also  had  a  certain  amount  of 
repetitiveness.  1  moved  away  from 
newspapers  as  better  opportunities  de¬ 
veloped.  More  interesting  writing.  A  bet¬ 
ter  way  to  make  money  writing  words.” 

Foley  may  have  stayed  in  newspapers 
if  a  foreign  correspondent  position  would 
have  opened  up  for  him  with  Associated 
Press  following  World  War  11.  Eastern 
Europe,  however,  was  shut  off  to  foreign 
press  and  Foley  had  to  settle  for  a  job 
processing  copy  for  AP  in  New  York. 
This  he  found  even  more  cumbersome 
than  his  earlier  reporting  days. 

“Straight  news  reporting  is  a  no  name 
craft,”  said  Foley.  “You  cannot  inject 
your  own  style  unless  you  are  writing  a 
column.  In  writing  advertising  copy,  you 
can  inject  somewhat  more  of  your  own 
self.” 

In  1946,  Foley  joined  MacManus,  John 
&  Adams,  Inc.  of  Detroit  as  a  copywriter 
and  became  creative  director  on  a  major 
automobile  account  as  well  as  executive 
vice  president  and  a  member  of  the  agen¬ 
cy’s  board  of  directors.  He  joined 
McCann-Erickson  in  195.^  and  worked 
his  way  up  the  ladder  until  1971  when  he 
became  president  and  chief  operating  of¬ 
ficer  of  Intercompanies.  In  1973,  he  was 
also  named  board  chairman. 

“Today  there  are  fewer  but  better  big 
city  daily  newspapers.”  said  Foley.  “1 


Paul  Foley 

miss  the  fact  that  there  is  not  more  vari¬ 
ety  in  each  city,  but  what  you  have  left 
are  the  strongest  papers,”  he  said.  “The 
quality  of  the  New  York  Times  and  the 
Washington  Post,  for  example,  are  no¬ 
ticeably  higher  than  it  was  25  years  ago. 

“As  these  papers  prosper,  there  is  a 
tendency  to  hire  better  trained,  better 
educated  reporters.”  he  said.  “Many 
even  have  graduate  degrees.  Years  ago, 
newspapers  were  a  craft  rather  than  the 
profession  they  are  today.” 

While  Foley  readily  admits  not  missing 
the  newspaper  profession,  he  does  admit 
to  a  desire  in  the  back  of  his  mind  to 
someday  own  a  daily  newspaper. 

Shopping  guides 

When  asked  to  expound  on  what  he 
feels  are  the  strengths  of  newspapers 
from  an  agency  point  of  view,  Foley 
said:  “Newspapers  are  a  more  personal 
medium  than  television.  Newspapers  are 
oriented  to  serve  a  local  news  interest 
and  are  the  buying  guide  for  housewives 
in  this  country. 

“Outside  of  New  York  City,  the  after¬ 
noon  dailies  and  the  weeklies  are  the 
shopping  guides  for  housewives.”  Foley 
said.  “They  will  always  continue  to  be. 
Although  product  preference  may  be 
built  up  by  television,  the  store  that  is 
selling  that  product  is  doing  so  as  a  result 
of  newspaper  ads.” 

Among  newspaper  weaknesses,  ac¬ 
cording  to  Foley,  is  the  slowness  of 
technology  and  the  rise  in  circulation 
rates. 

“Technology  for  newspapers  has  been 
slow,”  he  said.  “The  first  four  color  ad 


ran  in  1913,  yet  newspapers  still  haven’t 
developed  a  cheap  way  to  run  this  type 
of  ad.  Some  newspapers  don’t  even  offer 
this  type  of  ad  process,”  he  said. 

More  color  wanted 

“Newspapers  would  get  more  ads  if 
they  could  get  color  appeal  in  their  ads,” 
he  said.  “This  has  been  solved  to  some 
degree  by  the  running  of  supplements.” 

One  advantage  Foley  feels  newspapers 
have  psychologically  over  television  in 
the  mind  of  the  audience  is:  “Newspa¬ 
pers  are  not  regarded  as  a  source  of  en¬ 
tertainment  that  provides  ads.  Newspa¬ 
pers  are  regarded  as  a  source  of  news 
that  happens  to  carry  both  editorial  and 
ads.” 

The  growing  acceptance  of  newspa¬ 
pers  as  a  business,  said  Foley,  can  be 
seen  as  the  Wall  Street  financial  world 
begins  to  invest  more  heavily  into  news¬ 
papers.  “These  people  see  newspapers 
as  profitable  businesses,  not  merely  as 
some  form  of  art,”  he  said. 

Foley  said  as  newspapers  raise  their 
price  toward  25c  per  copy,  however, 
they  will  see  a  decline  in  circulation.  “To 
offset  this,  they  must  develop  a  personal¬ 
ity  of  their  own,”  he  said.  “They  must 
better  serve  the  community.  Those  who 
have  consciously  tried  to  develop  a  per¬ 
sonality  have  been  the  papers  that  have 
been  more  successful,”  he  said. 

About  309f  of  the  ad  dollars  taken  in 
by  Intercompanies’  agencies  go  to  print, 
according  to  Foley,  who  said  the  amount 
of  space  agencies  spend  in  print  will 
grow  because  agencies  are  getting  more 
deeply  into  retail  advertising. 

“Once  newspapers  get  good  ROP  four 
color,  they  will  even  get  more  ad  dol¬ 
lars,”  he  said. 

Foley  laughed  when  asked  to  give  ad¬ 
vice  to  journalism  graduates  who  want  to 
get  into  an  ad  agency.  “Most  would  re¬ 
gardjoining  an  ad  agency  as  a  sell  out  of 
principles.”  he  said.  “But  after  getting 
some  background,  they  may  find  they 
want  to  leave  newspapers  to  try  the  ad¬ 
vertising  side.”  Agencies,  he  said,  are  a 
young  man  and  young  woman  business 
today. 

The  newspaper  industry  has  changed 
from  what  it  once  was,  admits  Foley. 
“When  1  got  my  degree,  it  didn’t  amount 
to  a  whole  hell  of  a  lot.  Techniques  then 
were  rather  simple.  Today  they  are 
broader.  A  reporter  must  not  only  be 
skilled,  but  must  have  a  genuine  desire  to 
be  a  part  of  the  newspaper  he  is  writing 
for.” 

McCann-Erickson  recently  took  on 
the  New  York  Times  advertising 
account — the  only  newspaper  account 
held  by  an  Intercompanies  agency.  Foley 
said  if  a  newspaper  plans  on  spending  in 
excess  of  $1  million  to  promote  itself,  it 
is  wise  to  get  an  ad  agency’s  professional 
help.  “Otherwise.”  he  said,  “it  might  as 
well  handle  the  promotion  itself.” 
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The  Inquirer  wins  Pulitzer  Prize.  Again. 

The  Inquirer  wins  Heywood  Broun  Memorial  Award.  Again. 

The  Inquirer  wins  Sidney  Hillman  Memorial  Award.  Again. 

The  Inquirer  wins  Sigma  Delta  Chi  Award.  Again. 

The  Inquirer  wins  Overseas  Press  Club  Award.  Again. 

And  Again!  (2  this  year.) 

The  Inquirer  wins  National  Aviation  and  Space  Writers  Association  Award. 

Again. 

The  Inquirer  wins  National  Headliners  Award.  Again. 

The  Inquirer  wins  the  Conference  of  Locally  Edited  Sunday  Magazines 
for  the  best  article  of  the  year.  (Our  first.  There’s  a  first  time  for  everything!) 

It’s  indeed  an  honor  to  win  the  Pulitzer  Prize.  Winning 
it  two  years  in  a  row  is  something  else  again.  We  think  it 
indicates  what  we’ve  known  all  along.  Some  of  the  finest 
people  in  American  Journalism  come  to  work  every  morning 
at  The  Philadelphia  Inquirer. 

Tony  Auth  is  a  prime  example.  His  editorial  cartoons  have 
a  consistent  excellence  that  hardly  goes  by  unnoticed. 

Pulitzer  noticed.  So  did  the  Overseas  Press  Club.  And 
Sigma  Delta  Chi. 

Just  in  case  you  hadn’t  noticed,  we  repeat.  This  year  The 
Philadelphia  inquirer  leads  the  nation  in  Major  Journalism 
Awards.  Again! 

Recent  Journalism  Awards  Include;  1974:  Heywood  Broun,  George  Polk,  Gerald  Loeb,  Ernie  Pyle,  John  Hancock,  Sidney  Hillman,  Paul  Tobenkin, 
American  Bar  Association  Silver  Gavel,  National  Aviation  and  Space  Writers  Association,  Walker  Stone,  University  of  Missouri  Business  Award. 
1975:  Pulitzer  Prize,  Overseas  Press  Club  (two  awards),  Sigma  Delta  Chi  (two  awards),  National  Headliner,  Thomas  L.  Stokes  (special  citation), 

Gerald  Loeb,  John  Hancock,  Paul  Myhre  (special  award). 


( 


Judge  cites  reporter 
for  contempt  of  court 


Rocky  Mountain  News  reporter  Frank 
Moya  was  cited  for  contempt  of  court 
and  sentenced  to  30  days  in  jail  May  7  for 
refusing  to  say  how  he  obtained  a  trans¬ 
cript  of  secret  grand  jury  testimony 
about  the  murder  of  a  Denver 
businessman. 

Denver  District  Judge  Robert  Fuller¬ 
ton  ordered  Moya  to  begin  serving  the 
sentence  May  21  unless  the  reporter  has 
named  his  source  by  then  or  the  News 
has  successfully  appealed  the  contempt 
citation.  Moya  wrote  a  two  part  inves¬ 
tigative  series  published  April  18  and  19 
in  the  News  detailing  the  gangland  style 
slaying  of  Denver  businessman  Hal 
Levine  and  the  police  investigation  into 
the  case. 

Included  in  the  articles  were  excerpts 
from  testimony  given  to  a  state  grand 
jury  which  indicted  three  men  for 
Levine's  murder  in  mid-February. 

Two  gunmen  shot  Levine  to  death  and 
seriously  wounded  the  mans  wife  in  the 
couple's  fashionable  southeast  Denver 
condominium  October  7,  1975. 

The  crime  allegedly  was  arranged  by 
Michael  Borrelli.  one  of  Levine's 
partners,  in  a  Denver  restaurant  and  by 
Annunzio  Saccone,  a  New  Rochelle, 
N.Y.,  man  who  has  been  linked  to  or¬ 
ganized  crime  activities  on  the  East 
Coast. 

Borelli  and  Saccone  allegedly  paid 
$5,000  to  Robert  B.  Davis,  a  New  York 
City  police  detective,  to  kill  Levine. 

The  three  men  are  charged  with  first 
degree  murder,  conspiracy,  first  degree 
assault  and  criminal  solicitation.  Their 
trial  is  scheduled  to  begin  June  6. 

Publication  of  the  News  articles 
triggered  a  court  ordered  investigation  to 
determine  how  Moya  obtained  a  copy  of 
the  grand  jury  testimony.  Judge  Fuller¬ 
ton  had  issued  a  February  26  order  pro¬ 
hibiting  principals  in  the  case  from  dis¬ 
closing  evidence  or  information  to  the 
news  media. 

The  gag  order  specifically  exempted 
the  news  media.  It  didn't  prohibit  the 
media  from  printing  or  broadcasting  in¬ 
formation  about  the  case — only  princi¬ 
pals  in  the  case  from  disclosing  it. 

Despite  this,  one  of  the  defense  attor¬ 
neys  has  asked  Judge  Fullerton  to  cite 
Moya  and  the  News  for  contempt  of 
court  for  violating  the  gag  order. 

The  judge  hasn't  ruled  on  that  issue, 
but  he  has  begun  hearing  arguments  on 
other  defense  motions  filed  in  the  wake 
of  the  news  articles. 

They  ask  that  charges  against  the  de¬ 
fendants  be  dropped  because  pre-trial 
publicity  has  violated  their  rights  to  a  fair 
trial.  The  defense  also  claims  that  the 
district  attorney’s  office  leaked  the  grand 


jury  transcripts  to  the  News  in  a  deliber¬ 
ate  attempt  to  build  public  opinion 
against  the  defendants. 

In  connection  with  those  motions, 
Moya  was  ordered  to  testify  at  the  May  7 
court  hearing.  Michael  Balfe  Howard, 
editor  of  the  News,  also  was  subpoenaed 
to  be  questioned  by  attorneys. 

On  the  witness  stand  Moya  refused  to 
answer  some  two  dozen  questions  posed 
by  defense  and  prosecution  attorneys 
about  who  gave  him  the  grand  jury  trans¬ 
cripts. 

When  Moya  failed  to  obey  Judge  Ful¬ 
lerton's  order  to  answer  the  questions, 
the  judge  cited  him  for  contempt  of 
court. 

James  A.  Clark,  the  News  attorney, 
argued  that  Moya  couldn't  be  compelled 
to  reveal  his  source  because  the  confi¬ 
dentiality  between  a  reporter  and  his 
source  is  protected  by  the  First  Amend¬ 
ment. 

The  News  intends  to  appeal  the  con¬ 
tempt  citation  to  the  Colorado  Supreme 
Court  this  week. 

Howard  wasn't  questioned  at  the  May 
7  hearing  but  has  been  ordered  to  appear 
in  Judge  Fullerton's  court  on  May  21  for 
a  continued  hearing  on  the  defense  mo¬ 
tions. 

Moya.  25.  has  been  a  News  reporter 
since  1973.  He  has  been  covering  Denver 
District  Court  and  Denver  county  court 
beats  for  nine  months. 

Myron  Kandel  heads 
business  writers 

At  its  annual  meeting  in  May,  the  Soc¬ 
iety  of  American  Business  and  Economic 
Writers,  in  Chicago,  elected  as  president 
Myron  Kandel,  publisher  of  the  Review 
of  the  Financial  Press  and  former  finan¬ 
cial  editor  of  the  New  York  Flerald 
Tribune.  He  succeeded  Dick  Griffin,  fi¬ 
nancial  columnist,  Chica}>o  Daily  News. 

Other  officers:  Larry  Birger,  Miami 
News  business  editor,  vicepresident: 
Raymond  Kenney.  Milwaukee  Sentinel 
business  editor,  secretary,  and  Robert 
Corya,  Indkinapolis  News  financial 
editor,  re-elected  treasurer. 

New  board  members  are  Richard  Gib¬ 
son.  Minneapolis  Star  business  editor; 
Joseph  Goodrich,  Providence  Journal- 
Bulletin  financial  editor;  Robert 
Rosefsky,  Los  Angeles  Times  Syndicate 
financial  columnist,  and  Tom  Walker, 
Atlanta  Journal  business  editor. 

The  society  voted  to  try  to  upgrade  the 
standards  of  business,  financial  and 
economic  reporting  and  to  improve  and 
expand  the  coverage  of  business  news  by 
the  media. 


Mounties  search 
editor’s  office  for 
confidentiai  letter 

After  Peter  Worthington.  Toronto  Sun 
executive  editor  refused  on  the  morning 
of  May  7  to  surrender  a  copy  of  a  con¬ 
troversial  letter  to  four  RCMP  officers 
from  Ottawa,  the  officers  searched  any¬ 
way  for  4V2  hours,  found  the  letter,  and 
left  without  Worthington  receiving  any 
charges. 

The  Sun  had  used  the  letter  May  5  as 
the  basis  of  a  story  alleging  that  the 
RCMP  stopped  security  screening  of 
separatists  in  the  federal  civil  service  be¬ 
cause  of  interference  from  Prime  Minis¬ 
ter  Trudeau.  When  Worthington  refused 
to  hand  over  the  copy,  the  oftlcers  had 
told  him,  he  said,  that  he  could  be 
charged  under  the  official  Secret's  Act. 

He  said  the  letter,  marked  confiden¬ 
tial.  was  sent  in  February  by  Gen. 
Michael  Dare,  director-general  of  the 
RCMP’s  security  service,  to  Robin 
Bourne,  chairman  of  the  government's 
security  advisory  committee. 

Worthington  said  he  believed  the 
RCMP  had  to  go  through  the  motions  of 
plugging  information  leaks,  but  added  he 
wished  they  were  as  diligent  in  tracking 
down  spies  as  they  were  in  searching  his 
office. 

In  the  Commons.  Trudeau  was  asked 
about  the  search,  replying,  with  a 
straight  face;  “1  can't  believe  my  ears.” 

After  the  Sun  published  the  story, 
Soliciter-General  Warren  Allmand, 
whose  office  is  in  charge  of  the  RCMP. 
said  Gen.  Dare  had  confused  a  decision 
by  the  cabinet  intelligence  and  security 
committee.  Allmand  said  he  had  called 
for  an  investigation  into  the  theft  or  re¬ 
lease  of  the  letter  because  “there  cer¬ 
tainly  appears  to  be  something  illegal.” 

When  Trudeau  was  asked  whether  he 
believed  the  letter  had  been  leaked  to  the 
Sun  to  destroy  his  credibility,  he  said; 
“Of  course.”  In  the  House,  Trudeau 
said  the  Sun  editorial  May  6  about  the 
letter  was  scurrilous,  inaccurate  and 
venomous.  It  had  said  the  letter  dem¬ 
onstrated  that  Trudeau  has  personally 
made  it  easier  for  separatists  lO  subvert 
Confederation  and  break  up  Canada 
from  within.  It  said  ramifications  of 
Trudeau's  directive  were  devastating. 
The  editorial  also  compared  Trudeau’s 
alleged  interference  to  the  activities  of 
former  President  Richard  Nixon. 


Network  quits  TvB 

The  CBS-tv  Network  recently  an¬ 
nounced  that  it  resigned  from  the  Televi¬ 
sion  Bureau  of  Advertising  following  a 
rift  over  the  Bureau’s  policy  of  keeping 
the  issue  of  regional  networking  alive  at 
the  Federal  Trade  Commission. 
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Scotland  Yard 

(ContinKed  from  pane  9) 


Under  this  code,  when  Scotland  Yard 
has  facts  but  thinks  publication  should  be 
delayed  for  the  public  good,  all  informa¬ 
tion  is  given  to  the  media  along  with  an 
explanation  why  they  urge  that  it  not  be 
published.  He  indicated  the  press  has 
gone  along  with  the  recommendation. 

“If  one  didn't,”  he  told  a  questioner, 
“the  culprit  would  have  to  suffer  criti¬ 
cism  by  the  others.” 

Asked  by  a  member  of  the  audience 
what  he  thought  of  journalists  serving  as 
police  auxiliaries  as  they  do  in  France, 
Sir  Robert  smiled.  “I'm  afraid  journalists 
serving  as  police  auxiliaries  would  do 
great  harm  to  the  police  reputation,”  he 
said. 

A  third  member  of  the  same  panel.  Dr. 
Dick  Mulder,  a  psychiatrist  with  the 
Hague's  Department  of  Justice,  told  the 
I  PI  facts  he  thought  the  media  should 
know  about  psychiatry  of  crime. 

Twice  during  the  terrorism  panel  pre¬ 
sentation,  the  sessions  were  interrupted 
by  outsiders  interrupting  with  shouts.  In 
one  case,  the  intruder  shouted  out 
charges  against  Secretary  of  State  Kis¬ 
singer;  in  the  other,  a  University  of 
Pennsylvania  student  wanted  to  direct 
question  one  of  the  speakers.  Both  men 
were  removed  from  the  meeting  room  by 
police. 

Complacent  press 

Picking  up  the  theme  of  press  self- 
examination  during  a  panel  on  “the 
enemy  within:  threats  to  press  free¬ 
dom,"  Philip  Foisie,  of  the  Wasliiiif’ton 
Post,  told  the  IPl  the  media  must  do 
something  to  cease  needlessly  alienating 
the  public. 

“The  press  is  too  complacent”  he 
said,  “being  tough,  direct  and  persistent 
is  all  right,  but  we  should  examine  our 
attitudes  and  be  more  introspective.” 

Foisie  described  at  length  the  Post's 
efforts  to  increase  its  credibility  by  use  of 
an  ombudsman. 

Other  members  of  the  same  panel  were 
Claude  Bellanger,  Le  Parisicn  Lihere, 
who  described  his  newspaper's  strike 
troubles;  Windsor  Clarke,  Westminster 
Press  Ltd.,  London,  who  told  of  the 
threat  to  British  journalism  posed  by  a 
new  law  permitting  closed  shops  on 
newspapers;  and  Yasuo  Takeyama, 
Nikon  Keizai  Shimhim,  who  discussed 
conditions  on  newspapers  in  Japan. 

In  a  luncheon  speech.  President  Ar¬ 
thur  R.  Taylor  of  the  Columbia  Broad¬ 
casting  System,  listed  what  he  sees  are 
the  existing  threats  to  the  media — 
carelessness  and  lapses  of  judgment,  a 
trend  away  from  objectivity  and  fairness, 
failure  to  recognize  that  privacy  and  fair 
trial  rights  must  be  balanced  with  press 
freedom. 
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He  went  on: 

“True  professional  journalism  must 
rest  in  my  view  on  traditional  ideas  of 
scholarship:  the  facts  lead  to  conclu¬ 
sions,  not  the  other  way  'round.  There  is 
too  much  journalism  today  based  on 
what  could  be  called  the  Edsel 
Syndrome — we'll  create  a  product  and 
then  try  to  justify  it  to  the  public.  1  am 
not  opposed  to  investigatory  journalism, 
or  even  advocacy  journalism,  provided  it 
is  based  on  sound  scholarship.  What  I  do 
fine  irresponsible  and  even  dangerous  is 
the  journalist  who  says  “this  is  the  way  1 
wanted  it  to  happen,  so  I  will  go  out  and 
try  to  find  some  facts  to  prove  my 
point." 

Early  during  the  IPI  assembly,  estab¬ 
lishment  of  a  World  Press  Freedom 
Committee  sponsored  by  four  U.S.  and 
four  international  press  organizations 
was  finalized.  The  new  committee 
pledged  itself  to  oppose  attacks  on  any 
medium  of  information  or  opinion  with 
the  goal  of  striving  to  preserve  “the  citi¬ 
zen’s  right  to  know.” 

Responsibility  for  coordinating  action 
against  violations  of  media  freedom  was 
given  to  the  IPl,  which  represents  jour¬ 
nalists  in  70  countries,  and  the  Inter- 
American  Press  Institute,  whose  mem¬ 
bers  include  journalists  from  North  and 
South  America. 

Joining  in  with  these  two  organizations 
were  the  American  Society  of  News¬ 
paper  Editors,  Sigma  Delta  Chi,  Women 
In  Communications.  National  Confer¬ 
ence  of  Editorial  Writers,  Caribbean 
l^iblishers  and  Broadcasters  Association 
and  the  Press  Foundation  of  Asia. 


Beebe  named  chairman 

Named  for  two  years  as  chairman  of 
the  World  Press  Freedom  Committee 
was  George  Beebe,  Miami  Herald, 
Chairman  of  the  Executive  Committee  of 
the  lAPA.  First  vicechairman  is  Olof 
Wahlgren,  of  Sydsvenka  Daghladet, 
Malmo.  Sweden,  who  also  is  president¬ 
elect  of  the  IPL  Second  vicechairman  is 
Maasaki  Kasai,  of  the  Japanese  Editors 
and  Publishers  Association  and  the  Press 
Foundation  of  Asia. 

Committee  members  said  they  would 
first  look  into  press  repression  in  India 
and  government  takeover  of  newspapers 
in  Peru. 

Vicepresident  Nelson  Rockefeller  was 
the  first  speaker  of  the  IPI  assembly, 
talking  on  foreign  policy. 

Other  actions  by  IPI  during  the  meet¬ 
ing  included: 

•  Approval  of  a  move  of  the  IPl  Sec¬ 
retariat  from  Zurich,  in  Switzerland,  to 
London,  while  maintaining  Zurich  as  a 
legal  address. 

•  Selection  of  Athens  for  the  1979  IPl 
assembly.  That  in  1977  will  be  held  June 
6-9  in  Oslo,  with  the  1978  meeting  in 
Australia. 

•  Election  of  the  following  to  the  IPI 
Executive  Board;  Harold  Evans.  Sunday 
Times,  London;  Philip  Harknee.  Fiji 
Sun,  Suva,  Fiji;  Mehmet  Barlas, 
Gimaydin,  Istanbul,  Turkey;  Simopokka 
Nortamo.  Helsin^zin  Sanomat,  Helsinki, 
Finland;  Josef  Riedler,  Nene  Zeit,  Graz, 
Austria;  and  Giovanni  Giovannini,  La 
Stampa,  Milan.  Itlay. 


Newsday  studying  move 
into  a  singie  piant 


Newsday,  Garden  City.  N.Y..  may 
move  into  a  new  plant,  and  convert  to 
offset  in  the  near  future. 

The  move  was  confirmed  this  week  by 
Jack  Squire,  public  relations  director  for 
the  Times- Mirror  newspaper  on  Long  Is¬ 
land.  who  said  a  decision  would  be  made 
“within  a  period  of  months.” 

He  told  E&P  and  United  Press  Inter¬ 
national  that  the  newspaper  had  just 
completed  a  review  of  experimental 
studies  to  provide  for  current  and  future 
needs. 

At  the  ANPA  convention  in  New  York 
last  week,  a  design  consultant  told  E&P 
that  his  firm  and  others  had  been  asked 
to  submit  plant  specifications  and  de¬ 
signs. 

Squire  said  that  the  newspaper 
was  considering  a  “consolidation”  of  its 
operation  in  another  plant  in  either  east¬ 
ern  Nassau  County  or  western  Suffolk 
County.  He  declined  to  disclose  poten¬ 
tial  sites. 

A  newsletter  distributed  by  Local  406 


of  the  International  Printing  and  Graphic 
Communications  Union  said  one  possi¬ 
ble  site  was  the  former  Kollsman 
Instrument  plant  in  Syossett  in  Suffolk 
County.  The  union  pegged  the  cost  of  the 
new  plant  at  $26  million. 

William  Attwood,  publisher,  posted  a 
memo  to  employes  on  May  1 1 .  saying 
that  they  have  been  talking  to  press 
manufacturers  about  ordering  modern 
equipment,  but  no  contracts  had  been 
signed. 

Newsday  began  as  a  daily  in  1940  with 
two  old  Goss  press  units  and  some  bat¬ 
tered  linotype  machines  installed  in  a 
converted  garage.  When  circulation  sky¬ 
rocketed.  five  acres  of  land,  with  a  rail¬ 
road  spur,  was  acquired  on  Stewart  Ave. 
in  Garden  City  in  Nassau  County. 
Newsday  has  been  housed  in  this  plant 
since  1949.  Several  additions  have  been 
added  to  the  original  building  since  that 
time. 

The  paper  also  has  an  editorial,  circu¬ 
lation  and  ad  office  in  Ronkonkoma. 
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AKRON,  OHIO 

Beocon  Joomol-e  .  2,69U76  94,736  2,408,001  113,056 

•Beocon  Joomol-5  .  1,059,735  88380  1,273,903  81,032 

Grand  Total  .  3,751,111  183,016  3,681,904  194,088 

NOTE:  Beocon  Jouraol-o  'S  changed  from  eight  to  six-cohjmn  effectivo  June 
2,  1975. 

ASBURY  PARK,  N.J. 

Press<  .  2,201,190  59,392 

Press-5  .  1,118,696  82,280 

Grond  Total  .  3319,886  141,672 

NOTE:  Press-e  5  is  nine-column  format  ond  is  measured  occordingly. 
NOTE:  Not  measured  by  Medio  Records  in  1975. 

ATLANTA,  GA. 

Constitution-m  .  3,182,337  3,079357 

Jouraol-e  .  3341331  166,731  3,161,250  206374 

Journal  & 

Conslltution-5  .  1,714325  1366,492  _ 

Graid  Total  .  8,437,993  166,731  8.106,999  206,574 

BALTIAAORE,  PAD. 

‘News  Americon-5  575,461  54,854  703315  96360 

News  Americon-e  .  1,243,176  59,824  1  372,552  9,024 

Sun-m  .  1,446,994  4,928  1.403383  15340 

5un-e  .  2,065,034  45,408  1,809.022  15,840 

5uo-5  .  1,760,296  1,905,996 

Grond  Total  .  7,090.961  165.014  7,094,468  137,064 

BATON  ROUGE,  LA. 

Advocote-fsee  note)  ....  2,862378  2378,615 

•Adyocote-5  .  976,454  1,063,617 

Grand  Totol  .  3339.032  3,642,232 


NOTE:  Advocote-m  and  States  Times-e  sold  in  combinotion;  linoge  of  one 
edition,  Advocote-m  is  shown. 

NOTE:  Advocote-m,  State  Times-e  and  Advocote-S  chonged  from  eight  to 
six-column  Sept.  1,  1975. 

BERGEN  COUNTY,  N3. 


Record-e  .  2,235,900  293,917  1,955320  243347 

tRecord-S  .  993,916  255,752  949,213  266,464 

Grond  Totol  .  3,229316  549,669  2.904333  509311 

NOTE:  Record-e  pubkshed  5  days  o  week  only. 

BINGHAAATON,  N.Y. 

Press-e  1,801,704  1376368 

•Press-S  .  627323  623,909 

Grand  Total  .  2,428,727  2,200,477 

NOTE:  Press-e  5  chonged  from  on  eight  column  to  nme-cohimn  Mor.  29, 
1976. 

BOSTON,  AAASS. 

Herald  Americon-m  ....  1,104,349  1,063,834 

Herald  Advertiser-5  ...  630329  365304  697352  319336 

Glebe-e  .  1,739339  74,160  1,598,709 

Globe-m  .  2350,042  48,816  1,855,291 

•Globe-S  .  1305,780  258,080  1,750,221  354,480 

Grand  Total  .  7,330339  746,360  6.965307  673316 

NOTE:  Globe-e  pubkshed  5  doys  o  week  only. 

BUFFALO,  N.Y. 

Courier  Expross-m  .  803,998  22,417  719342  13,409 

‘Courier  Eipress-S  .  1,046,931  33.952  1,199313  10,200 

News-e  .  2333,820  117304  2,669,414  137388 

Grond  Total  .  4384.749  173373  4,587,969  160,697 

CAAADEN,  NJ. 

Courier  Post-e  .  2,755,175  76348  2,422,402 

NOTE:  Courier  Post-e  changed  from  eight  to  six-column  Dec.  1,  1975. 

CHICAGO,  ILL. 

Tribune-m  3347310  2,182307  3,110,346  1345325 

Tribune-S  1.943381  786363  2.052356  763340 

News-e  .  1,957382  598335  1,701,084  284,441 

SunTimes-m  .  2,928,630  371,017  2350377  207333 

‘Sun  Times-5  .  1321.233  506,897  1,050,109  S0S35S 

Grond  Total  .  11398,236  4,445,21910364,672  3,606394 

NOIE:  Tribune-m  5  changed  from  eight  to  nine-column  July  1,  1975. 

CINCINNATI,  OHIO 

Enquirer-m  .  2.954386  9,480  2334.106 

Enguirer-S  1,638309  1,782,725 

Post-e  .  2,492305  26388  2,162,929  20,640 

Grond  Total  .  7,085300  35,968  6379,760  20,640 

NOTE:  Post-e  f  Jurse  2, 1975)  ond  Engvirer-m3  (June  3, 1975)  chonged  from 
eight  to  nine-column. 

CLEVELAND,  OHIO 

Ploin  DeoUr-m  .  2,977317  197,802  2306,492  202313 

Plain  Deoler-5  .  1,608,125  28,493  1,736376  57,448 

Press-e  .  2359,064  311,777  2345,443  254336 

Grand  Total  .  6344306  538,072  6388,811  514397 

NOTE:  The  Plain  Deoler-ffi3  ond  Press-e  chonged  from  eight  to  nine-column 
Sept  1,  1975. 

COLUAABUS,  GA. 

Enquirer  (tee  note)  . .  1374.420  32377  1,026,728  44,448 

‘Udger  Enquirer-S  484,734  534363  11,920 

Grand  Total  .  1359,154  32377  1,560,791  56368 


NOTE:  Enquirer-m  ond  Ledger-e  sold  in  combination;  hnoge  of  one  edition, 
Enquirer-m  is  shown. 
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DALLAS,  nXAS 
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255,092  3319,282 

94,354 

Nows-5  . 

.  . .  1,342,390 

54,732  1,413,233 

11,664 

Timos  Herold-o  .  .  .  . 

...  3,442,452 

228,050  3,007333 

159,109 

'^Timos  Horald*b  .  .  . 

.  .  1,299,719 

40312  1,533,943 

112,780 

Grond  Totol  .  .  .  . 

9,794,334 

578,186  9,473,791 

377,907 

NOTE:  Nows-m/S  end  Timos  Horald*o'S  chonood  from  oiqht  to  nint-column 

Doc  29,  1975. 

DAYTON,  OHIO 

Journol  Horold-m 

2,137,394 

1W376  1,972362 

134398 

Nows-t  . 

.  ..  2304,333 

144,196  2.045342 

146.236 

‘News-S  . 

.  .  825,142 

990399 

Grand  Totol  ... 

5,266,869 

274,774  5.008.203 

280,534 

NOTE:  Journol  HeroM-m  ond  News-e  S  chonged  from  eight  to  nine-column 
Oct  6.  1975 


DENVER,  COLO. 

Rocky  Mt.  Newt-m  .  3393,888  3,037,465 

‘Rocky  Ml  News-S  678344  813,806 

Post-e  .  3,167,923  183373  2,971,167  113,979 

Po$t-S  .  1,487,125  _  1,752,416  _ 

Grand  Total  .  8327380  183,273  8374,854  113,979 

NOTE:  Post-e3  chonged  from  eight  to  nine-column  Oct.  6,  1975. 
DETROIT,  AAKH. 

Free  Prett-m  2,051,773  171,039  1  301375  175,165 

‘Free  Prets-S  704310  130,508  787,730  241382 

News-e  .  2356,564  530336  2.373.053  528,481 

Newt-S  1371315  298,638  1321345  267,176 

Grond  Total  .  6,984,462  1,130,721  6,283,703  1,212,204 

NOTE;  News-e’5  changed  from  eight  to  nme-column  Dec.  29,  1975. 

ERIE.  PJL. 

Times  (see  note)  .  1346397  1  354,450 

‘Timet  News-5  .  725,649  730,445 

Grand  Total  .  2371.946  2,084,895 

NOTE:  Timos-e  and  Nows-m  sold  in  combinotion;  linoge  of  ono  edition, 
Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3391311  207.800  3,440,206  186,103 

‘News-S  1,451317  15340  1,743,574 

News-sot .  1,163,461  _  1394,280  _ 

Grond  Total  .  6305,989  223340  6,478,060  186,103 

NOTE:  News-c  pubkshed  5  days  o  week  only. 

NOTE:  News-e '5  sot.  chonged  from  eight  to  six-column  May  12,  1975. 
HARTFORD,  CONN. 

Courant-m  .  2,608,957  2337,024 

‘Couranl-S  .  1,183,503  341,784  1  362360  335,664 

Times-e  .  754,107  66,009  931,253 

tTimes-S  .  270,485  44,795  257329  90,240 

Grand  Total  .  4,817,052  452388  5,088,466  425,904 

HONOLULU,  HAWAII 

Advertisor-m  .  2330,617  2,590,933 

Star  Bulelin-e  .  2.754,937  2,624372 

‘Star  BuHetin 

3  Advertiter-5  1,120,046  1  378.772 

Grand  Total  6.505,600  6,494.277 


1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


HOUSTON,  TEXAS 

Chronicle-e  .  4379.897  629394  3,861,898  381,933 

ChronicU-5  .  1,926,944  152,312  2,028,085  188,768 

Post-m  .  3,715335  391,259  3,404325  322,938 

‘Post-S  .  1388,801  92,626  1,404,533  123332 

Grand  Totol  .  11,411,277  1,265391  10.699341  1,017,471 

NOTE:  Chroniclo-o/5  ond  Post-m/5  chongod  from  eight  to  nine-column  July 
1,  1975 

LEXINGTON,  KY. 

Horald  (see  note)  .  1,724,475  1  347,577 

‘Herald  Leoder-S  .  734,968  856,199 

Grand  Total  .  2,459,443  2,403,776 

NOTE:  Herald-m  and  Looder-e  sold  in  combinotion;  linoge  of  one  edition, 
Herold-m  is  shown. 

LITTLE  ROCK,  ARK. 

Arkonsos  GozeHo-m  ....  1,532,928  1,440,841 

‘Arkansas  Gazette-5  ...  573,189  638,158 

Arkonsos  Democrot-e  .  .  .  707,067  940,817 

tArkonsos  Domocrot-S  . .  365399  554,437 

Grand  Total  .  3,178,483  3,574.253 

LONG  BEACH,  CALIF. 

Independent-(see  note)  .  2,019,822  596,375 

‘Independent  Press 

Telegrom-S  .  600,922  1,520 

Grand  Totol  .  2,620,744  597,895 


NOTE:  Indepondont-m  ond  Press-Telegrom-e  sold  in  combinotion;  linoge  of 
ono  odition,  Independent-m  is  shown. 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 


LONG  ISLAND,  N.Y. 

Newsdoy-e  .  2320.771  812,068  2,156,182  784,739 

Newtdoy-5  .  641,260  456,783  597,170  288,095 

Grand  Total  .  3,162,031  1,268,851  2,753,352  1,072,834 

LOS  ANGELES,  CALIF. 

Times-m  .  4,559,103  1,955,826  4,223,638  1,492,120 

Timet-S  .  2,105,187  787,860  2,321,382  1,222,046 

Herald  Exominer-e  .  793,220  812,404 

Herald  Exominer-S  .  205,221  _ 266,958  _ 

Grand  Total  .  7,662,731  2,743,686  7.624382  2,714,166 

AAACON,  GA. 

Telegraph  (tee  note)  .  . .  1,223,496  168  1,050,633  8,420 

‘Telegraph  t  News-S  .  . .  476,810  468,492  11,125 

Grond  Total  .  1,700,306  168  1,519,125  19345 

NOTE:  Telegroph-m  ond  News-e  sold  in  combination;  linoge  of  one  edition, 
Telegroph-m  is  shown  in  1976.  For  bst  year,  News-e  hguret  ore  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  1,279377  1,269,298 

tNew  Hompthire  Newt-5  506,617  505,230 

Grand  Total  .  1,786,194  1,774,528 

MIAMI,  FLA. 

Herold-m  .  4,284387  256,663  4312,779  152,072 

Herald-5  .  2,148,214  158,428  2.413313  111,415 

News-e  .  1,958,437  57,960  1,898,739  52,920 

Grand  Total  8391338  473,051  8325.331  316,407 

NOTE:  Horald-m/S  ond  News-e  changed  from  eight  to  six-cohimn  Mor.  3, 
1975 

MILWAUKEE,  WIS. 

Sontinel-m  .  1349,276  10,710  1,411,181  11,920 

Journol-e  .  3,209,768  254,987  2,916,215  224,442 

Journol-S  .  1,788,285  225,471  2,020,877  205,552 

Grand  Totol  .  6347,329  491,168  6,348,273  441,914 


Ad  Expenditure  Trends 
March  1976 

A  sutntnary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1976  1975  Dollar  Change 

(000)  (000)  (000) 

('lassifications  Omitted  Omitted  Omitted  '7f 

Retail 

March  . $  220,665  $19.3,311  +  27,.3.54  +14.2 

First  Three  Months  620,079  519,031  +101,048  +19.5 

Depart  men!  Stores 
(Included  in  Retail) 

March  .  .55,743  51,151  +  4,.592  f  9.0 

First  Three  Months  1.54,.395  134,6.36  +  19,7.59  +14.7 

(ieneral 

March  .  60,739  49,680  +  11,0.59  +22.3 

First  Three  Months  164,715  132,034  +  .32,681  +24.8 

.■\ulomolive 

March  .  9,845  7,840  +  2,005  +2.5.6 

First  Three  Months  28,0.59  2.3,451  +  4,608  +19.6 

Financial 

March  .  14,060  10,510  +  .3, .5.50  +.3.3.8 

First  Three  Months  37,060  .32,499  +  4,561  +14.0 

Classified 

March  .  104,321  84,725  +  19,.596  +23.1 

First  Three  Months  290,988  233,287  +  57,701  +24.7 

Total  .4dvertisinK 

March  .  409,6.30  .346,066  +  6.3,.564  +18.4 

First  Three  Months  1,140,901  940,.302  +200,.599  +21.3 


EDITOR  &  PUBLISHER  for  May  15.  1976 


:r 


1974  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MINNEAPOLIS,  MINN. 

Tribuni-m  .  1,767,394  48,244 

Tribun«-S  .  1,639,488  204,612 

Slor..  .  2,240,458  592,324 

Gronil  Total  .  5,647,540  847,182 

NOTE:  Tribune.m/5  and  Star.a  changed  from  eight  to  six^column  during 
1975. 

NOTE:  Not  measured  by  Medio  Records  in  1975. 


NASHVILLE,  TENN. 

banners  .  2,398,749  29,184  2,004,135  44,728 

Tennesseon-m  .  2310,849  29,024  2,004,040  44,728 

■Tennessean-5  .  828,445  43308  939,124  92,254 

Grand  Totol  .  5338,083  121,714  4,949,319  181,712 

NEW  YORK,  N.Y. 

Times-m  .  2,681,132  2,683,917 

Times-5  .  2300,123  584,862  2,947,192  435348 

News-m  .  1,254,285  941,792  1,199,990  604,339 

News-5  .  732,588  1,186,229  928,432  1,211,109 

Post-e  .  950,230  1,049,490  _ 

Grand  Totol  .  8,120,358  2,732,883  8,809,421  2,250,794 

NEWARK,  NJ. 

5tarLedger-m  .  2,601,210  108,512  2,285383  65,737 

•Stor  Udger-S  .  1,608,303  34344  1,829,533  _ 

Grand  Totol  .  4,209,513  145,054  4,114,914  45,737 

ORLANDO,  FLA. 

SenKnel  Stor-d  .  2,672,468  548,736  2,638,793  448,777 

•Sentinel  Stor-S  .  1,027,459  169,139  1,222376  165,843 

Grand  Totol  .  3,699,927  737,875  3,841,149  614,420 

PASSAIC,  N.J. 

Herald  News-e  .  1,431,014  218,024 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

PATERSON,  N.J. 

News-d  .  1,226,123 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

PEORIA,  ILL. 

Journol  5tor-d  .  1,970,842  73,248 

•Journal  Stor-S  .  643329  37352 

Grand  Totol  .  2,414,371  110,800 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,924,356  605,851  1,771,511  718,221 

•Bulletin  s  .  649,472  360,903  841,085  407,842 

Inquirer-m  .  1,778,448  80,423  1,447,419  110,447 

Inquirer-S  .  1,474,982  408,703  1,471,428  474,109 

News-e  .  977,320  11,644  827,715  32,896 

Grand  Totol  .  6,826,778  1,467,744  6359358  1,743,735 

NOTE:  Bulletin-e  5  ond  lnquirer-m/5  changed  from  eight  to  six-column  Moy 


19, 1975.  News-e  changed  from  six  to  five-column  May  19, 1975.  Data  in 
this  report  covering  the  News-e  reflects  the  converted  linage  to  six- 
column  format. 


PtrrSBURGH,  PA. 

Post  Gozette-m  .  918,095  781,347  11,920 

Press-e  .  2,050,039  83,164  1,688,244  81,839 

•Press-S  .  1,641,802  1,743,235  12,320 

Grond  Total  .  4,409,934  83,144  4,212,844  104,079 

NOTE:  Post  Gozette-m  and  Press-e  5  changed  from  eight  to  nine-column 
Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,731,439  274,075  1,452,322  132,770 

loumol-m  .  1,430,264  1,274,073 

Journol-5  .  1,145,112  54,840  1,382,792  21,340 

Grond  Totol  .  4,307,017  328,915  4,309,187  154,130 


NOTE:  Bulletin-e  ond  Journol-m  hove  o  combined  Saturday  edition;  linoge  is 
only  shown  for  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,953,809  129,440  1,452,402  40,940 

Democrat  &  Chronicle-S  .  1,038,944  81,022  1,091,993  11,920 

Times  Union-e  .  1,982,492  133,080  1,844,402  72,480 

Grond  Totol  .  4,975,245  343,542  4,408,997  145,340 

NOTE:  Democrat  ond  Chronkle-m/S  and  Timet  Union-e  changed  from  eight 
to  nine-column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,844,230  200,582  2,453,585  329,472 

•Bee-S  .  857,182  53,424  938,727  18,280 

Union-m  .  1,690,819  109,534  1,592,358  152,640 

tUnion-S  .  280,149  1,088  323839  _ 

Grond  Totol  .  5,494,380  344,430  5,308,509  500,592 

NOTE:  Bee-e'S  and  Union-m/S  changed  from  eight  to  nine-column  Sept.  1, 
1975 

ST.  LOUIS,  AAO. 

Globe  Democrot-m  .  1,193,283  212,442 

Globe  Democrot-w.ra  ....  600,235  18,804 

Post  Dispotch-e  .  1,885,992  72,932 

•Post  Oispotch-S  .  1,594,404  42,163 

Grand  Totol  .  5,274,114  344,341 

NOTE:  Globe  Democrot-m  published  5  doys  o  week  only. 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

ST.  PETERSBURG,  FLA. 

Indopendent-e  .  2,347,731  41,474  2,417,738  18,920 

Timet-m  .  2,824,917  1,047,435  3,084,255  714,257 

•Times-S  .  1,282,998  210,342  1344,771  275,127 

Grand  Totol  .  4,477,444  U19,4S3  7,044,744  1,010804 

SAN  ANTONIO,  TEX. 

Exprett-m  .  1,850,903  124,912  1,947,452 

tExprets-News-5  .  847,817  29,448  1,041,447 

Express-Nows-sot .  395,244  483,009 

News-e  .  1,787,479  124808  1,851,408 

Ught-o  .  2,344,412  2810,049 

•Ughl-S  .  982,954  1,243859 

Light-sol .  300,488  _ 344,074 

Grand  Total  .  8,509,497  278,548  9,243,138 

NOTE:  Express-m,  Newt-e  ond  Light-e  published  5  doys  o  week  only. 

SAN  DIEGO,  CALIF. 

Union-m  .  2,847878  30,552  2,544852 

•Union-S  .  1,098,979  1  892,730 

Tribuno-e  .  3,343,894  20,304  2,909,941 

Grand  Total  .  7,290,151  50,854  4,748,923 

EDITOR  &  PUBLISHER  for  May  15,  1976 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  FRANCISCO,  CALIF. 


Chronicle-m  .  2,021,491  33,984  1,903,384 

Exominer-e  .  2,050,177  33,984  1,914,477 

Examiner  &  Chronicle-S  968,839  1,185,067 

Grand  Totol  .  5,040307  47,948  5,002,928 

SAN  JOSE,  CALIF. 

Mercury-m  .  4,274351  201,240  3,782,723  194,777 

News-e  .  3392,575  202,464  3,699,449  194,675 

•Mercury-News-S  .  1,273351  1,414,030 

Grond  Totol  .  9,140,577  403,904  8,894,202  389,452 

NOTE;  Mercury-m  ond  News-e  has  o  combined  Saturday  edition;  linoge  is 
only  shown  for  Mercury-m. 

SHREVEPORT,  LA. 

iournol-e  .  1,481,241  1,410,844 

Times-m  .  2,337,134  2,027,752 

Times-S  .  807,991  914,070 

Grand  Totol  .  4,824,388  4,352,644 

SYRACUSE,  N.Y. 

Herald  Journol-e  .  1,782,049  4,819  1,742,024  3,894 

•Herald  Americon-S  ....  794341  9,145  959,916  9,644 

Post  5londord-m  .  1,101348  11,174  1,001385  9,793 

Grond  Total  .  3,478,178  27,140  3,723,527  23,333 

TALLAHASSEE,  FLA. 

Democrol-e  .  1,503,032  10,680  1369344  11,920 

■Oemocrol-s  .  480,197  558,750 

Grand  Total  .  1,983329  10,480  1,928,294  11,920 

TAMPA,  FLA. 

Tribune-m  .  2,949,701  398,454  3,010,494  285,883 

Tribune-S  .  1,157,154  13,040  1,274,628 

Times-e  .  2,141349  1,982,352  _ 

Grand  Totol  .  6,248,424  411,494  4,247,674  285,883 

NOTE:  Tribune-m/S  and  Times-e  changed  from  eight  to  nine-column  Oct.  27. 
1975. 

TRENTON,  N.J. 

Times-e  .  1,685,326  7,050  1,178,734 

ITimes  Advertiser-S  ....  913,459  10,710  1,014,349  11,920 

Trentonion-m  .  1,062345  1,121,539 

Trentonion-S  .  144,454  _  _  _ 

Grond  Totol  .  3,807,784  17,740  3,314,442  11,920 


NOTE:  Times-e  published  5  doys  o  week  only.  Effective  Sept.  13,  1975, 
published  six  doys  o  week. 

NOTE:  Times-e  and  Times  Advertiser-S  changed  from  nine  to  six-column 
Sept.  10,  1974. 


WASHINGTON,  D.C. 

Post-m  .  4,203,376  204,473  4,332344  124,496 

•Post-S  .  1,764,814  244,600  2,052,100  171,240 

Stor-e  .  2,371,479  348,089  1,954,961  148,920 

tSior-S  .  594,445  123,102  475,108  133,696 

Grond  Totol  .  8,934314  942,264  9,014,715  580,352 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,731,725  72,992  2,421,658  64,378 

Times-e  .  2,429,039  94,777  2,010,884  41,603 

•Post  Times-S  .  1,077,028  1,157,043 

Grond  Totol  .  4,237,792  147,749  5,589,585  125,981 


NOTE:  Post-m  and  Times-e  hove  o  combined  Saturday  edition;  linage  is  only 
shown  for  Post-m. 

NOTE:  Post-m,  Times-e  and  Post  Times-5  changed  from  eight  to  six-column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e  .  .  1399,391  203,788  1,424,431  191,934 
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ABERDEEN,  S.D. 

Americon  News-eS  .  980,000  961,800 

NOTE:  Does  not  include  Parade  or  Fomily  Weekly. 

ALBANY,  N.Y. 

Times-Union-m  .  1,440,844  1,398,086 

Knickerbocker  News-e  .  .  1,133,940  1,076,419 

Times-Union-S  .  644,132  741,384 

Grand  Totol  .  3,218,914  3,235,891 

BANGOR,  MAINE 

News-m  .  1,201,654  1,157304 

BOULDER,  COLO. 

Comero-eS  .  1392,045  1,884,351 

NOTE:  Does  not  include  Parade  or  Fomily  Weekly. 

BURLINGTON,  VT. 

Free  Press-m  .  1,444,740  1,343,020 

CHILLICOTHE,  OHIO 

Gozette-e  .  1,072,120  1,092,532 

NOTE:  Includes  inserts:  235,984  lines  in  1976;  211,904  lines  in  1975. 

COLUMBUS,  NEB. 

Telegrom-e  .  740,474  588,938 

NOTE:  Includes  inserts— 87,340  Hnes  in  1974;  15,120  in  1975. 

DAVENPORT,  IOWA 

Quod-City  Times-e&m  .  .  .  2,772344  2,498,790 

Quod-City  Times-S  .  424344  724,442 

Grond  Totol  .  3398,892  3,225,432 

DES  MOINES,  IOWA 

Register-m  .  688,570  127372  402,293 

Tribune-e  .  1,191351  917,606 

Reqister-S  .  450,484  101,947  445,892  94,730 

Grond  Totol  .  2330,505  229,339  2,145,791  94,730 

NOTE;  Register  ond  Tribune  changed  from  8  to  6  columns  Jon.  4, 1976;  Both 
1975  and  1974  figures  shown  above  ore  on  4-column  basis. 
DULUTH,  MINN. 

Tribune-m  .  747323  454333 

Herold-e  .  789,250  421,735 

Tribune-S  .  454379  504,129 

Grond  Totol  .  2311352  1,780,497 

NOTE;  Does  not  include  Porode  or  Family  Weekly. 

EDMONTON,  ALTA. 

Journol-e  .  4388307  3,935,914 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

FORT  COLLINS,  COLO. 


Coloradoon-eS  .  1,433,654  1,286,124 

NOTE;  Includes  inserts — 185,414  lines  in  1976;  105,952  lines  in  1975. 

FORT  WAYNE,  IND. 

Journol-Gozette-m  .  1,548,372  1  305,322 

News-Sentinel-e  .  2,044,800  14,784  1,872,080 

Joumol-Gozette-S  .  636,104  536,044 

Grand  Totol  .  4,244,040  14,784  3,913,448 

FORT  WORTH,  TEX. 

Stor-Telegrom-m  .  2,042,114  1,954,450 

Stor-Telegrom-e  .  2,634,924  2,394,716 

Stor-Telegram-S  .  1,109,094  1,170304 

Grand  Totol  .  5,804,134  5,527,172 

FREMONT,  NEB. 

Tribune-e  .  849,988  740,448 

NOTE:  Includes  inserts — 195,048  lines  in  1974;  115384  lines  in  1975. 
GARY,  IND. 

Tribune-eS  .  2,398,900  185,400  2,467,400  176,400 

NOTE;  Does  not  include  Parade  or  Fomily  Weekly. 

GRAND  FORKS,  N.D. 

Herold-eS  .  1,112,748  2,854  1,167,194  16,128 

GREENVILLE,  S.C. 

News-mS  .  2,257,204  2,209,130 

Piedmont-e  .  1,554,492  1,480,010 

Grand  Totol  .  3313,498  3,489,140 

INDIANAPOLIS,  IND. 

Stor-m  .  2,814,459  2344,168 

News-e  .  2,244,155  2,132,799 

Stor-S  .  1,451,150  1,584,737 

Grond  Total  .  6,509,744  6,265,704 

IOWA  CITY,  IOWA 

Press-Citizen-e  .  921312  893,704 

NOTE:  Includes  inserts— 114,420  lines  in  1974,  138,040  lines  in  1975. 

KANSAS  CITY,  MO. 

Times-m  .  2,124,899  1,811,499 

Stor-e  .  1,071,213  106,453  917,121  129378 

Stor-S  .  1,179,701  _  1,149,997  _ 

Grond  Total  .  4377,813  104,453  3,878,417  129378 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,438,433  2,428,049 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,419,359  1,183,406 

LINCOLN,  NEB. 

Journol-Stor-d&S  .  1,937,278  1,787,488 

NOTE:  Includes  inserts— 284392  lines  in  1974;  140,804  lines  in  1975. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  2,083,043  2,178,637 

Times-e  .  2,433,848  2,510,382 

Courier  Journal  &  Times-S  1,347,388  1,421,654 

Grand  Totol  .  5,864,279  4,110,473 


NOTE:  ROP  Disploy  Linage  published  on  6-column  bosis,  but  converted  to 
8-column  bosis  obove.  ClossHied  published  and  reported  above  on  10- 
column  basis. 


MADISON,  WIS. 

Copitol  Times-e  .  2,117,248  1,895,234 

Wis.  State  Journol-m  . .  .  2,093,189  1,924,097 

Wis.  State  Journol-S  ....  704,154  793,784 

Grond  Totol  .  4,914,591  4,413,119 

NOTE:  6-column  pages  hove  been  converted  to  8-column  figures. 
MEMPHIS,  TENN. 

Commercial  Appeol-m  . .  .  2,390348  2,355370 

Press-Scimitor-e  .  1,778,140  102,802  1,578,122  113,554 

Commerciol  Appeol-S  . .  .  1,055,712  1,195,124 

Grond  Totol  .  5,224,100  102,802  5,128,816  113,554 

MERIDEN,  CONN. 

Record-m  .  1,018,416  946,358 

Journol-e  .  990,444  903,848 

Grand  Totol  .  2,008,840  1,850,224 

MONROE,  LA. 

World-m  .  1,286,504  1,225,043 

News-Stor-e  .  1,238395  1,092,302 

World-S  .  439,511  479,745 

Grond  Totol  .  2,964,016  2,797,110 

MONTREAL,  QUE. 

Gozette-m  .  1,499,414  1  309,344 

Stor-e  .  3,045,041  3,043,805 

Le  Oevoir-m  .  451,783  439,631 

Le  Oimonche-Motin-S  .  . .  435,478  442376 

NOTE:  Le  Dimonche-Motin  includes  "Perspective"  and  inserts:  44,344  lines 
in  1974;  54329  knes  in  1975. 

NASHUA,  N.H. 

Telegroph-e  .  1,272327  1,112331 

NEWPORT  NEWS,  VA. 

Press-m  .  2,074,716  2,051,588 

Times-Herold-e  .  1,910,840  1,815,520 

Press-S  .  935,718  954,842 

Grond  Totol  .  4,921394  4321,950 

NILES,  MICH. 

Stor-e-sot.-m  .  511,914  482,140 

NOTE:  Includes  preprints;  117,600  lines  in  1976;  84372  Hnes  in  1975. 

NORFOLK,  VA. 

Virginia-Pilot-m  .  2,495,234  2,743,285 

Ledger-Stor-e  .  2,437,029  2335,204 

Virginio-Pilot-S  .  1344,131  1,172,954 

Grand  Totol  .  4,474,394  4,271,443 

NORTH  BAY  ONT. 

Nugget-e  .  945,933  1,001,187 

NORTH  PLATTE,  NEB. 

Telegrom-e-sot.-m  .  586,796  529,718 

NOTE:  Includes  Fomily  Weekly:  58,982  Hnes  in  1974;  49,414  Hnes  in  1975. 

OAKLAND,  CALIF. 

Tribune-e  .  2,165,956  2,049,818 

Tribune-S  .  744,970  975,392 

Grond  Totol  .  2,930,924  3,025,210 


NOTE;  Sunday  includes  Parade  and  Comics:  58,71 3  Hnes  in  1976;  59,276  lines 

in  1975. 

(Continued  on  page  48) 
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Ads  promote 
new  daily 
in  Atlanta 

Timothy  Jones,  publisher  of  the  At¬ 
lanta  Press  which  is  scheduled  to  make 
its  debut  in  the  Atlanta  market  on  July  4, 
is  promoting  the  coming  of  his  paper  with 
a  series  of  30  second  radio  spots  on  four 
Atlanta  radio  stations. 

Jones  said  he  is  airing  about  six  or 
seven  spots  per  day  on  stations  WLTA, 
WllN  and  WZGC  and  plans  to  add 
WPLO  to  his  schedule  this  week.  He 
said  he  is  also  in  the  process  of  schedul¬ 
ing  television  spots  on  WHAE  Channel 
46.  WXIA  Channel  1 1  and  WTCG  Chan¬ 
nel  17. 

Jones  said  the  tv  spots  will  begin  run¬ 
ning  by  the  end  of  this  month.  Channel 
17  is  owned  by  Atlanta  Braves  owner 
Ted  Turner,  who  Jones  said  has  agreed 
to  trade  commercial  time  for  ad  time  in 
the  paper.  Turner  had  originally  been 
rumored  to  be  one  of  Jones’  financial 
backers,  but  he  told  Editor  &.  Pi  blisher 
he  was  not  involved  in  Jones’  venture. 

Jones  has  also  sent  out  a  direct  mail 
piece  describing  the  design,  editorial  pol¬ 
icy  and  content  of  The  Press  in  an  at¬ 
tempt  to  solicit  annual  subscribers  at  a 


$26  per  year  rate.  Subscribers  are  given 
the  alternative  of  paying  the  $26  initially 
or  charging  it  to  either  their  American 
Express,  Bank  Americard  or  Master 
Charge  cards. 

The  Atlanta  Press  promotion  cam¬ 
paign  is  being  handled  by  Maxwall  Ad¬ 
vertising,  Inc.  of  Atlanta,  according  to 
Jones. 

The  stations  on  which  Jones  is  airing 
the  promotional  spots  do  not  include 
WSB  Channel  2,  owned  by  Cox  Broad¬ 
casting  which  is  also  the  owner  of  the 
Atlanta  Journal  and  Constitution. 

Jones  also  told  E  «&  P  the  office  of  the 
Atlanta  Press  will  be  located  in  a  three 
story  building  at  3867  Roswell  Ave.  in 
North  Atlanta.  He  said  he  plans  to  use  a 
commercial  printer  whose  plant  is  in 
South  Atlanta  and  hopes  to  get  his  paper 
out  on  the  streets  by  6  a.m.  each  day. 

The  paper  will  be  offered  almost  en¬ 
tirely  on  an  annual  subscription  basis, 
with  hotels  and  motels,  train  and  bus  sta¬ 
tions  and  the  Atlanta  airport  being  the 
old  places  readers  can  buy  the  paper 
daily,  he  said. 

Jones  said  he  is  in  the  process  of  hiring 
his  editorial  staff  and  plans  to  have  the 
paper  fully  staffed  by  mid-June.  He  said 
the  first  edition  will  be  out  July  4,  but 
there  will  then  be  about  a  month  lag  time 
before  the  paper  starts  publishing  daily. 


Publisher  to  appear 
on  130  stamp 

A  l3-cent  commemorative  stamp  to  be 
issued  next  fall  will  honor  Adolph  S. 
Ochs,  former  publisher  of  the  New  York 
Times,  the  Postal  Service  announced. 

Ochs,  the  maternal  grandfather  of  the 
Times’s  present  publisher,  Arthur  Ochs 
Sulzberger,  became  publisher  and  con¬ 
trolling  owner  of  the  New  York  Times  in 
1 896.  He  retained  that  position  until  his 
death  in  April,  1935. 

The  stamp,  to  be  issued  in  New  York 
on  September  1 8,  is  based  on  a  portrait 
of  Mr.  Ochs  by  S.  J.  Wolff.  It  will  iden¬ 
tify  its  subject  in  the  type  that  the  Times 
uses  for  its  nameplate.  A  photograph  of 
the  design  will  not  be  available  for  sev¬ 
eral  weeks. 

Other  American  publishers  who  have 
been  honored  by  a  commemorative  or  a 
regular  stamp  were  Joseph  Pulitzer,  in 
1947,  and  Horace  Greeley,  in  I961. 

Wins  scholarship 

Donald  D.  Dorman,  copy  editor  for  the 
Fort  Wayne  (Ind.)  News-Sentinel,  has 
been  awarded  a  $6,164  Rotary  Club 
scholarship  for  the  study  of  economics  at 
the  University  of  Strasbourg,  France. 


Linage — tCont'd  from  page  47) 


1»76  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 
OGDCN,  UTAH 

Stondord  EiomiMr.*  ...  1,443.238  1J39,408 

Standaid  EiaiiiiMr-5  . . .  555,964  589,354 

Ginnd  Total  .  1,999,202  1,928,762 

NOTE:  Sandoy  iacludat  Family  WaaUy:  58796  Eaa>  ia  1976:  55,454  Rnai  ia 
1975. 


OKLAHOAAA  CITY,  OKLA. 


OUohoaianHa  .  2434,916  440,716  2467,458  469446 

Tiaias.a  .  2499429  354495  2460,965  432411 

0ldal«oiaoo-5  .  1409,919  1437466  _ 

Giaad  Total  .  5444464  795,411  5,466489  902457 

OAAAHA,  NEB. 

WoHd-HaialdHa,a,5  3,191446  3495420 

ORANGE  COUNTY,  CALIF. 

5aata  Ana  Ra«i<lar-m  ...  3462,194  3497448 

Santo  Ana  Ra9istar.a  . . .  3462,194  3497448 

Santa  Ana  Ra«istar.S  . . .  1,126405  1400,126 

Grand  Total  .  4,988,799  4497474 


NOTE:  AE  Day  Nawipopar,  m4a  told  in  comAinotion;  Poroda  linago  n 
includad  obava. 


Le0rpit<«  . 

OTTAWA,  ONT. 

.  2,075000 

1,915440 

$tor4lews-fii«S 

PASADENA.  CALIF. 

.  1437400  214400 

1402400 

NOTE:  Dees  net  include  Porode  Inoge. 

Kepublc-in  . 

PHOENIX,  AtIZ. 

.  3,916070 

3,745412 

Gazette-e  . 

.  3,920454 

3457442 

lUpubte-S  . 

.  1473,960 

14n464 

Grand  Tetol  . . . 

.  9411484 

0,976418 

Prass-Herald>in 

PORTLAND,  MAINE 

.  974,766 

1412,777 

Ei^rass-e  . 

.  953442 

969,424 

Telegram-S  . 

.  594456 

571477 

Grand  Tetel  . . . 

.  2422,964 

2453478 

NOTE;  Sundoy  includes  Perade. 

Orafeniew-in-S  . . . 

PORTLAND.  ORE. 
.  4414454 

4,135430 

Oragen  ieunral-e 

.  1460440 

1454473 

Grand  TetuI  . . . 

.  5.775494 

5489403 

Jeurnol*#,$  . 

POUGHKEEPSIE.  N.Y. 

.  2487,474 

2483,974 

NOTE:  Includes  inserts  577.?20  ines  in  1976;  447,M8  unes  m 

Tinies-fn/Engk-e  . . 

READING,  PA. 

.  1,473003 

1,400,025 

Eagla-5  . 

.  634452 

763,143 

Grand  Tetol  . . . 

.  2,107,935 

2,163,168 

UlHO,  NEVa 

Gezette  &  ieunioLm,e&S  3,671,402 

3426,866 

NOTE:  Incladai  inwita-662400  Eaai  in  1976;  510496  linai  in  1975. 


RKHAAOND,  VA. 

Timas-Diipatcli-m  .  1464424  1,798,237 

Na>rt-Laodar.a  .  1,729439  1,754,685 

Timai4>ispatdi-S  .  1437450  1404,366 

Grand  Total  .  4431413  4,757,288 

NOTE:  Port-nin  and  comics  fiat  incladad. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

Timas  t  Tronscri)il.a  ...  1,902438  1495408 

NOTE:  Incladas  insatts— 341,936  Inns  in  1976;  219420  linns  in  1975. 
ST.  PAUL,  MINN. 

Pianaar4>rass-m  .  1428,139  1400499 

0is(Hrtcli.a  .  2408464  301,936  1,913487  295469 

PianaarJ'rass-S  .  1464,795  1456428  _ 

Grand  Total  .  4,401498  301,936  4,470,014  295469 

NOTE:  Doas  not  includa  Porada. 

SALINAS,  CALIF. 

Catiarniara  .  1,922482  1,750,994 

NOTE:  Incladas  insarts— 414,176  Enas  in  1976;  387,688  Enas  in  1975. 


SANTA  BARBARA,  CALIF. 


News-Prass-#,S  . . . . . 

....  1,998470 

2470.166 

NOTE:  Perade  bnoge  net  included. 

SEATTU,  WASH. 

Pest-IntelKgencer-m  . 

...  1473400 

1490489 

Pest-Inteliigencer-S 

. . . .  4594I8 

522,719 

Grand  Tetol  .... 

....  24334I8 

1,913,108 

rmies-eS  . . 

....  3472402 

3499492 

NOTE:  Post  clionfad  tram  8  to  6  columns  in  jon.  1976.  All  Post  Enaga  Gguras 
shoam  oAova  hova  boon  convartad  to  6  caEinm  basis. 

SIOUX  FALLS,  S.D. 

Argas-Laadarra4  .  1,903470  1,747,984 

NOTE:  Incladas  insarts — 331,296  Enas  in  1976;  266,112  Enas  in  1975. 


SOUTH  RAY  (TORRANCE), 

CALIF. 

South  Boy  Breeze-# 

...  3490.052 

2456,756 

SPOKANE,  WASH. 

^  ke  smon -Review-m 
dironicle-o  . 

...  1450453 
...  1434405 

1,220445 

1451,840 

Spebesmon-Review-S 

. . .  774495 

812,770 

Grand  Tetol  . 

...  3458,953 

3484,955 

NOTE:  Sundoy  ond  Grand  Tetol  includes  Perade  hnoge. 

STOCKTON,  CAllPr 

Recerd-e,S  . 

...  2,193,786 

2,163,924 

NOTE:  Incladas  insarts— 479,192  Enas  in  1976;  488424  Enas  s 

TACOMA,  WASH. 

News  TrAune-o  end 

Tribune  4  Ledger-S 

2489426 
TOLEDO,  OHIO 

2410,476 

Times-m  Ceosod  PubKcotien  July  18,  1975 

Blode-e  . 

...  2,128460 

1,922498 

8lada-5  . 

...  1421,184 

1,111498 

Grand  Tetol  . 

...  3,149444 
TOPEKA,  KANS. 

3433496 

Doily  CopHol-m  . 

...  1411,169 

1493476 

Stole  JeurnoUe  . . . . 

...  1441480 

1400495 

CopHoMeumol-S  . . . 

. . .  495,488 

577,682 

Grand  Totol  . 

...  3,448,137 

3471,753 

TORONTO,  ONT. 


Stor-e  . 

.  4,700,023 

4,477471 

Sun-mS  . 

.  1449491 

847400 

TUCSON,  ARIZ. 

t  r 

Stor-m  . 

.  2,776,438 

2436482 

Cdiran-e  . 

.  2413470 

2,606,954 

Stor-S  . 

.  784416 

988,554 

Grand  Tetol  . . . 

.  6474424 

6431,890 

NUfE:  bundoy  includes  "Perade**  tinege. 

TULSA,  OKLA. 

Werld-m  . 

.  1454491 

1432,107 

Tribune-e  . 

.  1,704410 

1404,130 

Warld-5  . 

.  620,403 

616470 

Grand  Tetol  .  . . 

.  3,978403 

3452402 

NOTE:  Figaros  all  bosad  on  6  column  (9  column  clossdiad).  1975  liguras 
canwrtad  to  soma. 


VANCOUVER,  B.C. 

Sanra  .  4462475  4427432 

NOTE:  Incladas  WaaEnnd  Magoiina.  AU  liguras  on  dKohimn  lormat. 
VISALIA,  CALIF. 

Timas4>altara  .  1402,118  1,436,484 

NOTE:  Incladas  insarts — 498,456  Enas  in  1976;  329,896  Enas  in  1975. 
WAUKEGAN,  ILL. 

Naws-5an.a  .  1481472  1,722488 

WICHITA,  KANS. 

EagU-m  .  1445484  1  443,754 

8aocanra  .  820445  795431 

Eogla-S  .  505423  551,123 

Grand  Total  .  3,171452  2,990,208 

WILKES-BARRE,  PA. 

Timas-Laadar-Nows- 

Racord-ARDay  .  1417,753  1,425487 

Indapandant-S  .  509,076  691,626 

Grand  Total  .  2426429  2,117,113 

NOTE:  lndapandaot-5  incladas  ^rodo:  60,732  Enas  in  1976;  59,013  Enas  in 
1975.  Maosurad  by  Advartising  Chocking  Oaraoa,  Inc. 

WILMINGTON,  N.C. 

5tor-Na«s-AN  Day  .  962,178  1,071,910 

Stor-Naws-S  .  480,158  379,050 

Grand  Total  .  1,442436  1,450,960 

WINDSOR,  ONT. 

5tor-a  .  2418,901  2,103,792 

WINNIPEG,  AAAN. 

Tribana-a  .  2448,992  1,757,696 

WINSTON-SALEM,  N.C. 

Jaarnal-m  .  3421,297  3,093440 

Twin  City  Santinnlra  ....  2452405  2,052432 

Jaaniol-5antinal-5  .  1404,785  1  421,476 

Grand  Total  .  6,778,287  6,467,748 

NOTE;  Port-run  and  comics  not  includad. 

WORCESnR,  AAASS. 

Talagram-m  .  986418  979,737 

Gontta-a  .  1,165410  1,045,156 

Talagram-5  .  091425  1,037,726 

Grand  Total  .  3443,153  3462,619 
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Sculptures  by  Let  There  Be  Neon. 

What  do  these  six  s^^natuies 
have  in  CQuimon? 

Each  one  identifies  somebody.  And  only  one  somebody. 

The  first  five  identify  the  winners  of  our  recent  trademark 
contest.  (Congratulations!) 

The  last  one  identifies  us.  And  only  us  and  our  products. 

For  instance,  there  are  other  copiers  on  the  market,  but 
only  those  with  our  signature  are  Xerox  copiers. 

We’re  proud  of  our  signature.  Because,  just  like  anybody’s, 
it’s  one  of  a  kind. 

XEROX 

XEROX*  a  a  iraikiiiad  of  XERCK  COiU>C>RATION. 


More  Sunday  editions 
in  Gannett’s  future 


Gannett  Co..  Inc.,  shareholders  were 
told  at  their  annual  meeting  (May  1 1)  in 
Rochester.  N.Y.  that  good  financial  re¬ 
sults  “are  virtually  assured”  for  this  year 
and  next,  with  1976  earnings  gains  ex¬ 
pected  to  be  well  over  20*'^. 

Allen  H.  Neuharth,  president  and 
chief  executive,  said  in  view  of  the  excel¬ 
lent  near-term  financial  outlook,  the 
newspaper  company  is  turning  priority 
attention  to  building  a  broader  base  “to 
insure  future  growth  and  success.” 

He  cited: 

•  Additional  Sunday  newspapers  ex¬ 
pected  to  be  launched  this  year.  Gannett 
currently  owns  53  daily  newspapers,  but 
only  2S  of  those  publish  Sunday  editions. 
The  newest  Gannett  Sunday  edition  was 
established  Feb.  29,  by  the  Lafuyetie 
(Ind.)  Journal  and  Courier.  Neuharth 
termed  it  highly  successful  and  said  other 
Gannett  Sunday  announcements  are  ex¬ 
pected  within  weeks. 

•  Continuing  growth  through  acquisi¬ 
tions.  Gannett's  latest  acquisition,  the 
Santa  Fe  New  Mexican,  was  closed  in 
February.  Neuharth  said  additional  ac¬ 
quisitions  are  expected  to  be  completed 
this  year. 

•  The  opening  July  1  of  the  new  Gan¬ 
nett  Newspaper  Advertising  Sales,  a 
nationwide  agency  with  offices  in  New 
York.  Atlanta.  Detroit.  Chicago.  Los 
Angeles  and  San  Francisco,  to  handle 
national  advertising  sales  and  service  for 
all  Gannett  newspapers. 

•  Continued  strengthening  of  the 
Gannett  News  Service,  which  now  de¬ 
livers  an  around-the-clock  supplemental 
news  report  from  Washington,  state  cap¬ 
itals  and  member  newspapers  to  all  Gan¬ 
nett  Group  Newspapers. 

Paul  Miller,  chairman  of  the  board  ot 
Gannett  Co..  Inc.,  urged  shareholders  to 
speak  up  “in  their  own  way”  against 
government  regulatory  and  spending  ex¬ 
cesses. 

Departing,  he  said,  “from  the  usual 
chairman's  report,”  Miller  said  stock 
owners — investors  and  savers — often  are 
referred  to  as  “the  forgotten  folk”  of  the 
American  economy. 

“I  don't  mean  to  suggest  that  you  are 
forgotten  insofar  as  Gannett  Company  is 
concerned.”  said  Miller,  pointing  out 
that  Gannett  has  had  three  dividend  in¬ 
creases  in  a  year  (Gannett  directors 
today  declared  a  regular  quarterly  di¬ 
vidend  of  IS  cents  per  share,  payable 
July  1  to  shareholders  of  record  June  16). 

“I  mean  forgotten  in  relation  to  the 
ever  rising  demands  of  others  upon  our 
economy,”  Miller  said. 

Chairman  Miller  quoted  board  chair¬ 
men  of  other  companies  who  have  simi¬ 


larly  spoken  out  in  shareholders  meet¬ 
ings,  some  asserting  that  their  biggest 
problems  are  “external”  to  their  com¬ 
pany. 

“More  voices  of  protest  and  concern 
are  being  raised  by  the  business  com¬ 
munity  than  1  can  recall  in  half  a  century 
as  a  newspaper  reporter,  manager  and 
executive.”  Miller  said. 

He  quoted  Secretary  of  the  Treasury 
William  Simon  that  “if  recent  trends 
continue,  government's  share  of  the  total 
economy  will  reach  60  per  cent"  in  25 
years  or  less.  Government  spending  at  all 
levels  now  takes  almost  40  per  cent. 

As  for  government  regulatory  agencies 
“and  their  intrusion  into  the  daily  lives  of 
the  people.”  Miller  said,  their  number 
has  doubled  in  10  years  and  the  cost  has 
more  than  doubled.  He  added:  “Most  of 
the  presidential  candidates,  including 
Gerald  Ford,  seem  to  be  running  against 
Washington.  The  problems  are  well 
known.” 

Suggesting  what  “the  provident”  can 
do.  Miller  said: 

“Speak  up  in  your  own  way.  You  can 
make  your  views  known  to  your  area 
political  leaders  and  representatives. 
Telephone  them.  Go  see  them.  Write  a 
letter  to  the  editor.” 

Miller  cited  some  good  news,  includ¬ 
ing  some  reductions  made  following 
President  Ford's  orders  to  try  to  elimi¬ 
nate  10  per  cent  of  the  5,150  federal 
forms  by  July  I. 

And  tax  relief  for  investors  has  been 
proposed  in  Congress.  It  isn't  likely  to  be 
considered  this  year.  Miller  sitid.  but  at 
least  “the  legislation  is  in  the  hopper." 

Commenting  on  Gannett  Company's 
decision,  after  study,  to  keep  its  corpo¬ 
rate  headquarters  in  New  York  State  at 
Rochester,  Miller  said: 

“Our  state  and  local  leaders  now  agree 
that  New  York  must,  can  and  will  dig 
itself  out  of  its  current  difficulties.  I  be¬ 
lieve  some  right  moves  are  being  made.” 

Though  noting  that  “New  York's  state 
and  local  tax  burden  is  50  per  cent  above 
the  national  average.”  Miller  said: 

“Really,  though,  all  states  have  their 
problems. 

“Let  us  work  for  the  day  when  savers 
and  investors — the  provident — are  rec¬ 
ognized  for  what  they  are:  the  backbone 
of  an  economic  system  w  hich  is  the  best 
in  the  world.” 


Shields  Johnson  dies 

Shields  Johnson.  65.  retired  vicepresi¬ 
dent  and  general  manager  of  Times 
World  Corporation,  Roanoke,  Va.,  died 
May  S. 


Speidel  traces  Iowa 
ties  for  shareholders 

Stockholders  of  Speidel  Newspapers 
Inc.  met  May  10  in  Iowa  City,  Iowa,  for 
their  1976  annual  meeting.  Host  for  the 
meeting  was  the  Iowa  City  Press-Citizen, 
first  member  of  the  13-newspaper 
Speidel  group. 

Over  60  stockholders  and  guests  at¬ 
tended  the  meeting.  At  the  meeting  stock¬ 
holders  elected  Robert  P.  Uecker,  pub¬ 
lisher  of  the  Stockton  (Calif.)  Record,  to 
the  board  of  directors.  Uecker  replaces 
William  H.  Leopard,  publisher  of  the 
Sioux  Palls  (S.D.)  Artzus-Leader  and  di¬ 
rector  since  1963. 

Press-Citizen's  publisher  J.  C.  Hick¬ 
man  traced  the  history  of  the  Speidel- 
lowaCity  affiliation,  now  in  its  56th  year. 
Speidel  ties  to  the  Iowa  City  area  remain 
strong.  E.  J.  Liechty.  president  of 
Speidel  from  1969  to  1971,  resides  in 
Iowa  City  and  was  up  through  the  ranks 
of  the  Press-Citizen.  Charles  H.  Stout, 
president  from  1964  to  196S.  is  an  Iowa 
native  and  graduate  of  the  University  of 
Iowa.  His  predecessor.  Harry  Bunker, 
was  also  an  Iowa  graduate.  Liechty  and 
Stout  are  Speidel  directors. 

hollowing  the  meeting,  officers  were 
re-elected:  Rollan  D.  Melton  as  presi¬ 
dent.  Robert  B.  Whittington,  vicepresi¬ 
dent  and  treasurer,  Donald  C.  Meyer  as 
secretary,  Lawrence  P.  Gashoand  David 
F.  Licko  as  assistant  treasurers  and  F. 
Clinton  Howard  as  assistant  secretary. 
Meher.  Gasho  and  l.icko  are  graduates 
of  the  University  of  Iowa. 

The  board  re-elected  an  executive 
committee  of  Melton.  Liechty  and  Stout. 
E.  J.  Liechty  was  elected  as  chairman  of 
the  executive  committee. 

A  second-quarter  dividend  of  I2e  a 
share,  unchanged  from  the  prior  quarter, 
had  previously  been  declared.  The  div¬ 
idend  will  be  paid  June  4  to  stock¬ 
holders  of  record  May  7. 

In  other  action,  the  board  gave  formal 
approval  of  an  employee  stiK'k  owner¬ 
ship  plan  designed  to  increase 
employee's  holding  of  Speidel  stock. 
Trustees  for  the  ESPO  will  be  Robert  S. 
Lee,  publisher  of  the  Fort  Collins  (Colo.) 
Coloradoan,  Ronald  H.  Fanstoss.  pub¬ 
lisher  of  the  Rent)  Fl\  enin}>  Gazette  and 
Nevada  State  Journal  and  David  F. 
Licko,  assistant  treasurer  of  the  corpora¬ 
tion. 

All  but  1  cold  type 

Fifty  of  Oklahoma's  5 1  dailies  have 
changed  to  cold  type. 

The  Tidsa  Daily  Leftal  News  hasn't 
converted  to  photocomposition,  accord¬ 
ing  to  the  publication  of  the  Oklahoma 
Press  Association. 

All  metro  newspapers  except  the  Ok¬ 
lahoma  Journal  are  printed  by  letter- 
press. 
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Heloise  reveals  her  secret 
life  as  nursing  volunteer 


An  attractive,  drawling  dynamo  who 
for  years  has  carefully  kept  secret  her 
identity  from  countless  numbers  of  pa¬ 
tients  she  has  cared  for.  revealed  who 
she  actually  is  when  she  was  honored  in 
San  Antonio  by  the  Texas  Nursing  Home 
Association  during  Nursing  Home 
Week.  May  9-15. 

Known  in  hospitals  and  nursing  homes 
only  as  Mrs.  Bowles  up  to  now.  after 
more  than  1 1 .000  hours  of  volunteer  ser¬ 
vice.  she  is  the  syndicated  columnist 
Heloise.  the  country's  popular  home¬ 
maker  and  one  of  its  busiest  volunteer 
workers. 

Her  “Hints  from  Heloise"  is  syndi¬ 
cated  by  King  Features  seven  days  a 
week  in  more  than  700  newspapers 
around  the  world. 

Since  World  War  II 

Heloise  began  her  volunteer  work  in 
1944  during  World  War  II.  She  has  used 
a  nom  de  guerre  in  hospitals  and  nursing 
homes  from  Japan  to  Washington  D.C. 
to  Texas,  her  native  state  where  she  now 
lives. 

The  columnist  was  coaxed  into  reveal¬ 
ing  her  secret  by  the  Nursing  Home  As¬ 


sociation  which  asked  her  to  be  official 
hostess  of  Texas  Nursing  Home  Week 
and  participate  in  a  campaign  encourag¬ 
ing  visitors  and  volunteers. 

Heritage  years 

“1  am  happy  to  invite  everyone  to  visit 
nursing  homes  in  their  communities.” 
she  says  in  one  television  spot.  "It  is 
thrilling  to  realize  that  the  lives  of  these 
wonderful  people  span  a  great  portion  of 
our  nation's  history.  They  have  all  had 
an  important  role  in  shaping  our  great 
heritage.  1  feel  visiting  a  nursing  home  is 
a  marvelous  opportunity  of  showing  our 
gratitude,  especially  during  the  bicen¬ 
tennial  year." 

In  addition  to  her  column.  Heloise  is 
author  of  five  best-selling  books  dealing 
with  housekeeping  efficiency  and 
economics. 

CB  series  offered 

King  Features  is  offering  an  eight-part 
serialized  guide  to  what  readers  need  to 
know  to  own.  operate,  and  enjoy  citizens 
band  two-way  radio,  the  fast  growing 
hobby. 

Based  on  the  new  Avon  book.  "The 
Complete  CB  Handbook."  by  Jethro  K. 
Lieberman  and  Neil  S.  Rhodes,  the  illus¬ 
trated  installments  also  offer  optional 
sidebars. 


by  Bill  Crowder 


An  art  puzzle  that  appeals  to  everyone  from 
tireless  tots  to  frazzled  executives. 

Available  as  shown  and  in  two  other  column 
formats. 

Six  times  a  week 


United  Feature  Syndicate 

220  East  42nd  Street 
New  York.  N.Y.  10017 
(212)  682-3020 
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Newsday  prints  sealed 
grand  jury  reports 


After  Newsday  printed  in  its  May  10 
edition  the  basic  contents  of  four  sealed 
grand  jury  reports  handed  up  by  a  Nas¬ 
sau  County  grand  jury,  an  investigation 
was  begun  to  determine  how  the  infor¬ 
mation  was  obtained,  announced  Denis 
E.  Dillon,  district  attorney. 

On  April  28  Henderson  W.  Morrison, 
assistant  administrative  judge  of  the 
Nassau  County  Court,  ordered  the  re¬ 
ports  permanently  sealed  on  the  ground 
that  the  grand  jurors  may  have  been  “in¬ 
hibited”  in  their  questioning  of  witnesses 
by  the  District  Attorney's  office. 

When  New  sday  made  the  reports  pub¬ 
lic.  it  said  in  an  editorial  that  it  had  de¬ 
cided  to  run  the  story  “with  the  intention 
not  of  circumventing  the  law  but  rather 
of  serving  its  interests  and  the  public's." 

The  newspaper  said  the  four  reports 
contained  recommendations  to  correct 
abuses  in  political  fund-raising  methods, 
the  Civil  Service  system  and  the  Metro¬ 
politan  Suburban  Bus  Authority  and  to 
prohibit  public  officials  from  being  paid  a 
full-time  salary  if  they  w  orked  only  part- 
time. 

“It  was  apparent  to  me  there  had  been 
an  unlawful  grand  jury  disclosure”  in 


Selected  pt'rtions  of  a  Boston  Globe 
interview  with  Mayor  Kevin  H.  White 
have  been  turned  over  to  a  Suffolk 
County  grand  jury  inquiring  into  the  John 
Warner  controversy. 

In  compliance  with  an  order.  Robert 
Phelps,  the  Globe's  assistant  executive 
editor  for  news,  delivered  seven  pages  of 
interview  material  April  29.  Phelps  had 
participated  in  the  interview  with  White 
along  w  ith  other  editors  of  the  Globe  on 
October  30.  1975. 

The  1971  resignation  of  Warner  from 
the  post  of  Redevelopment  Authority  di¬ 
rector  and  a  tape  made  by  White  with  a 
Boston  contractor  regarding  a  S15.(K)() 
campaign  contribution  were  reportedly 
discussed. 

Subpoenas  issued  for  Thomas  Win- 
ship.  Globe  editor,  and  for  S.  J.  Mic- 
ciche.  assistant  to  the  editor,  were 
quashed  after  Globe  attorneys  had  ag¬ 
reed  a  transcript  of  the  meeting  with 
White  would  be  turned  over. 

Phelps  testified  for  45  minutes  April  29 
before  the  grand  jury,  and  when  he 
finished.  Robert  Healy.  Globe  executive 
editor,  testified.  Both  said  they  answered 
all  questions  except  one.  in  which  he 


connection  with  the  reports.  Justice 
Paul  J.  Widlitz.  administrative  judge  of 
the  Nassau  Courts,  said.  He  said  he  had 
gotten  in  touch  with  Dillon  to  request  an 
immediate  investigation,  and  he  had 
been  advised  that  an  investigation  had 
already  been  started  to  determine  the 
source  of  the  disclosure. 

"I'm  very  disturbed  by  this.”  said  Dil¬ 
lon  at  a  news  conference.  ”lf  our  inves¬ 
tigations  and  what  grand  juries  do  have 
any  credibility,  we  must  work  within  the 
law.  It's  bad  for  the  court  system,  my 
office  and  the  future  of  the  grand  jury.” 

The  23  grand  jurors,  the  five  assistant 
district  attorneys  who  had  worked  on  the 
reports  and  the  court  personnel  will  be 
asked  to  sign  sworn  statements  that  they 
had  not  divulged  secret  information.  Dil¬ 
lon  said.  He  said  he  would  also  sign  such 
a  statement  and  added  that  “while  1  have 
no  belief  at  all  that  Judge  Morrison  re¬ 
leased  the  reports,  he  will  also  be  asked 
to  sign  a  statement.” 

It  is  a  misdemeanor  under  state  law  for 
grand  jurors,  prosecutors  or  court  per¬ 
sonnel  to  disclose  grand  jury  informa¬ 
tion. 


separately  cited  his  First  Amendment 
rights.  Phelps  said  the  one  question  dealt 
with  his  duties  as  an  editor  supervising 
reports  relevant  to  the  Warner  con¬ 
troversy. 

Phelps  has  said  that  he  tried  to  respond 
“in  a  way  that  respects  both  the  freedom 
of  the  press  and  what  the  attorney  gener¬ 
al's  office  is  looking  for.” 

Newspapers  sold 
on  the  bus 

Gannett  Rochester  Newspapers  have 
begun  providing  daily  newspapers  on 
commuter  buses.  Called  “Ride  and 
Read.”  people  who  ride  on  publicly- 
owned  Regional  Transit  Service  “Park 
and  Ride”  buses  can  purchase  papers 
from  “honor  system”  racks  on  the 
dashboards.  The  racks  were  made  by  the 
Rochester  Rehabilitation  Center  Inc., 
which  provides  a  variety  of  light  indust¬ 
rial  and  commercial  workshops  for  hand¬ 
icapped  people.  The  bus  firm  receives  a 
commission  on  the  monthly  net  paid 
sale. 


Iowa  gag  order 
lifted  two  times 
by  high  court 

The  Iowa  Supreme  Court  for  the  sec¬ 
ond  time  ordered  the  lifting  of  a  gag  order 
which  prevented  newsmen  from  publish¬ 
ing  the  identities  of  jurors  in  a  murder 
trial. 

Executive  editor  Michael  Gartner  of 
the  Des  Moines  Register  and  Tribune  • 

told  F.niTOR  &  I’l  bi.ishkr:  “We  must  have 
set  some  kind  of  a  record  for  getting  this 
reversal  in  25  hours.”  He  said  the  first 
reversal  action  by  the  Supreme  Court 
consumed  33  hours.  Attorneys  for  the 
Register  and  Tribune  made  the  second 
request  to  the  higher  court  when  Linn 
District  Court  Judge  Robert  Osmundson 
reinstated  the  gag  order  after  it  had  been 
overruled  by  the  Iowa  Supreme  Court 
May  7  after  a  hearing  with  area  news 
media. 

In  the  latest  action  May  II  the  Sup¬ 
reme  Court  ordered  Osmundson  to  im¬ 
mediately  release  names  and  addresses 
of  jurors  in  the  murder  trail  of  Kandee 
Jacoby.  25.  accused  of  killing  her  hus¬ 
band  Douglas.  32.  last  January  3.  The 
trial  in  progress  in  Cedar  Rapids  was  ex¬ 
pected  to  begin  this  week. 

Osmundsons  order  prohibited  publish¬ 
ing  or  broadcasting  addresses  pictures  or 
sketches  of  the  jurors.  He  said  he  feared 
that  members  of  a  Cedar  Rapids  motor¬ 
cycle  club  would  retaliate  against  the 
jurors  if  a  verdict  of  innocence  was  re¬ 
turned.  Threats  against  Mrs.  Jacoby  had 
been  reported  by  the  Des  Moines  news¬ 
papers. 

Attorneys  argued  against  the  restraint 
and  said  sequestering  would  protect  the 
jurors,  hut  Osmundson  said  some  jurors 
might  be  concerned  about  their  inability 
to  protect  their  families  from  harass¬ 
ment. 


Crime  laws  explained 
in  free  ABA  booklet 

“How'  journalists  can  use  standards 
and  goals  to  develop  story  ideas  and 
measure  the  quality  of  criminal  justice” 
is  one  of  a  series  of  8  free  publications 
available  from  the  American  Bar  Associ¬ 
ation  about  June  1. 

Copies  may  be  obtained  from  the  Sec¬ 
tion  Circulation  Department,  1800  M. 
Street  N.W..  Washington.  D.C.  20036. 

The  publication  examines  17  major 
areas  of  criminal  law  and  suggest  what 
reporters  should  look  for  to  determine  if 
their  local  institutions  are  functioning  as 
efficiently  as  possible.  It  was  written  by 
.Sally  Jacobsen,  a  Washington  reporter 
and  freelance  writer. 


Boston  Globe  gives 
material  to  grand  jury 
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News  carriers 
play  star  role 
in  local  strip 

Rooftop  O'Toole  is  the  paperboy  star 
of  a  new  locally-done  comic  strip  that 
made  its  debut  May  10  in  the  St.  Paul 
(Minn.)  Pioneer  Press. 

Rooftop  is  no  ordinary  carrier- 
salesman;  he  delivers  papers  to  the  most 
important  address  in  the  world,  1600 
Pennsylvania  Avenue  in  Washington. 
D.C. 

St.  F^uil  Pioneer  Press  and  Dispatch 
editorial  cartoonist  Jerry  Fearing  and 
columnist  Bill  Farmer  teamed  to  create 
behind-the-scenes  characters  to  serve  up 
laughs  about  Rooftop  and  customers 
along  his  fabled  First  Family  route  six 
mornings  a  week,  Monday  through 
Saturday. 

Rooftop,  unconcerned  about  politics, 
is  friendly  with  the  White  House  gar- 


bageman,  the  maid,  the  guard.  Liberty's 
canine  pal  Rufus,  and  even  the  ghost  of 
Millard  Fillmore. 

Fearing  has  been  an  artist  with  the  St. 
Paul  newspapers  since  1950  and  political 
cartoonist  since  1965.  Two  of  his  Sunday 
comic  section  features  were  published  in 
book  form — "The  Story  of  Minnesota” 
and  "The  Story  of  the  Sioux  Uprising.” 
A  third  Fearing  book,  "That  Wild  Cam¬ 
paign  of  '68”.  is  a  yearbook  of  cartoon 
assessments  of  the  run  for  the  Presi¬ 
dency.  For  more  than  a  year,  starting  in 
1970,  he  did  an  original  comic  strip. 
"Supermayor”,  based  on  the  colorful 
way  St.  Paul's  late  Mayor  Charles  Mc¬ 
Carty  dispensed  his  responsibilities. 

Farmer,  presently  assigned  to  features 
for  the  St.  Paul  papers,  was  their  morn¬ 
ing  "light  touch”  columnist  for  four 
years,  business  editor  for  two  and.  did  a 
Sunday  opinion  page  column  of  topical 
quips.  He  started  his  career  as  a  reporter 
and  assistant  to  the  news  editor  of  the 
Lawrenee  (Kan.)  Journal-World. 


C.  Richard  Splittorf  Chicago  ad  agency 

elected  chairman  executive  heads  4A’s 


C.  Richard  Splittorf  was  elected 
chairman  and  chief  executive  officer  of 
Sawyer-Ferguson-Walker  Co.  at  an  April 
28  meeting  of  the  board  of  directors. 
Splittorf  continues  as  president  of  the 
newspaper  advertising  sales  representa¬ 
tive  firm. 

Roy  G.  Blackfield.  executive  vicepres¬ 
ident  and  general  sales  manager,  will  be 
responsible  for  company  operations. 

The  realignment  of  responsibilities 
was  brought  about  by  the  death  of  James 
W.  Sykes,  who  was  chairman  and  chief 
executive  officer. 

Joining  S-F-W  in  1949  as  a  salesman  in 
the  San  Francisco  ofllce.  Splittorf  moved 
to  Philadelphia  as  vicepresident  and 
manager  of  that  office.  In  1962  he  came 
to  New  York  as  vicepresident  and  gen¬ 
eral  sales  manager  and  was  elected  pres¬ 
ident  in  1969. 

Blackfield  became  a  member  of  the 
Chicago  office  sales  staff  in  1954.  having 
previously  been  an  account  executive 
with  Ruthrauff  &  Ryan.  In  1957  he  was 
transferred  to  Detroit  and  was  appointed 
vicepresident  and  manager  of  the  Detroit 
office  in  1966.  Blackfield  was  elected 
senior  vicepresident  and  midwest  man¬ 
ager  in  1970.  In  1972.  he  came  to  New 
York  as  executive  vicepresident  and 
general  sales  manager. 

EDITOR  &  PUBLISHER  for  May  15,  1976 


Richard  C.  Christian,  chairman  of  the 
board  of  Marsteller  Inc..  Chicago,  was 
elected  chairman  of  the  board  of  the 
American  Association  of  Advertising 
Agencies  at  the  association's  58th  annual 
meeting  in  White  Sulphur  Springs. 
W.Va.  this  week. 

Edward  N.  Ney,  president  and  chief 
executive  officer  of  Young  &  Rubicam 
International  Inc.,  New  York,  was 
elected  vicechairman  and  Roger  J.  Mohr, 
president  of  Arthur  Meyerhoff  As¬ 
sociates.  Inc.,  Chicago,  was  elected 
secretary-treasurer. 

Christian,  who  has  been  vicechairman 
of  the  4A's.  succeeds  Neal  W.  O'Con¬ 
nor.  chairman  of  the  board  and  chief 
executive  officer  of  N.  W.  Ayer  ABH 
International.  New  York.  John  Crichton 
continues  as  4A  president  and  director. 


Plant  offer  rejected 

International  Paper  Company  was  of¬ 
fered  $2. 1  million  for  its  North  To- 
nawanda  plant  that  has  been  closed  since 
March  1 976.  A  newly  formed  company. 
Tonawanda  Paper  Corporation,  made 
the  offer  according  to  Jerry  Oppenheim 
the  president. 


Ad  realignments 
at  Washington  Post 

Thomas  R.  McCartin.  vicepresident- 
sales  of  the  Washiuftton  Post,  announced 
several  promotions,  effective  May  1, 
1976. 

Scotte  Manns,  classified  advertising 
manager  since  1973,  has  been  named  as¬ 
sistant  to  the  vicepresident-sales.  With 
the  Post  since  1963,  she  will  be  responsi¬ 
ble  for  the  administrative  operation  of 
the  vicepresident-sales’  office. 

Louis  Limber,  assistant  retail  advertis¬ 
ing  manager,  has  been  promoted  to  clas¬ 
sified  advertising  manager.  Limber  came 
to  the  Post  in  1963  and  has  worked  in 
classified-automotive  and  retail  sales. 

John  Bowen,  formerly  assistant  gen¬ 
eral  advertising  manager,  has  been  pro¬ 
moted  assistant  retail  advertising  man¬ 
ager.  Since  coming  to  the  Post  in  1961, 
Bowen  has  worked  as  a  classified  sales 
representative  and  was  assistant  clas¬ 
sified  advertising  manager. 

James  A.  Moss,  most  recently  ad¬ 
ministrative  assistant  to  the 
vicepresident-sales,  has  been  named  as¬ 
sistant  general  advertising  manager. 
Moss  joined  the  staff  in  1969  and  has 
been  school  services  manager  and 
employment  manager. 


Sunday  promotion 


"The  biggest  news  in  Austin  right  out¬ 
side  your  door  every  Sunday  morning” 
was  promised  in  a  Houston  Chroniele 
advertising  supplement  which  recently 
was  a  part  of  the  Sunday  edition  of  the 
Austin  Anieriean-Statesman. 

In  extolling  the  virtue  of  the  paper  pub¬ 
lished  in  the  state's  largest  city  it  was 
declared  that  the  Sunday  edition  was 
"packed  with  more  state,  national  and 
world  news  than  any  other  newspaper  in 
this  part  of  the  country.” 


Alcoholic  Be\/erage 
Purchasers 
n  in  the 
i  Houisvilie 

>  Market; 
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ALCOHOLIC  BEVERAGE  study  won 
Market  Data  First  Prize  for  the  Louis¬ 
ville  Courier-Journal  &  Times,  news¬ 
papers  over  200,000. 
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67  journalists  listed 
as  detained  or  missing 


Amnesty  International  has  issued  a  list 
of  67  journalists  who  have  been  detained 
or  who  have  “disappeared”  in  17  coun¬ 
tries.  The  British  based  human  rights 
group,  established  in  1961,  works  for  re¬ 
lease  of  people  imprisoned  for  political 
or  religious  reasons. 

The  release  of  the  list  was  timed  with 
the  May  10  opening  of  the  25th  general 
assembly  of  the  International  Press  Insti¬ 
tute  in  Philadelphia. 

Countries  named  are;  Bangladesh, 
Brazil,  Chile,  Cuba,  India,  Indonesia, 
South  Korea,  the  Philippines,  Singapore, 
South  Africa,  Taiwan,  Tanzania,  Thai¬ 
land,  Turkey,  Soviet  Union,  Uruguay 
and  Yugoslavia. 

Amnesty  declared:  “There  are  almost 
certainly  more  journalists  detained  in  the 
world  and  equally  certainly  more  coun¬ 
tries  that  are  holding  journalists  in  cus¬ 
tody.  .  .  .  The  fact  that  a  country  or  a 
particular  journalist  is  not  included  only 


means  that  any  such  cases  have  not  yet 
been  taken  up  by  or  come  to  the  atten¬ 
tion  of  Amnesty  International.”  The  or¬ 
ganization  has  chapters  in  33  countries. 

These  journalists  are  detained  in  viola¬ 
tion  of  Article  19  of  the  United  Nations 
Universal  Declaration  of  Human  Rights, 
the  report  maintains.  The  Article  asserts 
the  right  to  “receive  and  impart  informa¬ 
tion  through  any  media”  as  part  of  the 
right  to  freedom  of  expression. 

News  people  who  disappeared  in 
Cambodia  were  not  included  because 
they  were  war  correspondents  and  not 
under  the  category  of  political  prisoners. 

Twenty-one  journalists  are  reportedly 
held  in  Indonesia;  Soviet  Union.  7: 
Brazil,  6:  Yugoslavia  5.  and  India,  4.  and 
Taiwan  4.  Other  countries  listed  report¬ 
edly  held  three  or  less. 

The  Indonesian  list  includes  jour¬ 
nalists,  with  one  exception,  who  have 
been  detained  without  trial — the  majority 


of  them  since  1965.  following  an  attemp¬ 
ted  left-wing  coup.  The  broad  allegation 
is  that  their  writings  supported  the  late 
President  Sukarno  or  the  Communist 
Party  and  helped  create  a  climate  favor¬ 
able  to  the  coup. 


CB  radio  craze  gets 
boost  in  Detroit  News 

The  Detroit  News  says  it  is  the  first 
newspaper  in  the  U.S.  to  run  a  weekly 
Citizens  Band  (CB)  radio  page. 

The  page,  which  appears  each  Sunday, 
highlights  “CB  Break.”  a  column  by 
News  staff  writer  Mike  Wendland  that  is 
syndicated  in  more  than  150  newspapers 
across  the  nation. 

Known  to  his  fellow  CBers  as  “KKE 
4451 ,”  Wendland  has  been  a  CB  user  for 
more  than  15  years. 

The  News'  CB  page  also  features  club 
news,  reviews  of  the  latest  CB  equip¬ 
ment  and  the  latest  rules  and  regulations 
from  the  FCC. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BICENTENNIAL 


MEN  OF  INDEPENDENCE,  weekly.  500 
words,  samples,  bright,  easy  reading. 
Dennis  Features,  99  Susan  St.,  Silver- 
ton,  N.J.  08753. 


BUSINESS  PAGE  FEATURES 

THE  HUMAN  SIDE  OF  BUSINESS— 
How  to  win  customers,  gain  profits 
through  better  management-employee' 
employee<ustomer  rwations.  Dr.  Whitt 
Schultz,  noted  lecturer,  writer,  business¬ 
man,  consultant  shares  proven  methods 
of  building  better  business — and  a  bet¬ 
ter  business  page.  Great  reader  re¬ 
sponse.  Free  samples.  HOWCO,  Box  BB, 
Kenilworth,  III.  60043. 


_ CARTOONS _ 

WEEKLY  PUBLICATIONS  gain  readers 
with  our  funny  outdoor  cartoon,  Sam- 

Kles.  Sierra  Features,  Box  305,  Roche 
arbor.  Wash.  9K50. 


CITIZENS  BAND  RADIO 

NOW  AVAILABLE,  C-B  News:  national 
FCC  news,  C-B  features,  cartoons  and 
technical  column.  From  The  C-Bers' 
NEWS,  Box  1702,  Columbia,  Mo.  65201. 
(314)  449-8121.  Write  or  call  for  free 
sample. 

EDITORIAL  CARTOONS 

POLITICAL  CARTOONS,  2  per  week 
plus  short  Washington  spoofs  by 
award-winning  newsman-artist.  Sam¬ 
ples.  Box  948.  Editor  &  Publisher. 


ELECTION  CAMPAIGN 


FOCUS  ’76.  What  is  the  average  citizen 
saying  about  Election  '76?  Experienced 
political  writer  is  touring  USA  to  find  out. 
Interpretive  reports  with  emphasis  on 
humor  and  human  interest  detail.  Eye 
witness  Convention  coverage.  Daily  and 
weekly  columns.  Call  (304)  829-4872  or 
write:  N.  C.  Smith,  Box  1,  Indepen¬ 
dence,  Pa,  15343. 


ENTERTAINMENT 

SHOWBIZ — Weekly  interviews  with  big 
name  stars  in  film.  TV  and  theatre.  Mike 
Elkin.  Meadows  at  Lower  Gwynedd, 
Ambler,  Pa.  19002. 


FOODIFASHION 

EXPERT  American  food  editor-writer 
based  Pans,  excellent  knowledge  French 
food  and  chefs,  currently  fashion  writer 
AP,  and  food  columns  for  big  U.S.  paper, 
offering  regular  column  food  and/or 
fashions.  Box  878,  Editor  &  Publisher. 


_ HUMOR _ 

CAPITOL  COMEDY  spoofs  Washington. 
Sharp  one-liners  for  column  or  fillers. 
Trial  basis.  Jack  Posner,  220  Madison 
Ave.,  New  York,  N  Y.  10017. 


_ GARDENING _ 

EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson,  (Jown  to 
Earth,  Box  66,  Needham,  Mass.  02192. 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  3(X)  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


_ SPORTS _ 

SPORT  HISTORY  QUIZ— Daily  or  weekly. 
Free  sample.  Write  Darnell  Marketing, 
P.O.  Box  161304,  Memphis,  Tenn. 
38116. 


WEEKLY  FEATURES 

WASHINGTON  PERSPECTIVE— Sizing 
up  rural/agricultural  developments  af¬ 
fecting  YOUR  readers:  WASHINGTON 
GRAB  BAG— A  mix  of  the  light,  not-so- 
light  glimpses  of  YOUR  Washington 
transplants.  Separately  or  in  combina¬ 
tion.  Box  830,  Editor  &  Publisher. 

GOD'S  COUNTRY  Won!  Positive  syndi¬ 
cated  pacemaker.  Weekly,  camera- 
ready.  It's  my  country,  your  country— 
GOD'S  COUNTRY.  Blackburn  Syndi¬ 
cated  Features,  P.O.  Box  387,  Rye,  Colo. 
81069. 

YOUR  WORLD  column  builds  general 
interest  readership  by  colorful  reports 
on  international  events,  places,  people. 
VANCE  FEATURES,  207  Gold  St.,  Park 
Forest,  III.  60466. 

CRISP  outdoors  copy  by  writer  with 
25  years  as  Extension  Service  wildlife 
expert.  Columns  in  papers  for  IVz 
years.  Samples  free.  Controversial. 
Camera-ready.  Complements  local  out¬ 
doors  copy.  Reader  interest  guaranteed 
or  money  refunded  after  2  months.  Low 
fee  based  on  circulation.  Better  Hunt¬ 
ing  &  Fishing,  RFD  2,  Box  384,  Auburn, 
Ala.  36830. 


CLASSIFIED 

ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weelis  —  J1.35  pei  line,  per  issue 

3- weeks  —  {)  45  pet  line,  per  issue 

2- weeks  —  J)  55  per  line,  per  issue 

1- week  —  J1  65  pei  line 

ALL  OTHER  CLASSIFICATIONS 

(Remittance  witli  copy  unless  credit  established ) 

4- weeks  —  $2  00  per  line,  per  issue 

3- weeks  —  J2  10  per  line,  per  issue 

2- weeks  —  J2  20  per  line,  per  issue 

1-week  —  J2  30  per  line 

Add  tl  00  per  insertion  tor  bon  service  and  count 
as  an  additional  line  in  your  copy 

Air  mail  service  on  bon  numbers 
il  50  extra 


IMPORTANT:  Due  to  change  in  postal  charge.,, 
only  box  number  responses  going  outside  the  con¬ 
tinental  United  States  will  be  marked  Ait  Mail  and 
charged  extra  for  Air  Mail  service 

Count  approximately  39  characters 
and/or  spaces  per  line . 

3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other 
decorations  changes  your  classified  ad  to  display 
The  rate  for  display  classified  is  S4  35  per  agate 
line — S60  90  per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day.  are  valid  for 
1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

NEWSPAPERS  FOR  SALE 

DYNAMIC  local  soccer  newsweekly  with 
excellent  newsstand  test  response  needs 
investment  capital  or  production  invest¬ 
ment  (newsprint,  litho,  typesetting,  lay¬ 
out).  Call  (212)  666-1111  evenings. 

OVVN  YOUR  OWN  edition  of  leading  Na¬ 
tional  Travel  Magazine.  TRAVELHOST 
Magazine,  presently  in  over  30  markets 
nationwide,  is  now  selecting  additional 
qualified  Associate  Publishers.  Principals 
must  have  extensive  advertising  sales 
backgrounds.  Investment  required.  CALL 
NOW:  James  E.  Buerger,  (214)  691-1163, 
or  write:  Travelhost  Magazine,  6116  N. 
Central  Expy.  Suite  620,  Dallas,  Texas 
75206. 


CLASSIFIED  AD  RATES 
ON  PAGE  54 


MANUFACTURERS/ 
INTERNATIONAL  DISTRIBUTORS 
inventor  of  new  revolutionary — patented 
and  fully  developed  Phototype  Trimmer, 
would  like  to  sell  patent  or  grant  Exclu¬ 
sive  Licensing  agreement.  Trimmer  fea¬ 
tures:  12"  paper  capacity.  Can  simul¬ 
taneously  feed  and  trim  One  or  More 
paper  widths.  Quick  change.  Self- 
Sharpening  Razor  Blades.  Roller  feed  and 
paper  tension  system  eliminates  "fish- 
tailing".  Micro  guide  adjustment.  Trims 
both  sides  of  all  printouts  within  .007". 
Rate  of  trim:  35V2  fpm.  Foot  pedal  control. 
Gear  driven  heavy  duty  motor.  Front 
waste  removal  bar.  Die  cast  Aluminum. 
Needs  no  lubrication.  See  new-first  time 
showing  at  ANPA/RI  Production  Confer¬ 
ence  in  Las  Vegas — Booth  115.  For  bro¬ 
chure/appointment  contact:  William  T. 
Wright.  18(X)  Stokes  St.,  San  Jose,  Calif. 
95126.  (408)  292-7025. 


CLASSIFIED  ADVERTISING 
Order  Blank 


□  Assign  a  box  aumber  and  mail  my  replies  daily 


To  Run: 


-Weeks - Till  Forbidden 


I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

I 

^  Moil  to:  EDITOR  fc  PUBLISHER  •  850  Third  Avt.  •  New  York,  N.Y.  10022 


REACH  UNDER  30’s— If  you  would  like  to 
reach  the  youth  market  for  your  weekly  or 
daily,  we  are  offering  a  12-page,  camera- 
ready  music  su^lement  for  as  little  as 
$200  per  week.  (Consisting  of  record  and 
concert  reviews,  feature  interviews,  photos 
and  artwork,  we  have  the  top  music  writers 
in  the  country  working  for  us.  For  a  com¬ 
plete  rate  schedule  and  sample  of  the 
supplement  write:  Good  Times,  80-32 
164th  St.,  Jamaica,  N.Y.  11432.  Attn: 
Richard  Branciforte. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 

IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolu 

Lindsay,  Cal.  93247  (209)  562-2587 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1 133 

ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


WEEKLY,  mountain  states.  Revenue 
$300,000  range.  Completely  equipped  off¬ 
set  plant.  Box  872,  Editor  &  Publisher. 

WEEKLY  NEWSPAPER  located  in  coastal 
area  of  southern  California.  Ajudicated 
over  30  years.  In  rapidly  growing  area.  Box 
81931,  San  Diego,  Calif.  92110. 


NORTH  JERSEY  weekly,  established  2 
years,  serving  high-income  communities. 
No  plant  or  equipment.  Health  forces  sale 
at  $45,CK)0  with  $20,000  cash.  Publisher, 
Town  Journal,  Box  335,  Saddle  River,  N.J. 
07458. 

OFFSET  6-DAY  DAILY,  Zone  1.  Volume 
$600,000  moving  up.  Flat  cash  flow  but 
high  potential  in  rich,  growing  market. 
Terms  to  right  owner-operator  but  cash 
appeals.  Write  Owner,  Box  880,  Editor  & 
Publisher. 


MID-ATLANTIC  AREA  weekly  with  own 
composition  equipment  for  sale  at  price 
equivalent  to  annual  gross  of  $245,000. 
Attractive,  growing  area.  W.  B.  Grimes  & 
Co.,  National  Press  Bldg.,  Washington, 
D  C.  20045. 


QUARTERLY  CALIFORNIA  TABLOID  seeks 
investment  capital.  Paper  has  strong 
community  support,  outstanding  graphics, 
10,000  circulation.  State  distribution  pos¬ 
sibility.  Box  81702,  San  Diego,  Calif. 
92138. 

EXCELLENT  free  distribution  weekly  serv¬ 
ing  medium  to  high  income  area  of  major 
Midwest  metropolitan  market.  Established 
for  60  years.  Circulation  16, OCX).  Grossing 
between  $70-80,000  annually.  Attractively 
priced.  For  information  write  or  call:  W.  W. 
Spurgeon  Jr.,  550  Merchants  Natl.  Bank 
Bldg.,  Muncie,  Ind.  47305.  (317)  289- 
9966. 

TWIN  WEEKLIES  and  shopper.  Combined 
circulation  7500.  Grossing  about  $75,000 
with  potential  to  double.  Job  printing 
facilities.  $25,000  down  and  owners  will 
consider  taking  mortgage  for  $50,000  ba¬ 
lance.  Located  in  southern  Maine.  Box 
917,  Editor  &  Publisher. 

COASTAL  WEEKLY,  perfect  climate,  per¬ 
fect  locale,  $144,000  gross,  submit  your 
top  down.  (Dttset.  Synder  Newspaper 
Brokers,  136  E,  Honolu  St.,  Lindsay,  Calif. 
93247. 

NORTH  JERSEY  WEEKLY,  10  years  old, 
growing  community.  Equipment.  Gross 
$52,000-1-.  Price  $75,000.  Sale  due  to 
health.  Box  932,  Editor  &  Publisher. 

ADJUDICATED  SOUTHERN  CALIFORNIA 
weekly— fast  growth  area  3000  circulation 
—take  over  now.  $27,500.  P.O.  Box  1400, 
Hemet,  Calif.  92343. 


AN  AD  THIS  SIZE  could  sell  yotir 
newspaper.  Only  $28.00  for  4  weeks  with 
Box  number  in  E&P  Classifieds. 


NEWSPAPERS  WANTED 


WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$300,000  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 

METRO  NEWSMAN,  some  cash,  seeks  jun¬ 
ior  partnership.  Prefer  Midwest.  Box  806, 
Editor  &  Publisher. 

EXCLUSIVE  WEEKLY,  profitable,  medium 
size,  eastern  Area  3  or  4.  Confidential.  Box 
882,  Editor  &  Publisher. 

AD  MAN  with  20  years  experience  and 
$35,000  cash  wishes  to  buy-in,  or  form 
partnership  to  buy  exclusive  weekly  in 
Zones  7,8,9.  Box  922,  Editor  &  Publisher. 

WE  WANT  TO  BUY  a  daily  or  large  weekly 
newspaper  in  Midwest.  SHAW  NEWSPAP¬ 
ERS.  E.  K.  Shaw,  Newton  News,  Newton, 
Iowa  50208. 

WEEKLY  OR  SMALL  DAILY,  newspaper  or 
shopper;  in  western  New  York  State.  Pre¬ 
ferably  Rochester  area.  Box  913,  Editor  & 
Publisher. 

HAVE  CASH,  energy,  J-school  degree  and 
some  weekly  experience  to  put  into  week¬ 
ly  or  small  daily  where  owner  will  teach 
me  the  business.  G.  Kreutz,  4226  Ridge¬ 
way.  Colflmbus,  Ind.  47201. 
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EQUIPMENT  8.  SUPPLIES 
ENGRAVINGISTEREO 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PRESSES  &  MACHINERY 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


PHOTO-LATHES-Check  our  price.  Call 
E.  U.  Co..  (314)  727-2121,  M.  Brimer. 
8023  Forsyth,  St.  Louis,  Mo.  63105. 


1  8  TON  Metal  Pot 

Electric— Serial  No.  3-3916 

1  STA-HI  Curved  Plate 
Router  For  22%  Cut  Off 
Serial  No.  73775— M  R.  9 

3  STA-HI  Mat  Formers 
Serial  No.  118156— M.F.  3 
Serial  No.  J-6352 
Serial  No.  218846— M.F.  3 

2  PONY  AUTOPLATE  Casting 
Machines  22%  Cut  Off 
Serial  No.  267 

Serial  No.  83 

1  GOSS  Mat  Roller  No.  76 
1  PREMIER  Shaver 
Serial  No.  42062493H  I 
1  NOLAN  Flat  Stereo  Saw 
Serial  No.  12331  U 

Write:  Joseph  Nay,  Production  Manager, 
High  Point  Enterprise,  P.O.  Bo*  1009, 
High  Point.  N.C.  27261.  Or  call  (919) 
885-2161. 


FILM  PROCESSORS 


KODAK  VERSAMAT  PRCXESSOR,  Model 
5,  for  developing  black  and  white  nega¬ 
tives  in  less  than  6  minutes.  Price  $2000. 
For  information  call  Walker  Young, 
Virginian-Pilot  &  Ledger-Star,  150  W. 
Brambleton  Ave.,  Norfolk,  Va.  Ph;  (804) 
446-2450. 


MAILROOM 


SHERIDAN  72PHH.  excellent  condition. 
MAGNACRAFT  labeling  machine. 

MARK  III  Cutler  Hammer  stacker. 

Box  849,  Editor  &  Publisher. 


2  SIGNODE  narrow  strap  model  MN44  wire 
tying  machines.  Both  approximately  8 
years  old  and  in  good  running  condition. 
$1000  each.  1  Midstates  twist  wrap  wire 
tying  machine  Model  2-125B-V,  approxi¬ 
mately  6  years  old  and  in  good  running 
condition.  $5000  or  best  offer.  Contact 
Bob  Heinrich,  Dow  Jones  &  Co.,  200  Bur¬ 
nett  Rd.,  Chicopee,  Mass.  01020.  (413) 
592-7761,  ext.  224. 


MISCELLANEOUS 


DUE  TO  PRODUCTION  CONVERSIONS, 
the  following  used  equipment  is  now  avail¬ 
able  at  attractive  prices. 

2 — Complete  NAPP  Manual  Single  Plate 
Processing  Systems 

1 — Beach  Vacuum  pump  for  Autoplate 

1—  PDP8,I  Computer— 4  K  Core,  32  K 
Disk,  With  Readers  and  Punches 

2—  Photon  560’s 

1 — Nu-Arc  printer 

1 — Nolan  Lead  Pot— 12  Ton  Electric 
1 — Mayfran  Plate  Conveyor 
1— Wood  Autoplate  Caster  #1600 
1 — Pony  Autoplate  Caster 
1— Wood  Automiller  #22 

3 —  Sta-Hi  Mat  Roosters 

11 — Stereo  Press  Plate  Trucks 
1 — Sta-Hi  Router  Bit  Grinder 

1 —  Hammond  Scorcher 
Many  Type  Galleys 

2—  Model  28  Reperforators 

3—  Model  21  Reperforators 

2 —  Fairchild  64  Key.  6  level  Non- 
Counting  Perforators 

3—  Fairchild  60  Key.  6  level  Non- 
Counting  Perforators 

1 — Hammond  Slug  Stripper 

1—  Wesel  Electric  News  Proof  Press 

2 —  Single  Col.  Galley  Racks 

1 — Twin  Oaks  Spaceband  Cleaner 
1 — Wesel  Stereo  Saw 

4 —  Glass  Screens  65  to  133  Line 
Everything  available  as  is — where  is. 

For  more  information,  contact  Bob 
Reinhard  at  (215)  433-4241.  Call- 
Chronicle  Newspapers  Inc.,  6th  and  Lin¬ 
den  Sts,.  Allentown,  Pa,  18105. 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 

(212)  752-7053 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  55(X).  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  1—4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 


COMPUGRAPHIC  4961TL  with  spare 
reader  and  replacement  parts  kit.  $4500. 
Reporter,  Box  468,  Marblehead,  Mass. 
01945. 


190  COMPSTAR,  $2900,  with  font  strips. 
Good  running  condition.  Immediate  deliv¬ 
ery.  Call  Linda,  (617)  470-0736. 


ACM  90(X)  with  consul  4  film  fonts,  spare 
parts,  $10,000.  2961HS  with  21  fonts, 
gears,  spare  reader,  spare  parts,  $50(X). 
Kelbro  Printing  Co.,  P.O.  Box  125, 
Thomasville,  Ga.  31792.  (912)  226-6822. 


COMPUGRAPHIC  9000  with  keyboards, 
4  years  old. 

COMPUGRAPHIC  Compuwriter  II  with 
fonts  and  plugs — processor  included, 
LINOFILM  SETUP— Includes  2  photo 
units,  4  keyboards,  composer,  many 
rids  and  width  cards.  More  than 
30.(XX)  in  spare  parts. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
(201)  438-3744 


PLATEMAKING 


FOR  SALE:  2  Letter  Flex  plate  maker  expo¬ 
sure  units  (air  knife),  purchased  new 
1974-75.  For  information  call  Arnold  Mc¬ 
Donald.  Production  Director,  The 
Virginian-Pilot  &  Ledger-Star,  Norfolk,  Va. 
23510.  Ph:  (804)  446-2395. 


ONE  COMPLETE  NAPP  SYSTEM  (single 
plate— manual),  with  spare  parts.  Purch¬ 
ased  new  in  1974-75.  Excellent  condition. 
For  further  information  call  Mike  Grand- 
staff,  The  Peekskill  Evening  Star,  Peek- 
skill,  N.Y.  10566.  Ph:  (914)  737-1200. 


PRESSES  &  MACHINERY 


2  FAIRCHILD  NEWSKING  web  offset  units. 
1  Colorking  folder,  22%x36",  year  1967. 
Available  immediately.  Call  collect:  (617) 
475-3210. 


WE’VE  GOT  A 
SURE  FIRE 
WAY  TO  WIN 
IN  LAS  VEGAS! 

If  you  deal  in  equipment,  products,  ser¬ 
vices  or  systems  involved  in  newspaper 
production  (or  if  you're  a  publisher  with 
surplus  equipment  on  hand  at  your  plant), 
we  can  save  you  a  lot  of  wheeling  and 
dealing.  E&P  will  be  in  Las  Vegas  June  5- 
10  for  the  AN  PA:  R I  Prod  uction  Conference 
—newspaperdom's  most  impressive  gather¬ 
ing  of  production  and  systems  people.  And 
we’ll  have  a  copy  of  our  June  5  issue  for  every 
delegate  there! 

Put  your  money  where  the  market  is!  Let  an 
E&P  Classified  put  forth  a  special  sales 
effort  on  your  behalf. 

Use  the  order  blank  in  this  issue  to  schedule 
your  ad  for  presentation  to  the  ANPA  Rl 
delegates.  Or,  give  us  a  call — 

E&P  CLASSIFIEDS— (212)  752-7053 
YOU  CAN  BET  ON  'EM! 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  4  units,  1966 
Goss  Suburban.  1500  series  unit 
Goss  Suburban  2  units  for  add-on 
Goss  Urbanite  5  units.  23  9/16  x  36.  1971, 

2  folders 

(^ss  Urbanite  presses  and  units 
Goss  Metro  4  units,  1970 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders,  1964 
Mueller  3-pocket  inserter,  Model  227 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


4  UNITS — Mark  II  Goss  Headliner,  man¬ 
ufactured  1971,  still  in  original  crates. 
Complete  with  2  to  1  double  delivery  fol¬ 
der,  2  color  cylinders  (reverses  on  both),  4 
RTPs,  angle  bar  nest  4  high,  5-50hp 
DC/SCR  drive.  Universal  Printing  Equip¬ 
ment  Co.  Inc.,  436  Ridge  Rd.,  North  Ar¬ 
lington,  N.J.  07032.  (201)  438-3744. 


1  MEIHLE  36"  single  color.  25"x36".  in¬ 
stalled  new  in  1973,  immaculate. 

1  ROSBACK  Automatic  Collator,  Stitcher, 
3  knife  trimmer. 

Both  available  immediately.  Call  collect: 
(617)  475-3210. 


3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $5000  each  or  $12,0(X)  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 


WEB  OFFSET  PRESSES 

4  Unit  Goss  Metro  (1971),  with  2  color 
decks  and  RTP  with  conveyor  equip¬ 
ment.  available  now.  2  to  1  double  de¬ 
livery  folder  with  upper  formers. 

6  Unit  Goss  Suburban  with  Urbanite  Fol¬ 
der.  (includes  Vi  fold)  two  50hp  drives, 
two  4  position  roll  stands  (1965). 

4  Unit  Cottrell  V-700,  with  2  roll  stands,  2 
pass  ovens,  chill  rolls,  folding  machine 
with  air  former,  cross  perf.  double  paral¬ 
lel,  Vi  and  Vz  fold,  and  2  web  sheeter. 

2  Unit  Color  King  with  folder. 

2  Unit  News  King  with  Color  King  folder. 

Gazette  Americana  17%  x  24",  2  color  per- 
fector  with  sheeter, 

Cottrell  Model  RB-1  heavy  duty  newspaper 
folder,  with  balloon  former  and  cat 
walks  (takes  12  sheets). 

Rewinders  (new),  built  to  your  specifica¬ 
tions. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

436  Ridge  Road 
North  Arlington,  N.J.  07032 
(201)  438-3744 


6  UNIT  SINGLE  WIDTH  Goss  Universal 
newspaper  press  with  22%'  cutoff,  2  color 
decks,  quarter  fold.  Good  condition.  Can 
be  seen  running.  Also  platemaking  equip¬ 
ment.  McLean-Hunter  Ltd.,  Toronto, 
Canada.  (416)  221-1131. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196 — 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 


WANTED:  Goss  Community,  Suburban  or 
Urbanite.  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 


WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


USED  48P  SHERIDAN  with  9  hoppers  and 
single,  fold  first,  delivery.  Reply;  Engineer¬ 
ing,  The  Montreal  Star,  P.O.  Box  4005, 
Montreal,  Quebec,  Canada.  Ph:  (514) 
282-2535. 


WANTED: 

COUNT-O-VEYOR  MODEL  107. 
CALL  (717)  784-2121,  MARV  CLEWS. 


WANT  TO  BUY  used  Bunn  Model  #142-X 
tying  machine.  If  you  have  one  available 
contact  Mac  Daley  at  the  Knoxville  News- 
Sentinel  Co.,  (615)  523-3131. 


WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 


WANTED;  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251,  EDITOR  &  PUBLISHER 


WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


ONE  2-4  UNIT  OFFSET  PRESS  16-24 
pages  and  1  Gasoline  Forklift  Truck. 
BEHRENS  PULP  &  PAPER  CORP.,  606  W. 
Arbor  Vitae  St.,  Inglewood,  Calif.  90301. 
(213)  674-4040. 


WANTED:  2  Flying  Pasters  to  attach  to 
Goss  Urbanite,  late  model  Butler  or  WPE 
and  Goss  4  position  rollstand.  Reply  to: 
Paul  Chmielewicz,  El  Vocero  de  Puerto 
Rico,  P.O.  Box  3831  Old  San  Juan  Sta., 
San  Juan,  Puerto  Rico  00904.  Ph:  (809) 
723-4600.  Telex:  385-836. 


GOSS  URBANITE  offset  press.  2/3  units. 
16-24  pages  with  tabloid  folder. 
BEHRENS  PULP  &  PAPER  CORP.,  606  W. 
Arbor  Vitae  St.,  Inglewood,  Calif.  90301. 
(213)  674-4040. 


INDUSTRY  SERVICES 


BOUND  COPIES 


SEND  YOUR  NEWS  FILES  NOW  for  per¬ 
manent  buckram  binding  with  gold  stamp¬ 
ing.  $25  per  book.  Free  filing  for  your  cur¬ 
rent  issues.  Put  us  on  your  mailing  list  to¬ 
day.  News  File,  Box  6318,  Lincoln,  Neb. 
68506. 


CIRCULATION  CONSULTANTS 

BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  art  you’ll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  details  and  low  rates.  CIR¬ 
CULATOR’S  IDEA  SERVICE.  P.O.  Box 
6526,  Mobile,  Ala.  36606. 


211  PUBLISHERS  bought  "The  Basics  of 
Profitable  Circulation  for  Weeklies"  during 
April.  For  your  copy  of  this  tremendously 
useful  handbook,  send  $16  to  John  Mc¬ 
Kinney,  c/o  Port  Jefferson  Record,  Box 
248,  Port  Jefferson,  N.Y.  11777.  Ten-day 
money-back  guarantee. 


EDITORIAL  SERVICES 


GREAT  HELP  for  feature  writers!  More 
than  200  of  the  latest  books  are  reviewed 
in  capsule  form  in  THE  WEST  COAST  RE¬ 
VIEW  OF  BOOKS,  6311  Yucca-St.,  Hol¬ 
lywood,  Calif.  9(X)28.  Sample  issue:  $1.25. 


HAUUNG  SERVICES 


R. ALLEN  TRANSPORT 
We  are  an  independent  trucking  company 
specializing  in  exempt  newsprint  and  tab¬ 
loid  type  hauling  nationwide.  We  are  also 
set  up  to  handle  multiple  stops.  Call  cen¬ 
tral  dispatch  toll  free,  (8CX))  638,3204,  or 
call  (301)  957-0947. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011, 


SUBURBAN  CONSULTANTS 


HIRSCH  &  ASSOCIATES 
An  organization  of  suburban  newspaper 
specialists  in  the  daily  and  weekly  field. 
Retail  and  classified  sales  development. 
Financial  analysis.  Promotional  programs. 
Technical  assistance  in  circulation,  pro¬ 
duction  and  news.  Expert  appraisals  for  all 
purposes.  Representing  both  bikers  and 
sellers  of  newspaper  properties.  Call  (305) 
278-2848  or  write  P.O.  Box  759,  Delray 
Beach,  Fla.  33444. 
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Help 


Wanted... 


ACADEMIC 


JOURNALISM— Prefer  PhD.  Minimum  MA 
in  Journalism  and  media  experience.  Begin 
September  to  teach  basic  courses  plus 
specialty.  Application  and  vitae  at  once  to 
Charles  Millsaps,  Box  5784,  Radford  Col¬ 
lege,  Radford,  Va.  24142.  An  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer. 


MISSISSIPPI  UNIVERSITY  FOR  WOMEN  is 
seeking  a  faculty  member  with  a  strong 
news-editorial  background  who  can  also 
teach  public  relations  and  advertising. 
Position  requires  Masters  Degree  in  Jour¬ 
nalism  with  teaching  and  professional  ex¬ 
perience.  MUW  has  an  expansive  journal¬ 
ism  program  with  a  new  communications 
center  to  be  completed  this  year.  Salary 
competitive.  Minority  and  women  applic¬ 
ants  encouraged  to  appiv.  Send  full  re¬ 
sume  to  Dr.  Neil  Woodruff,  Head,  Dept,  of 
Journalism,  Mississippi  University  for  Wo¬ 
men,  Columbus,  Miss.  39701. 


JOURNALISM  position  at  growing  Depart¬ 
ment  of  Journalism  for  assistant  professor 
who  will  oversee  phototypesetting  produc¬ 
tion  for  student  newspaper  and  teach 
news-editorial  skills  courses.  Professional 
experience  essential;  Masters  required; 
PhD  preferred.  One  year  appointment; 
possible  renewal.  Salary  competitive.  Uni¬ 
versity  is  in  capital  city,  media  center  of 
state.  Contact  Dr.  Cliff  Lawhorne,  chair¬ 
man,  Department  of  Journalism,  Univer¬ 
sity  of  Arkansas  at  Little  Rock,  Little  Rock, 
Arkansas  72204.  UALR  is  an  Equal  Oppor¬ 
tunity/Affirmative  Action  employer. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y,  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


HELP  WANTED 


ACADEMIC 


JOURNALISM 

Application  deadline:  June  25,  1976.  Posi¬ 
tion  beginning  August,  1976  as  full-time 
Journalism  instructor.  Doctorate  in  Jour¬ 
nalism  is  the  appropriate  terminal  qualifi¬ 
cation.  Candidates  with  only  the  Masters 
degree  in  Journalism  may  be  considered 
for  temporary  annual  appointments  which 
may  not  be  renewed  to  extend  beyond 
three  years.  Three  years  professional  ex¬ 
perience,  including  work  with  metropolitan 
newspapers  required.  College  teaching  ex¬ 
perience  desirable.  Duties  include  teach¬ 
ing  a  full  schedule  of  courses  in  Journalism 
and  occasionally  English  composition  and 
participation  in  departmental  and  College 
activities.  Rank  and  salary  negotiable  ac¬ 
cording  to  experience  and  education.  Send 
letter  of  application,  resume,  transcripts 
of  academic  record  and  three  reference 
letters  from  qualified  persons  to;  Dr.  J. 
Merrin,  Chairman,  Department  of  English, 
Metropolitan  State  College,  250  W.  14th, 
Box  40,  Denver,  Colo.  80204. 

MSC  is  an  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


KANSAS  WEEKLIES— We  have  two  open¬ 
ings  for  managers,  either  with  advertising 
or  news  backgrounds.  You  must  under¬ 
stand  small  town  living  and  publishing. 
You  need  some  experience  and  a  great 
sense  of  responsibility.  There  is  plenty  of 
growth  within  our  weekly  group.  Contact 
Bill  Sheldon,  218  N.  Waco,  Wichita,  Kans. 
67202. 


PERSONNEL  ADMINISTRATION 
Excellent  growth  opportunity  for  qualified 
individual  m  personnel  or  labor  relations. 
Candidate  should  have  degree  and  several 
years  experience  in  one  or  more  piersonnel 
specialties.  Salary  range  $14,000  to 
$17,000  depending  upon  individual  qual¬ 
ifications.  Zone  2  location.  Please  submit 
complete  resume  in  confidence  to  Box 
940,  Editor  &  Publisher. 


VICE  PRESIDENT  AND  DIRECTOR  of  Ad¬ 
vertising,  chain  of  suburban  weekly  and 
dailies.  Healthy,  stable  Midwest  metro 
market.  Applicant  must  have  competitive 
market  experience.  Present  sales  volume 
$5,000,000.  Salary  $30,000  plus  perfor¬ 
mance  bonus.  Box  845,  Editor  & 
Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


WANTED;  General  Manager  for  Midsouth 
offset  daily  and  Sunday  paper  in  25,000 
circulation  range.  Must  have  experience 
and  be  knowledgeable  in  advertising,  cir¬ 
culation,  production  and  personnel  man¬ 
agement.  Single  newspaper  city.  Write  giv¬ 
ing  full  details  on  education,  experience, 
compensation  desired  to  Box  826,  Editor  & 
Publisher. 


LABOR  RELATIONS 
AND  PERSONNEL 

Experienced  negotiator  well  versed  in 
newspaper  contracts,  able  to  handle  all 
negotiations,  grievances,  p)ersonnel  prob¬ 
lems  and  hiring.  Large  metropolitan  daily. 
Zone  2.  Write  Box  949,  Editor  &  Publisher. 


SYSTEMS  PROGRAMMER 
Zone  2  newspaper  is  seeking  aggressive 
individual  with  data  processing  back¬ 
ground  to  join  their  organization  to  fill 
newly  created  position.  Degree  and  several 
years  experience  as  programmer  analyst  in 
publishing  industry.  Attractive  salary  and 
benefit  program  for  right  pierson.  Please 
forward  complete  resume  including  salary 
history  to  Box  933,  Editor  &  Publisher. 


LABOR  RELATIONS 

ASSISTANT 

New  position  available  as  assistant  to  the 
industrial  relations  director  of  the  San 
Francisco  Newspaper  Printing  Co.,  a 
multi-union  plant.  Duties  include,  but  are 
not  limited  to,  assisting  in  contract  nego¬ 
tiations,  arbitrations,  preparing  briefs  and 
handling  grievances  as  well  as  the  usual 
personnel  employee  relations  function. 
Successful  applicant  will  have  either  a 
degree  in  Industrial  Relations  with  4-6 
years  experience  or  Law  Degree  with  3-5 
years  labor  law  exposure.  Salary  nego¬ 
tiable  and  related  to  job  experience.  Send 
resume  and  salary  history  to  J.  F.  Kolder, 
Industrial  Relations  Director,  San  Francis¬ 
co  Newspaper  Printing  Co.,  925  Mission 
St.,  San  Francisco,  Calif.  94103. 

Equal  Opportunity  Employer,  M/F 


TIRED  of  less  than  $10,000?  Small  5-times 
daily  in  booming  Area  6  city  has  spot  for 
person  on  the  way  up.  Take  charge,  add 
circulation,  give  good  service.  A  job  with  a 
present  and  a  future.  Box  893,  Editor  & 
Publisher. 


WANTED:  Experienced  circulator  with 
proven  record  who  is  ready  to  assume  ad¬ 
ditional  responsibilities  of  motor  route 
supervisor.  Large  morning  and  afternoon 
newspaper.  Must  be  capable  of  organiz¬ 
ing  an  effective  expansion  program  in 
growing  Zone  6  metropolitan  area.  Box 
805,  Editor  &  Publisher. 


NEED  ONE  experienced  circulation  direc¬ 
tor  for  24,000  weekly  in  Michigan.  Some 
experience  in  voluntary  pay  helpful.  Good 
earnings  with  incentives.  Call  F.  H.  Bewick 
at  (313)  584-4000  or  write  c/o  Dearborn 
Times-Herald,  13730  Michigan,  Dearborn, 
Mich.  48124. 


6000  CIRCULATION  free  newspaper  in 
Emporia,  Va.  is  considering  2nd  class,  paid 
conversion.  We  need  a  pro  for  a  month  or 
two  to  do  the  job.  Call  Bill  Cate,  Southside 
Sun,  (804)  634-5128. 


CIRCULATION  MANAGER  for  14,000  ABC 
daily  in  fast-growing,  oilfield  service 
community  in  southwestern  Louisiana. 
County  population  over  M,000,  city  zone 
over  34,000.  Room  for  big  growth.  Salary 
and  commission  to  encourage  ambitious 
person  to  get  that  growth.  Contact  (Jon 
Olson,  general  manager.  The  Daily  Iberian, 
Box  1270,  New  Iberia,  La.  70560. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  for  suburban 
weekly  newspapers.  Ideal  candidate  will 
have  past  experience  in  developing  sales 
growth  and  telephone/outside  sales  pro¬ 
grams.  Involvement  in  all  facets  Including 
sales,  promotion,  budget  procedures,  abil¬ 
ity  to  motivate,  communicate  and  produce 
results  a  must.  Submit  resume,  including 
salary  history,  to  Alice  Raggi,  Pioneer 
Press  Inc.,  1232  Central  Ave.,  Wilmette, 
III.  60091. 

A  Subsidiary  of  Time  Inc. 

Equal  Opportunity  Employer,  M/F 


ADMINISTRATIVE 


ADMINISTRATIVE 


PUBLICATIONS  MANAGER 

The  University  of  California  Division  of  Agricultural  Sci¬ 
ences  has  an  opening  for  a  Manager  of  the  Publication 
Services  Unit.  The  Manager  will  be  responsible  for  a  pub¬ 
lications  facility  of  34  employees  involved  in  editing,  art 
and  layout,  printing,  binding  and  distribution  of  3500  titles 
which  are  stocked  and  distributed  throughout  California 
as  a  public  service.  The  Manager  will  be  responsible  for 
publications  policy  and  media  selection  for  various  audi¬ 
ences. 

The  successful  candidate  will  understand  the  use  of  pub¬ 
lications  for  communication  as  well  as  possess  the  neces¬ 
sary  supervisory  and  management  skills.  Experience  and 
education  comparable  to  a  Bachelors  Degree  and  10 
years  experience  are  desired.  Salary  range;  $18,200- 
$24,600  plus  University  benefits. 

Applications  should  be  submitted  by  June  7, 1976.  Please 
send  resume  and  salary  history  to; 

Kendall  Engelund 
Assistant  Director-Personnel 
335  University  Hall 
2200  University  Avenue 
Berkeiey  94720 

An  Equal  Opportunity  Employer. 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


THE  RIGHT,  sharp,  profit-minded  clas¬ 
sified  manager/salesperson  with  proven 
track  record  could  become  a  member  of  a 
working  team  of  successful  newspaper 
people.  We’re  an  ABC  daily/Sunday  AM  lo¬ 
cated  in  best  part  of  Zone  1.  Send  resume 
and  salary  requirements  to  Box  934,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING 


EXPERIENCED  retail  advertising  producer 
will  be  paid  top  salary  at  Lake  Wales  (Fla.) 
Daily  Highlander.  Top  advancement  oppor¬ 
tunities.  Write  P.O.  Box  872,  Lake  Wales, 
Fla.  33853. 


IMMEDIATE  OPENING  for  aggressive 
salesman,  fully  experienced  in  all  phases 
of  newspaper  advertising  including  shop¬ 
ping  centers.  Contact  (xene  Lofton,  The 
Daily  Democrat,  Woodland,  Calif.  95695. 


AD  MANAGER — Tiny,  prize-winning  New 
England  Daily  seeks  hard-working,  creative 
leader.  Good  benefits,  living  conditions, 
salary.  Box  892,  Editor  &  Publisher. 


ADVERTISING 

DISPLAY  AD  SALESPERSON 
Bi-weekly  central  Jersey  newspaper  seeks 
experienced,  neat,  aggressive  individual. 
Reply  in  confidence  toP.O.  Box  798,  Man- 
ville,  N.J.  08835. 


IMMEDIATE  OPENING— Experienced, 
promotionally  rr;>ided  display  advertising 
salesperson  for  13,CX)0  daily  located  in 
Mid-Coastal  Maine.  Excellent  career  op¬ 
portunity.  Send  complete  resume  and  sal¬ 
ary  requirements  to  Dan  Snow.  The  Times 
Record,  Industry  Rd.,  Brunswick,  Maine 
04011. 


ADVERTISING  SALES 

The  country’s  largest  ABC  weekly  subur¬ 
ban  newspaper  group  is  looking  for  an 
experienced  salesperson  with  a  proven 
track  record.  Experience  with  chain  adver¬ 
tising  is  necessary.  If  you  qualify  call  or 
write  Lindy  Stevens,  Journal  Newspapers, 
475  School  St.  S.W.,  Washington,  D.(J. 
20024.  Phone  (202)  554-7550. 


ADVERTISING  SALES  POSITION— Re¬ 
quire  a  bright,  articulate,  aggressive, 
proven  salesperson  for  this  top  level  posi¬ 
tion.  Prefer  daily  experience  but  looking 
for  ther/ghf  individual.  The  position  will  be 
to  assist  the  Regional  Sales  Director  of  a 
major  chain,  located  in  the  Midwest.  Re¬ 
sponsibility  will  include  both  large  retailers 
and  national  accounts.  Excellent  growth 
potential,  salary,  bonus,  fringes  and  be¬ 
nefits.  Box  936,  Editor  &  Publisher. 


ADVERTISING  DISPLAY  working  manager 
of  established  weekly  newspaper.  Zone  1. 
Experience  essential.  Fine  opportunity  for 
self-starter  with  ideas.  Box  6063,  Provi¬ 
dence,  R.l.  02940. 


AD  MANAGER 

Previous  manager  just  promoted  to  pub¬ 
lisher  position.  Need  good  sales  promotion 
man  or  woman  who  can  sell  and  lead 
others  to  do  same.  1 1,000  daily  circulation 
in  a  growth  market.  Area  3.  Salary,  com¬ 
mission  and  transportation.  Box  929, 
Editor  &  Publisher. 


NORTHERN  NEW  JERSEY  twice-a-week 
newspaper  group  with  saturation  coverage 
seeks  proven  manager  to  coordinate  ac¬ 
tivities  of  advertising  staff  and  to  develop 
promotions  and  lineage.  Experience  with 
both  chains,  shopping  centers  and  street 
retailers  helpful.  A  good  position  for  a  No. 
2  person  seeking  to  move  up.  Excellent 
salary  plus  incentive,  hospitalization  and 
pension.  Box  914,  Editor  &  Publisher. 


RETAIL  ADVERTISING  SALESPERSON 
needed  for  growing  organization.  2  years 
experience  requir^.  Some  copy  and  lay¬ 
out  involved.  Contact  Personnel  Dept., 
(608)  252-6336,  Madison  Newspapers 
Inc.,  P.O.  Box  989,  Madison,  Wise.  53701. 


GOOD  WEEKLY  NEEDS 
PROFESSIONAL  IN  AD  SALES.  ZONE  8. 
BOX  921,  EDITOR  &  PUBLISHER. 


SPECIAL  SECTION  ad  man  wanted.  Must 
be  able  to  do  layouts  and  sell.  Generous 
commission  against  draw.  Write  C.  E.  Lin¬ 
den,  Winona  Daily  News,  Winona,  Minn. 
55987. 


EDITOR  &  PUBLISHER  for  May  15,  1976 
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HELP  WANTED 
EDITORIAL 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Bo*  72. 
Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
A  medium  size  southern  New  England 
evening  newspaper  seeking  person  experi¬ 
enced  in  graphics,  newsroom  technology, 
and  responsible  editing,  to  be  assistant 
city  editor.  Unusual  growth  potential  for 
someone  with  imagination  and  initiative. 
All  replies  strictly  confidential.  Write:  Box 
857.  Editor  &  Publisher. 


WORKING  MANAGING  EDITOR  for  Mount 
Vernon  (Washington  State)  15K  circula¬ 
tion.  6  days,  all  VDT  input,  good  staff. 
Lome  Bruchet.  (206)  424-3251.  P.O.  Box 
578.  Mt.  Vernon.  Wash.  98273. 


SMALL.  PRIZE-WINNING  daily  that  wants 
to  be  the  best  seeks  editor  to  run  news 
operation.  Box  890.  Editor  &  Publisher. 


LARGE  NEW  ENGLAND  weekly  seeks  en¬ 
thusiastic.  creative  editor  for  competitive 
market.  Box  894.  Editor  &  Publisher. 


MANAGING  EDITOR  for  news-minded 
PM  Sunday  newspaper  in  smaller  Zone  6 
city.  Job  calls  for  skill  in  training  and  lead¬ 
ing  others,  interest  in  other  areas  of  news¬ 
paper  and  a  desire  to  learn  more  about 
newspaper  production.  Box  909.  Editor  & 
Publisher. 


CITY  EDITOR— Award-winning  17.000 
daily  seeks  an  experienced  city  editor 
with  at  least  2  years  of  desk  experience. 
Must  be  able  to  motivate  staff  of  17  and 
edit  copy  well.  Contact  Tom  Marquardt. 
Ypsilanti  Press,  a  Harte-Hanks  news¬ 
paper.  P.O.  Box  280.  Ypsilanti.  Mich. 
48197. 


FINANCIAL  WRITER — Feature  articles 
about  investments  needed  from  writer  with 
thorough  knowledge  of  stock  and  bond 
markets,  business,  economics  and  the 
brokerage  industry.  Box  938.  Editor  & 
Publisher. 


CALIFORNIA  DAILY.  86.500  circulation, 
needs  experienced  managing  editor 
atuned  to  today's  readers  in  suburbia. 
Must  know  makeup  and  how  to  lead  and 
inspire  young  reporters.  Great  growth  and 
living  area.  Contra  Costa  Times.  P.O.  Box 
5166.  Walnut  Creek.  Calif.  94596. 


NEW  NATIONAL 
MEN'S  MAGAZINE 

based  in  Los  Angeles  seeks  experi¬ 
enced  editors  for  key  positions;  Man¬ 
aging  Editor,  strong  on  administration, 
highly  organized,  knowledge  of  print 
and  4<olor  processes,  with  at  least  3 
years  experience:  Associate  Editor, 
good  ideas,  self-starter,  capable  of 
pencil  editing  and  writing  house  copy, 
titles  and  sub-titles,  with  at  least  2 
years  experience:  Assistant  Editor, 
good  ideas,  flair  for  writing,  with  at 
least  1  year  experience.  Salary  com¬ 
mensurate  with  ability.  Please  send 
resume  and  letter  to  Ms.  C.  Regnier. 
1850  Ivar  Ave..  Los  Angeles.  Calif. 
90028. 

MANAGING  EDITOR— 3  rural  weeklies. 
Edit  one:  supervise  all.  Significant  experi¬ 
ence  required.  Attractive  Zone  2  area.  A 
real  opportunity  for  aggressive,  skilled 
news  pro.  Box  944.  Editor  &  Publisher. 


MANAGING  EDITOR  for  English-Jewish 
weekly  on  Pacific  Coast.  Experience 
necessary.  Please  send  biographical 
sketch,  marital  status  to  Box  928.  Editor  & 
Publisher. 


EDITORIAL  POSITION  for  high  school 
and  college  sports  publication.  Must  have 
basic  knowledge  of  women's  athletics. 
Box  945.  Editor  &  Publisher. 


EXPERIENCED  REPORTER,  all  phases 
news,  features  for  large  Florida  weekly. 
Send  resume,  clips  to  NEWS.  Lake  Wales. 
Fla.  33853. 


E&P  CLASSIFIEDS 
COMMUNICATE 
WITH  THE 
COMMUNICATORS! 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


EDITOR — Small  country  weekly.  Versatili¬ 
ty.  speed,  experience  and  quality  required. 
Zone  2.  Box  935.  Editor  &  Publisher. 


GROWING  ZONE  6  semi-weekly  needs 
productive,  neat,  versatile  recent  grad:  in 
photography,  sports,  news.  Send  samples. 
Box  926.  Editor  &  Publisher. 


WESTERN  DAILY 
SEEKS  GREAT  EDITOR 

Our  medium  sized  paper  aims  for  excel¬ 
lence  in  news  coverage,  lively  features  and 
thoughtful,  conservative  editorials.  We 
seek  an  outstanding  editor  wfx)  will  set  and 
meet  high  standards  of  writing,  editing, 
motivation  and  management.  If  you  thrive 
on  tough  competition  and  hard  work  we 
offer  an  exciting  challenge  and  top  pay  in 
one  of  America's  most  desirable  com¬ 
munities.  Reply  in  confidence  to  Box  930. 
Editor  &  Publisher. 


NEWS  EDITOR-REPORTER  for  fast- 

t rowing,  large  Arizona  weekly.  Box  918, 
ditora.  Publisher. 


ASSOCIATE 
MAGAZINE  EDITOR 

One  of  the  nation's  brightest  Sunday 
newspaper  magazines  is  looking  for  an  as¬ 
sociate  editor.  Strong  editing  skills,  a  deft 
touch  with  headlines  and  captions  and  an 
ability  to  generate  provocative  story  ideas 
are  requisite.  At  least  3  years  experience 
preferred.  Send  resume,  writing  samples 
and  headline  examples  to  Personnel  Direc¬ 
tor,  Detroit  Free  Press.  Detroit.  Mich. 
48231.  An  Equal  Opportunity  Employer. 


VERSATILE,  SELF-STARTING  reporters 
needed  for  group  of  quality  suburban 
weeklies  in  Zone  2.  Photo,  pasteup,  hard 
and  feature  news  experience  preferred. 
Summer  start.  Stress  experience.  $$  in  re¬ 
ply.  Box  923,  Editor  &  Publisher. 

SPORTSWRITER  DESKMAN  for  prize-win¬ 
ning  daily.  Zone  5.  Must  have  3  to  5  years 
experience,  particularly  knowledgeable  on 
Indiana  sports  and  the  Big  10.  We  need  a 
newsman  or  newswoman  who  can  write 
sports  and  who  can  edit  wire  copy  into 
news,  not  jargon.  A  member  of  the  Gannett 
group.  Box  920.  Editor  &  Publisher. 


SUBURBAN  EDITOR 

Large  suburban  weekly  newspaper  seeks 
creative,  professional  editor  to  train, 
coach,  supervise  small,  young  news  staff, 
work  closely  with  publisher  on  product  de¬ 
velopment  and  public  acceptance.  Strong 
background  required  in  reporting,  copy 
editing,  layout,  photo  cropping,  making 
assignments.  Successful  applicant  will  get 
management  training,  have  opportunity 
for  advancement.  Zone  9.  Resume,  refer¬ 
ences,  personal  statement  to  Box  916. 
Editor  &  Publisher. 


REPORTER  for  highly  competitive,  aggres¬ 
sive  suburban  tabloid  with  heavy  emphasis 
on  local  and  regional  news.  Some  experi¬ 
ence  on  daily  paper  preferred,  but  not  re¬ 
quired.  if  you  can  convince  us  you  can  do 
the  job.  Initiative,  ability  to  handle  much 
responsibility  required.  Send  resume, 
clips,  to  Chris  Powell.  Managing  Editor. 
Journal  Inquirer,  306  Progress  Dr..  Man¬ 
chester,  Conn.  06040. 


PRESSROOM 


FREELANCE 

legislative  stringer  wanted  in  each 
state  Capitol.  Duties  to  include  reporting 
prospects  for  passage,  securing  copies  of 
Dills,  amendments,  etc.  (3ood  growth  op¬ 
portunity  while  supplementing  present  in¬ 
come.  Contact  President.  Box  915,  Editor 
&  Publisher. 

PRESSROOM 

OPERATOR  of  Goss  Urbanite,  Suburban  or 
Cottrell  V-22.  high  production  plant  with 
22  units.  5  folders.  Good  pay.  benefits. 
Location  near  Los  Angeles.  Contact  E.  J. 
Tervol.  Ad  Service,  P.O.  Box  3137,  Indus¬ 
try.  Calif.  91744. 

PRODUCTION 

COMPOSING  FOREMAN 

Area  4  daily  needs  working  foreman  with 
cold  type  markup  experience.  Knowledge 
of  Photon.  Compugraphic,  Hendrix. 
Compuscan  equipment  helpful.  Must  pos¬ 
sess  ability  to  supervise  some  inexperi¬ 
enced  help.  Send  salary  requirements  and 
resume  to  Box  950.  Editor  &  Publisher. 

OUTSTANDING  SEMI-WEEKLY  has  open¬ 
ing  for  working  foreman  who  has  thorough 
knowledge  8-unit  Community,  cameras, 
pasteup,  etc.  Write  H.L.  Phillips,  Carteret 
County  News-Times.  Morehead  City,  N.C, 
28557. 

COMP  SHOP  MANAGER— Excellent  poten¬ 
tial  in  growth  market.  Weekly  group,  some 
job  work.  Graphic  arts  background,  experi¬ 
ence  in  newspaper  photocomposition, 
camera  and  staff  supervision.  Zone  5.  Re¬ 
sume  to  Box  910.  Editor  &  Publisher. 

PRODUCTION  MANAGEiY  for'  BergTn 
County.  New  Jersey,  twice-a-week  news¬ 
paper  group.  Must  have  experience  with 
type  markup,  layout,  camera  and  be  able 
to  handle  people.  Offset  equipment  in¬ 
cludes  Compugraphic.  Edit  Set  and  748. 
Good  position  for  person  looking  ahead. 
Salary  plus  hospitalization  and  pension. 
Box  919,  Editor  &  Publisher. 

PRODUCTION 

SUPERINTENDENT 

Experienced  and  knowledgeable  in  all 
phases  of  newspaper  production,  both  hot 
metal  and  cold  type.  We  need  a  person 
able  to  step  in  and  complete  the  con¬ 
version  to  automated  processes  from 
composing  room  to  stereo  to  press.  Must 
be  well  versed  in  labor  contracts.  Large 
metropolitan  daily.  Zone  2.  Box  947. 
Editor  &  Publisher. 

AFTERNOON  DAILY  in  Zone  6  is  seeking 
an  individual  with  experience  in  photo¬ 
composition  to  be  our  composing  super¬ 
visor.  Must  know  markup,  be  familiar  with 
Compugraphic  equipment  and  have  some 
supervisory  experience.  An  assistant 
supervisor  on  a  small  daily  is  an  ideal  can¬ 
didate.  We  offer  good  benefits  and  an  ex¬ 
cellent  opportunity  for  advancement. 
Phone  (713)  756-6671  or  send  resume  to 
Box  941.  Editor  &  Publisher. 

PRESSROOM 

ASSISTANT  PRESSROOM  FOREMEN 


The  Washington  Post  has  openings  for  qualified 
pressmen  with  previous  pressroom  supervisory  ex¬ 
perience.  Top  wages  and  benefits. 

Pressmens  Local  No.  6  is  on  strike  at  The  Washington 
Post.  Please  be  advised  that  we  are  seeking  replace¬ 
ments  for  strikers. 


Apply  by  mail  to: 
Employment  Manager 
THE  WASHINGTON  POST 
1150  15th  St.  N.W. 
Washington,  O.C.  20071 


Equal  Opportunity  Employer  M  F 


Alfirmative  Action  Employer 


J 


HELP  WANTED 


PROMOTION 


WEST  MICHIGAN  50,000  Daily/Sunday 
has  immediate  opening  for  Promotion 
Manager  of  4-person  department.  Proven 
experience  in  all  phases  of  promotion 
necessary.  Ideal  opportunity  for  No.  2  per¬ 
son  at  larger  paper  wishing  to  move  up. 
Full  department  head  position  with  com¬ 
plete  fringe  package.  Resort  community 
located  on  Lake  Michigan.  Send  resume 
with  salary  requirements  to  Box  888. 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


PUBUC  RELATIONS 


BERMUDA 

The  Bermuda  News  Bureau,  public  rela¬ 
tions  arm  of  the  Department  of  Tourism, 
will  have  2  openings  as  of  July  31,  1976. 
Needed  are: 

NEWS  AND  FEATURE  WRITER— The  suc¬ 
cessful  candidate  should  have  at  least  5 
years  experience  in  writing  feature  articles 
for  a  newspaper  or  magazine.  This  writer 
will  be  responsible  for  writing  news,  fea¬ 
ture  and  sports  stories  for  the  travel  sec¬ 
tions  of  American,  Canadian  and  British 
publications.  Should  have  good  knowledge 
of  media  requirements.  A  thorough  know¬ 
ledge  of  skill  in  photography  would  be  a 
definite  plus.  Degree  preferred.  Tax  free 
income  will  commence  at  approximately 
$12,736.  Successful  candidate  will  be  re¬ 
quired  to  sign  a  3  year  contract. 

NEWS  FEATURE  WRITER— The  success¬ 
ful  candidate  should  have  at  least  3  years 
experience  in  writing  news  and  feature  ar¬ 
ticles  for  newspaper  or  magazine.  A 
thorough  knowledge  of  skill  in  photography 
would  be  a  definite  plus.  This  writer  will  be 
responsible  for  writing  and  illustrating 
news  and  feature  stories  for  American. 
Canadian  and  British  publications.  Tax 
free  income  will  commence  at  approxi¬ 
mately  $10,992.  Successful  candidate  will 
be  required  to  sign  a  3  year  contract. 
Please  send  detailed  letter  and  at  least  1 
clip  via  First  Class  Air  Mail  (254  per  half 
ounce)  to  Michael  Carlton,  Bermuda  News 
Bureau  Manager.  P.O.  Box  465,  Hamilton 
5.  Bermuda. 


SALES  REPS 


SALES  REPRESENTATIVES 

A  manufacturer's  group  offers  multiple 
product  lines  of  contemporary  design- 
electronic,  electro-mechanical  terminal 
equipment.  Exclusive  territories  open. 
Commission.  Reply  to  Graphic  Products 
Corp.  Teleram  Communications  Corp.. 
1032  Mamaroneck  Ave.,  Mamaroneck, 
N  Y.  10543.  (914)  698-7789. 


SALESMAN  for  newspaper  material  handl¬ 
ing  equipment.  Must  have  mechanical 
background.  Territory  open.  Nolan-Jampol 
Inc..  Box  591,  Rome,  N.Y.  13440. 


DEAR  MR.  PUBLISHER: 

Do  you  have  a  son,  daughter  or  relative 
that  has  recently  graduated  from  college 
that  would  be  interested  in  learning  the 
newspaper  supply  business?  If  so.  please 
call! 

Mr.  Edward  Downing 
Publishers  Supply  Inc. 

(617)  426-7973 


SYNDICATE  SALES 


TRAVELLING  syndicate  salesperson  to 
take  on  established  feature  appearing  in 
leading  papers.  Box  840.  Editor  & 
Publisher. 


SALESPERSON,  now  calling  on  editors, 
wanted  to  take  on  unique  feature  appear¬ 
ing  in  major  dailies.  Box  925.  Editor  & 
Publisher. 


ADDED  BDNUS  FDR 
EiP  PDSITIDNS  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag¬ 
azines  several  days  later  than  should  be 
expected.  So,  while  you're  awaiting  for 
just  the  right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad— we  mail  out  tear- 
sheets  of  the  HELP  WANTED  pages  to  our 
Positions  Wanted  advertisers  who  live  out¬ 
side  the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  interest! 
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Positions  Wonted. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ACADEMIC 


EDITORIAL 


EDITORIAL 


PHOTOJOURNALISM 


AMERICAN  EXPATRIATE  lecturer  in  ad¬ 
vertising  wishes  to  repatriate.  Age  32. 
Seek  assistant  professorship  in  advertis¬ 
ing,  journalism.  Editing,  copywriting  ex¬ 
perience.  Lecturing  in  principles  of  adver¬ 
tising,  copywriting  and  layout,  advertising 
media  strategy  and  management.  MA  En¬ 
glish,  MS  Advertising.  Publications.  Avail¬ 
able  Fall  1976.  Write  via  overseas  Air  Mail: 
Ward  Welty,  136  Seventh  Ave.,  St.  Lucia, 
Queensland  4067,  Australia.  Or  call  07- 
371-5418. 


ADMINISTRATIVE 


SALESMAN,  MANAGER,  weekly,  daily, 
prefer  good  weekly  with  opportunity  for 
stock  option.  Box  906,  Editor  &  Publisher. 


CARTOONISTS 


FREELANCER  seeks  steady  employment 
as  editorial  cartoonist  on  large  daily.  Prefer 
East  or  Northeast.  Write  Mark  Armstrong, 
34  Susquehanna  Ave.,  Cooperstown,  N.Y. 
13326. 


CIRCULATION 


YOUNG,  HARD-WORKING  circulation 
manager  seeks  challenging  department  or 
staff  position  with  medium  daily  or  large 
weekly,  any  Zone.  Excellent  knowledge  of 
all  phases  of  newspaper  promotion,  sales, 
budgeting,  organi2ation  and  distribution. 
Experienced  with  daily,  weekly,  paid,  vol¬ 
untary  pay  and  free  publications.  Box  794, 
Editor  &  Publisher. 

YOUNG  (32)  CIRCULATOR,  management 
experience  on  large  and  small  papers.  Pre¬ 
sently  employed  in  highly  competitive 
area.  Management  oriented,  promotion 
minded,  looking  for  challenging  position 
with  future.  Box  842,  Editor  &  Publisher. 

EXPERIENCED  CIRCULATOR  with  sound 
working  knowledge  of  all  phases.  Strong  on 
sales,  service  and  collections.  Cost  con¬ 
scious,  hardworking,  college  degree. 
Served  over  20  years  on  staff  of  a  large 
daily  and  Sunday.  Since  then  have  had  ad¬ 
ditional  experience  as  Circulation  Director 
and  assistant  General  Manager  of  a  lO.CXX) 
daily  followed  by  working  as  Circulation  Di¬ 
rector  of  a  41. (XK)  weekly  voluntary  pay 
CBA  affiliate.  Seeking  a  position  of  worth 
with  a  challenge.  Call  or  write  Fred  M.  De- 
Blon,  (201)  885-5151,  709  Ellis  Parkway, 
Piscataway,  N.J.  08854.  For  immediate  re¬ 
ference  call:  L.  Scott  Olsen  (201)  442- 
0400,  Frank  T.  Eckman  (201)  542-4000, 
William  K.  Diehl  (703)  825-0771,  Marietta 
Richards  (201)  727-6900, 


CLASSIFIED  ADVERTISING 


YOUNG,  TALENTED,  HARD-WORKING 
classified  manager,  proven  record,  desires 
permanent  move  to  West  Coast.  10  years 
Zone  2.  18M  daily  newspaper  experience. 
Resume  on  request.  Box  821,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


NO.  2  MAN  SEEKS  AO  MANAGER  position 
with  West  Coast  paper.  Solid  background. 
Zone  2— 18M  daily  paper.  Resume  and  re¬ 
ferences  on  request.  Box  817,  Editor  & 
Publisher. 

YOUNG,  HARD-WORKING  Ad  Director  with 
outstanding  track  record  and  10  years  ex¬ 
perience  on  large  and  small  dailies  desires 
similar  position  in  progressive  Midwest  or¬ 
ganization.  Box  937,  Editor  &  Publisher. 


EDITORIAL 


TIRED  OF  PUSHING  your  reporters?  Try 
one  whose  hard-hitting  investigative  work 
on  a  county  beat  led  to  a  sheriff's  resigna¬ 
tion  and  a  grand  jury  investigation.  MA 
Journalism,  BA  Political  Science.  Seek  in¬ 
vestigative,  political  or  governmental  re¬ 
porting  slot.  Box  831,  Editor  &  Publisher. 


HARD-WORKER  seeks  news  spot.  Almost 
4  years  with  medium/small  daily.  Top  re¬ 
porter,  deskman,  photographer.  Journal¬ 
ism  graduate.  Always  looking  for  chal¬ 
lenge.  Box  812,  Editor  &  Publisher. 

TWO-TIME  PULITZER  nominee  and  major 
international  fellowship  winner  wants  chal¬ 
lenge.  5  years  experience.  Full  details  on 
request.  Will  go  anywhere  for  right  oppor¬ 
tunity.  Box  873,  Editor  &  Publisher. 


DYNAMIC  new' JOB 

sought  by  energetic  newsman 
with  impeccable  credentials. 
Experience  includes  two  major 
news  weeklies,  agency,  daily, 
overseas  and  Vjashington 
with  specialties  in 
business  and  foreign  affairs. 

Prefer  Southwest  or  California 
but  would  consider  any 
serious  top  editorial  position. 

Box  844j  Editor  &  Publisher. 

EDITOR-WRITER.  Top-notch  news  maga¬ 
zine  business-economics  writer,  strong 
foreign  correspondent  (Moscow,  London) 
seeks  to  use  experience  in  challenging 
new  job  as  columnist  or  editorial  writer  for 
newspaper.  Box  824,  Editor  &  Publisher. 

EXPERIENCED  REPORTER,  28,  hard  news 
and  features,  seeks  job  with  medium  or 
large  daily.  Any  Zone.  Box  908,  Editor  & 
Publisher. 

EXPERIENCED  REPORTER.  11  years  wire 
service,  education,  radio.  Know  camera 
and  darkroom.  Seek  spot  in  Zone  2.  H. 
Kolus,  419  Kent  Dr.,  Mechanicsburg,  Pa. 
17055. 


RECENT  JOURNALISM  GRADUATE  with 
writing,  editing,  layout  and  production  ex¬ 
perience  seeks  interesting  job  with  a  fu¬ 
ture.  Competent  with  35mm  camera. 
Compugraphic  experience.  Stephen  Morri¬ 
son,  104-2  Richdale  Dr.,  Thonotosassa, 


REPORTER— 6  years  daily,  weekly  free-  small  daily 
lance.  Covered  cops,  county,  health  and  portfolio  a 
education  across  New  York  State.  Hungry.  Editor  &  Pi 

Reply  Box  931,  Editor  &  Publisher.  - 

- EXPERIEN 

FEMALE,  24,  seeks  sports  reporting  job  currently  u 
for  newspaper,  magazine  or  TV.  Have  equi-  now.  Over 
valent  2  years  experience  and  June  '76  MA  cate.  Box  ! 
Stanford.  Box  927,  Editor  &  Publisher.  - 


PICTURE  EDITOR  with  7  years  wire  service 
experience  seeks  position.  Innovative, 
young  and  aggressive.  Can  shoot  as  well  as 
edit.  Come  look  me  over.  Box  851,  EditorA 
Publisher. 

PHOTOJOURNALIST— 26,  4  years  in  re¬ 
porting  and  photography,  currently  with 
small  daily  seeks  to  move  up.  Resume  and 
portfolio  available.  Any  Zone.  Box  869, 
Editor  &  Publisher. 

EXPERIENCED  NEWS  PHOTOGRAPHER 
currently  unemployed  seeks  good  position 
now.  Over  10  years  experience.  Will  relo¬ 
cate.  Box  847,  Editor  &  Publisher. 


REWARD 

$5  for  a  tip  about  a  reporter's  job  on  a 
75M-r  paper  anywhere  USA.  THE  FIRST 
valid  tip  gets  $10,  The  one  that  leads  to  a 
job  gets  a  $10  bonus  (plus  an  invitation  to 
the  celebration).  ONLY  the  first  tip  about  a 
particular  job  gets  paid,  so  get  your  entries 
in  early,  folks.  ALL  tips  checked  out.  Con¬ 
tact  Box  899,  Editor  &  Publisher. 


ATTENTION  ZONE  8  DAILY  OR  WEEKLY 
— Newswoman,  15  years  experience 
editorial-news,  lifestyle,  features,  layout 
and  makeup.  Will  relocate  from  major 
Eastern  city  daily.  Available  for  interview 
early  in  June.  Box  896,  Editor  &  Publisher. 


REPORTER,  23,  willing  to  relocate  for  op¬ 
portunity  on  small  daily.  Professional  and 
college  experience.  Strong  skills  and  cre¬ 
dentials.  Zones  1,2,5.  Box  881,  Editor  & 
Publisher. 

WANT  JOB  with  San  Francisco-San  Jose 
area  publication.  Have  1  year  experience 
as  editor  of  women's  page  on  award¬ 
winning  daily.  Nutrition,  consumer  affairs 
writing  a  specialty.  Can  do  all  areas  of  re¬ 
porting.  For  clips,  resume:  Box  897,  Editor 
&  Publisher. 

YOUNG  (23)  REPORTER  experienced  in 
community  papers,  J-School  graduate 
seeking  chance  with  daily.  Zones  1,2, 5,9. 
Box  886,  Editor  &  Publisher. 


AWARD-WINNING  sports  editor/colum¬ 
nist/photographer  looking  for  new  chal¬ 
lenge.  5  years  daily,  weekly  experience  all 
phases.  College  grad.  Box  887,  Editor  & 
Publisher. 

SPORTS  EDITOR/WRITER  can  do  it  all  on  a 
small  paper  or  be  a  writing  specialist  on  a 
large  one  in  Zone  2,3  or  5.  Box  902,  Editor 
&  Publisher. 

EXPERIENCED  editor  with  strong  back¬ 
ground  in  advertising  and  layout  seeking 
position  with  medium  size  weekly  in 
Southeast  U.S.  NON-resort  community. 
Well  versed  in  all  phases  of  hot  and  cold 
production  and  photography.  Box  942, 
Editor  &  Publisher. 

NATIONALLY  AWARD-WINNING  environ¬ 
mental/energy  reporter  for  small  daily 
seeks  challenging  position  on  medium  or 
large  daily.  Young,  bright,  hardworking. 
Box  946,  Editor  &  Publisher. 


EDITOR— Pro  with  proven  track  record  as 
city,  metro,  managing  editor  on  dailies  in 
Zone  2.  Know  layout,  can  motivate  staff. 
Can  do  it  all.  Only  papers  who  want  to  lead 
the  pack  need  apply.  Ho-hummers:  look 
elsewhere.  Box  924,  Editor  &  Publisher. 


SERIOUS  REPORTER,  26,  degree,  seeks 
serious  daily.  Prefer  Zone  9;  will  relocate. 
Have  3  years  daily,  twice-weekly  experi¬ 
ence.  Available  immediately.  Guy  Sullivan, 
1360  Third  Ave.,  Sacramento,  Calif. 
95818.  (916)  443-8613. 

MAGAZINE  writer/editor,  31,  staff  and 
freelance  experience,  plus  MJ,  seeks  chal¬ 
lenging  job  with  magazine  or  weekly  paper. 
Will  relocate.  Lincoln  Bates,  IZlVz  Essex 
St.,  Salem,  Mass.  01970. 


TEAM— Journalist  and  ad  man,  experi¬ 
enced  in  most  phases  of  newspaper,  would 
like  to  build  your  non-daily.  Independence 
a  must.  Family  men,  30s  and  40s,  work 
well  together  and  have  high  goals,  creative 
ideas.  Require  warm,  healthful  climate, 
self  supervision.  Phone  (813)  676-5374 
after  7  PM  (EST). 


FREELANCE 


FREELANCE  RESEARCHER  available. 
Over  2  years  experience  in  this  field.  Salary 
open.  Box  889,  Editor  &  Publisher. 

COVERAGE  PHOTOJOURNALISM,  New 
England  and  the  world.  EXPERIENCE 
EQUIPPED.  (413)  256-8604.  Box  567, 
Amherst,  Mass.  01(X)2. 


GRAPHICS 


YOUNG  GRAPHIC  ARTIST  available  for 
daily  or  weekly.  Excel  in  layout,  illustra¬ 
tion,  graphic  design  and  photography.  Can 
also  write.  Creative  and  adaptable.  Will  re¬ 
locate.  Box  903,  Editor  &  Publisher. 


NEWSPAPER 
IN  THE  CLASSROOM 


CAREER  WANTED  in  Educational  Services 
Department  for  using  the  Newspaper  in 
the  Classroom.  4  years  teaching  experi¬ 
ence.  Box  943,  Editor  &  Publisher. 


PERSISTENT,  INVENTIVE  photojournal¬ 
ist,  any  Zone  or  country.  W.  Howell,  Box 
567,  Amherst,  Mass.  01002.  (413)  256- 
8604. 


PRESSMAN 


YOUNG,  AGGRESSIVE  pressroom  foreman 
for  large  metropolitan  daily  seeks  challeng¬ 
ing  position  as  pressroom  superintendent 
or  assistant  production  manager.  9  years 
experience  as  foreman,  strong  in  produc¬ 
tion  and  quality.  Ready  to  take  charge.  Box 
846,  Editor  &  Publisher. 


PRODUCTION 


DO  YOU  NEED  a  Production  Manager  that 
is  used  to  pressure  type  situations— that 
can  coordinate  all  composing,  camera  and 
pressroom  activities — schedule  tight  and 
give  on  time  press  starts — then  rm  your 
man.  Zone  8  or  9.  Resume  on  request.  Box 
871,  Editor  &  Publisher. 

MR.  PUBLISHER: 

Operating  costs  blowing  your  mind?  Pro¬ 
duction  screwed-up?  Too  many  employees? 
Then  let's  talk.  I'll  probably  be  your  new 
production  manager.  I  know  what  produc¬ 
tion  is  and  how  to  achieve  it  fully.  I  am 
not  a  "dead-head”  who  will  sit  behind  a 
desk  and  give  you  a  lot  of  B.S.  I  am  crea¬ 
tive  and  possess  a  strong  background  and 
good  understanding  of  business  require¬ 
ments,  with  ability  to  formulate,  organize 
and  implement  policies,  systems  and  pro¬ 
cedures,  and  to  initiate  programs  neces¬ 
sary  to  the  profitable  and  successful 
achievement  of  company  goals.  Will  be  at 
ANPA/RI  Production  Conference  in  Las 
Vegas  for  interview.  For  appointment 
phone:  William  T.  Wright,  (408)  292-7025. 


RESPONSIBILITY  WANTED.  Prefer  Zone 
9.  Age  22.  Pasteup,  camera,  pressroom, 
composing  experience.  Currently  produc¬ 
tion  manager  of  daily.  (702)  382-5137 
mornings. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


E&P  Employment  Zone  Chart 

Usa  zona  number  to  indicata  location  without  spacific  idantificatlon 


porting  slot.  Box  831,  Editor  &  Publisher.  Box  946,  Editor  &  Publisher. 

REPORTER-4  years  on  26,000  Zone  2  MANAGING  EDITOR-NEWS  EDITOR; 
daily  seeks  more  responsibility  on  larger  Strong  on  staff  motivation-development- 
paper.  Can  edit.  Box  829,  Editor  &  motivation;  layout-graphics;  Community- 
Publisher.  oriented.  Box  939,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  future  of  newspapers 


Newspaper  people  are  so  beset  with 
problems  these  days — internal  produc¬ 
tion.  readership,  advertising — they 
should  have  a  little  inspirational  message 
every  now  and  then.  The  future  is  not 
bleak  or  black  but  bright  if  obvious  op¬ 
portunities  are  pursued  and  respon¬ 
sibilities  observed. 

Rollan  Melton,  president  of  Speidel 
Newspapers,  recently  spoke  to  a  reg¬ 
ional  conference  of  The  Society  of  Pro¬ 
fessional  Journalists/Sigma  Delta  Chi  in 
Sparks.  Nev..  and  addressed  himself  to 
the  future  of  newspapers  for  an  audience 
of  professionals  and  students. 

“It's  a  terrible  exciting  and  challeng¬ 
ing  future.”  he  said. 

“It's  loaded  with  an  unbelievable 
abundance  of  opportunity  for  each  of 
you. 

"Newspapers  aren't  doomed.  They 
are  the  wave  of  the  future. 

“Readers  rely  on  us.  They  will  rely  on 
us  more  and  more  in  the  future. 

"Why?  Because  knowledge  is  power 
and  newspapers  bring  knowledge. 

"Why?  Because  problems  have  to  be 
detected  and  then  they  have  to  be  sol¬ 
ved.  Who  is  going  to  lead  the  way  in  the 
future?  Newspapers. 

"Who  is  best  equipped  to  tell  people  of 
crime  and  recommend  and  demand  solu¬ 
tions? 

“Who  can  generate  a  frontal  attack  on 
drugs? 

"Who  best  can  warn  of  the  dangers  of 
illiteracy? 

"Who  can  find  the  immoral 
politician — before  he  is  elected? 

"Which  medium  will  report  the  dan¬ 
gers  of  dirty  air.  of  dirty  men.  of  dirty 
tricks — and  do  something  about  those 
dangers? 

"Who.  pray  tell  me.  will  inform  this 
part  of  our  planet  of  the  dangers  of  global 
starvation? 

"Who  can  help  bring  man  better 
schools,  better  teachers,  better  cities, 
better  life  and  better  hope? 

“Who  can  best  tell  people  about  what 
their  neighbors  are  up  to?  Who  did  what 
to  whom  and  when?  And  why? 

"Well  who? 

"Will  billboards  do  all  this?  Radio? 
Television?  Shoppers?  Direct  Mail? 
Door-to-door  messengers? 

“Newspapers  will  do  all  this.  They  do 
it  best. 

"Newspapers  are  here  to  stay. 
"Weeklies  and  dailies  have  never  had 
a  brighter,  more  exciting  role.  They  have 
never  had  more  challenges. 

“Who  are  these  weeklies  and  these 
dailies? 

“They  are  people  in  production,  in 
circulation,  in  business,  in  advertising. 


Wars  aren't  won  without  the  infantry. 

“Great  newspapers  can't  exist  without 
great  reporters. 

"Great  newspapers  can't  exist  without 
great  administrative  leaders. 

"Newspapers  must  exercise  their 
power  more  intelligently  in  the  future: 
they  must  expand  their  span  of  influence. 
They  must  learn  to  better  detect  needs  of 
readers  and  serve  the  needs. 

"They  must  lead  better.  And  lead 
more  often. 


"They  must  stay  profitable. 

"What  does  all  this  really  mean  to 
you? 

"Well,  those  of  you  who  have  elected 
newspaper  careers  are  THE  newspapers 
of  the  future. 

"Those  older  ones  of  us  are  going  to 
fade  from  the  scene: 

"We  will  quit,  be  fired,  retire  or  die. 

"You  will  replace  us. 

"You've  got  your  work  cut  out  for  you 
because  your  responsibility  is  large  and 
your  goals  formidable. 

"Are  you  up  to  it? 

“Yes.  you  are." 


Editor  rescued  after  sailboat 
capsizes  enroute  to  England 


By  Jane  Levere 

Massachusetts  editor  and  yachtsman 
Philip  Weld  found  himself  closer  to  Davy 
Jones'  locker  than  the  England  he  was 
aiming  for  last  month  when  a  4()-foot 
wave  capsized  his  3-hulled  "Gulf 
Streamer"  mid-Atlantic  and  forced  him 
and  his  crewmate  to  drift,  unattended, 
four  and  a  half  days. 

Weld.  61.  president  and  editor  of 
Essex  County  Newspapers.  Inc.. 
Gloucester.  Mass.,  and  Bill  Stevens.  21. 
of  Birmingham.  Mich.,  were  half-way 
between  Bermuda  and  Halifax.  N.S.. 
when  they  were  rescued  by  a  British 
freighter  May  1.  They  were  en  route 
from  Key  West.  Ela.  on  a  four-week. 
4.4(X)  mile  trip  to  England,  a  transatlantic 
voyage  that  would  have  been  Weld's 
sixth. 

Tuesday  morning  April  27.  right  after 
Weld  had  settled  down  "to  have  a  nice 
layup  in  my  bunk  and  read  a  Trollope 
novel,”  he  later  explained,  "1  heard  my 
crewmate  yell  .  .  .  Within  10  seconds  I 
experienced  a  combination  of  a 
tornado — with  everything  flying  around 
in  the  cabin — the  Johnstown  flood — 
water  was  pouring  into  the  cabin — and 
hitting  a  cement  wall.  Swish!  Swoosh! 
Crash! 

"Then  total  tranquility.  The  boat  (a 
60-foot  trimarin)  was  upside  down  in  the 
warm  water  of  the  Gulf  Stream  .  .  .  and 
1  was  standing  on  the  cabin  roof." 

Although  their  radio  was  knocked  out. 
Weld  and  Stevens  activated  a  beeping 
radio  distress  signal  and  rescued  other 
equipment  and  food,  enough  for  a 
month,  if  necessary. 

The  first  night  adrift  they  spent  “in  the 
forepeak,  in  three  or  four  inches  of  wa¬ 
ter,  wet  and  miserable,”  with  only  a  beer 
for  nourishment.  The  next  few  days  they 
improved  their  quarters,  making  a  ham¬ 
mock  from  a  torn  sail,  digging  out  more 
food. 

“Things  could  have  been  much 


worse."  Weld  said.  "The  weather  was 
warm  and  we  ate  well — organic  soups, 
chicken  stew,  beef  stew,  franks.  We 
drank  orange  juice  and  tonic.” 

April  30  they  spotted  a  freighter 
headed  for  the  U.S..  but  the  ship,  oblivi¬ 
ous  to  their  rockets  and  flares,  passed 
them  by.  That  night  they  maintained  a 
constant  vigil,  taking  turns  sleeping  and 
"peeking  out  the  hatch." 

At  1 1:45  PM  May  I  a  British  freighter, 
the  federal  Bermuda,  spying  their  roc¬ 
kets.  immediately  rescued  them.  "They 
told  us  it  was  a  new  f  reight  container  ship 
on  its  third  run  between  Bermuda  and 
Halifax,  and  we  were  smack  in  their 
route.  1  figured  we  were  picked  up  30 
miles  from  where  we  dumped." 

Weld's  reaction  to  his  adventure?  "Af¬ 
ter  this  I  think  I'll  take  up  horses."  he 
reported  from  Halifax  May  3. 


Press  association 
manager  dies 

Lloyd  Burns.  60.  general  manager  of 
the  New  Jersey  Press  Association,  died 
April  28. 

Burns  joined  the  NJPA  in  1950  as 
executive  secretary  from  the  New 
Brunswick  (N.J.)  Home  News  where  he 
had  worked  since  1937.  Prior  to  joining 
the  association.  Burns  was  on  the  staff  of 
the  Home  News’  radio  station. 

Last  June  the  association  honored 
Burns  on  his  25th  anniversary.  He  re¬ 
ceived  congratulatory  telegrams  from  the 
state’s  three  former  governors  and  Gov. 
Brendan  Byrne.  At  the  mid-year  meet¬ 
ing,  Bums  informed  the  board  of  his  in¬ 
tentions  to  retire  in  1977. 

Burns  was  a  past  president  of  the  Na¬ 
tional  Association  of  Managers  and  chief 
of  his  local  fire  department. 
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WESTERN  INTRODUCES  NEW 
"FRONT  PAGE"  PLATE 

ALL  NEW  ANODIZED,  BRUSH  GRAINED  PLATE 
ESPECIALLY  DESIGNED  FOR  NEWSPAPER  INDUSTRY 


ST.  LOUIS,  MISSOURI,  1976 
(WLP)— As  more  and  more  news¬ 
papers  convert  to  *Di-Litho  or 
offset.  Western  Litho  Plate  has 
consistently  attempted  to  meet 
their  needs.  The  latest  product  is 
Western’s  Front  Page  plate. 

TRONT  PAGE" 

IS  ANODIZED 

The  anodizing  of  grained  alu¬ 
minum  plates  produces  a  surface 
that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint.  In 
addition,  anodizing  provides  an 
ideal  Di-Litho  or  offset  surface  .  .  . 
clean  .  .  .  water-receptive  .  .  .  oxi¬ 
dation  resisting  .  .  .  and  long 
running.  Solids  print  solid;  half¬ 
tones  print  clean  on  every  edition. 

"FRONT  PAGE"  IS 
BRUSH  GRAINED. 

Uniform,  consistent  brush 
graining  provides  the  tooth  that 


gives  a  strong  bond  between 
chemicals  and  plate.  In  addition, 
it  gives  excellent  ink-water 
balance  and  speeds  make-up.  Litho 
grade  aluminum  and  rigid  quality 
control  make  Western’s  Front 
Page  plate  virtually  trouble-free. 

At  Western,  quality  standards 
insure  uniformity  and  consistency 
of  grain  from  order  to  order.  Your 
plateroom  and  pressroom  per¬ 
sonnel  can  be  assured  that  each 
order  of  Front  Page  plates  will  be 
like  the  one  before  ...  no  variation 
in  the  high  quality  .  .  .  which 
means  no  variation  in  high 
performance. 

POINTS  TO 
REMEMBER  ABOUT 
"FRONT  PAGE" 

The  Front  Page  plate  is  de¬ 
signed  especially  for  the  news¬ 
paper  industry  to  provide  easy 


make-up,  fast  roll-up,  a  hard, 
scratch  and  tint-resistant  surface 
and  long  trouble-free  runs  .  .  . 
complete  dependability. 

TRY  "FRONT  PAGE" 
YOU'LL  SEE  THE 
DIFFERENCE 

Contact  your  Western  Dealer  or 
Western  Technical  Sales  Repre¬ 
sentative  and  check  out  Front 
Page  in  your  plate  size.  And  re¬ 
member  .  .  .  Western  Litho  Plate 
offers  super  service  ...  26  Tech¬ 
nical  Representatives  ...  130 
Western  Dealers  ...  to  handle  all 
your  needs. 

Try  Front  Page  .  .  .  see  the  dif¬ 
ference  in  your  front  page, 
your  sports  page, 
your  comic 
page,  your 
classifieds  .  .  . 
all  your  pages. 


uienern  l  .  t  h  o 


PLATE 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


*Di-Litho  is  a  registered  trademark  of  ANPA  Research  Institute. 


BEST  IN  THE  LONG  RUN 


Buying  power 
Remarkable  penetration 
Attractive  discounts 
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Get  all  these,  and  more,  with  the 


TRI-STATE  AREA  GROUP 


The  “people  pattern”  retailing  areas  served  by  Evansville’s  COURIER  and  PRESS,  Owensboro's 
MESSENGER-INQUIRER  and  Henderson’s  GLEANER  make  a  big,  natural  market.  21  inter¬ 
dependent  counties  share  common  concerns,  geographic,  cultural,  economic. 

Here’s  a  cohesive  market,  with  varied  socio-economic  interests— urban,  rural,  industrial, 
commercial.  638,000  people  share  over  $2  V2  billion  of  Effective  Buying  Income  and  bring  to  the 
marketplace  $1 V2  billion  worth  of  Retail  Sales. That’s  more  than  is  found  in  many  larger  metro  areas! 

Huge  sales  opportunities  await  advertisers  in  this  unique  market,  so  easily  and  effectively  reached 
with  the  Tri-State  Area  Group.  Its  newspapers,  selling  150,545  copies  daily  and  159,328  copies 
Sunday,  serve  the  market  as  no  other  medium  can;  outside  media  have  scant  appeal.  The  Group’s 
penetration  throughout  the  21-county  market  is  remarkably  good,  offering  a  ratio-to  household 
coverage  averaging  an  unusually  high  66  percent,  daily  or  Sunday. 

That  kind  of  advertising  weight  can  help  take  a  big  load  off  your  mind. 

Ask  for  our  market  brochure  and  . . .  join  the  Group! 

SOURCE:  Sales  Management's  1975  Survey  of  Buying  Power's. 
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